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EDITORIAL

GÉNÉRATION FRENCH
TECH 2018

A little more than a year ago, we came up with the idea of
uniting in one place the figures and stakeholders who are committed to innovation. Our goal: to complete a publication that
identifies the 1,000 most noteworthy French startups. Mixing
open data, big data, readings, re-readings, exchanges, and a
lot of elbow grease, Génération French Tech, les 1 000 qui font
l’économie de demain (Génération French Tech, the 1,000 shaping the French economy of tomorrow) was born. The key was
the encouraging success of this first edition, which has been
printed, distributed, and downloaded more than 25,000 times.
This hybrid publication, midway between a directory, a study, and
a guide, is both enlightening and accessible to a wide audience.
It is a tribute and hymn to this generation of bold and courageous
men and women business leaders, innovators, and willing to disrupt and reinvent the economy. This is the embodiment of the
startup spirit, and of the spirit of La French Tech.
Who is Génération French Tech for?
It can be used by the operational directors of large and middle
companies concerned with finding solutions to their industry’s
challenges; by accomplished or up-and-coming startuppers, who
want to identify their potential competitors; by information and
intelligence professionals, who want to identify entrepreneurial
successes that have thus far stayed under the radar; by investors,
looking for new opportunities; by guidance professionals, always
ready to support teams with high potential. And of course, the
curious and passionate reader, who will find inspiration and ideas,
can use it as well.
Génération French Tech is even stronger, livelier, and more competitive this year. The entire team has been at work, new partners
have joined us, and new algorithms and scores have been created
for this 2018 edition.
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You will see that the classifications have been shaken up, as a sign
of the hyperactivity of this overflowing ecosystem that attracts
the French entrepreneurs, the very ones who are constructing the
economy of tomorrow, creating jobs for the future, and designing
tomorrow’s practices. This is also a sign of a more refined, stronger,
and more objective methodology.
La French Tech has grown, the 1,000 of Génération French Tech
have matured, have been recognized, have achieved more revenue, and raised more funds. Île-de-France, with 51% of the
startups counted in the publication, represents the heart of la
French Tech. But our territories are also hiding certain treasures.
Our municipalities are full of precious gems that reach out to the
world and win the confidence of investors.
New challenges have come to light and gained visibility: an expansion of artificial intelligence, an increase in blockchain uses,
the rise of the social economy… So many themes that raise questions, lead to debates, and give birth to ambitions. We have the
pleasure of navigating you through these themes throughout the
publication.
Will the 1,000 startups and scale-ups selected this year manage
to develop themselves while remaining independent? Will they be
acquired, like Zenly, Cheerz, KissKissBankBank, Mesdepanneurs.fr,
Kudoz? The future is open. The French economy is undergoing
rapid change, and these 1,000 remarkable businesses are a fine
example.

THE GÉNÉRATION FRENCH TECH TEAM
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GÉNÉRATION FRENCH
TECH 2018

STARTUP
SELECTION
METHODOLOGY
The purpose of this book is not to be an exhaustive directory
of the French Tech startups, but to identify, market by market, the most remarkable startups in each sector. The goal?
To grasp better the dynamics of each sector, to identify the
most promising young French gems, and to shine a light on
the attributes, challenges, and trends of French Tech.
Even the definition of “startup” is ever changing: the Larousse
dictionary defines it as a “Young and innovative company, in the
sector of new technologies.”
To select the 1,000 startups of Generation French Tech 2018, we
proceeded as follows. Among the 9.8 million French companies
in the cloud of our partner Sidetrade, we searched companies
who met the following criteria:
1. Companies with a French SIREN number
2. Companies created between 01/01/2010 and 12/31/2017
3. Companies with signals indicating a “startup”:
• Have raised money
• Were detected by, incubated by, or accelerated by the French
Tech ecosystem
• Have filed patents
• Award-winners
• Show economic ratios that are out of the ordinary
• Show traction with various clients (indicated by our partner
Inside Onecub)
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Following all of these criteria allowed us to create a foundation
of 2,200 French startups, for whom a “GENERATION FRENCH
TECH” score between 0 and 100 was established. This score
represents the methodological filter by which each sample was
analyzed, in order to come up with the list of 1,000 notable companies presented in this book.
Finally, two markers complete this selection:
A star identifies 10 startups within each market that are significantly advanced. These stars highlight 120 gems, which are
without a doubt the flagship of the new French economy.
	A label is affixed to the name of certain startups: it corresponds to businesses that were analyzed and evaluated by
our partner Early Metrics, the European leader of startup
notation. This label confirms the interest of large companies
for the noted startup.
This book contains 1,000 promising companies that are distinguished by their technological, economic, or financial performance.
1,000 companies that illustrate a generation of post-2009 crisis
entrepreneurs. The 1,000 that, out of the whole French territory,
are building the economy of tomorrow with courage and audacity.

CYRIL GARNIER
CEO of SNCF Développement
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KEY FIGURES OF
THE 1,000 STARTUPS

DISTRIBUTION BY YEAR OF CREATION
2016-2017
2010-2012

13%
35%
2013-2015
52%

DISTRIBUTION B2B, B2C

61,1%

B2C

39,9%

B2B

TOP 3 REGIONS
AuvergneRhônes-Alpes
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Île-de-France
Occitanie

KEY FIGURES OF THE 1,000 STARTUPS

DISTRIBUTION BY FUNRAISING GROUPS

< 5 millions €

N/D

34%

50%
4%
12%

> 20 millions €

5-20 millions €

INTERNATIONAL PRESENCE

62,3%

FILED PATENTS

148
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WHAT HAPPENS
WHEN A CITY
ENCOURAGES
LOCAL INNOVATION
Incubators, accelerators and fablabs… These past few years
have seen the creation of many innovation driven places all
around France. Sometimes cities themselves support promising
local start-ups. This is precisely the goal of Montpellier
Méditerranée Métropole, whose Cap Alpha Business and
Innovation Center (BIC) is the only French incubator ranked
among the Top 10 best incubators in the world1.
Making brainpower a key lever for economic development is what
Georges Frêche’s had in mind when he created Cap Alpha in 1987.
Its designation as a European Business and Innovation Center one
year after its creation makes it one of the pioneer technological
incubators in Europe. Over the years, the BIC has built up a trusted
network of economic and institutional partners, incubators, investors and research centers. The BIC itself is run by a dynamic team
of 20 people who support entrepreneurs under the leadership of
the Montpellier Méditerranée Métropole’s Department of Economic Development, Employment and Integration.
For thirty years, the BIC has been supporting the creation and
growth of innovative companies in Montpellier, making it the
city’s main economic development tool. Its specifics are the identification of innovative projects to offer them a wide range of
services, including personalized coaching, acceleration programs,
incubator hosting and tools such as the Montpellier Business Plan
software. The BIC’s main mission is to develop jobs that cannot be
outsourced. Today, the companies that have been supported and
developed by the BIC represent all together nearly 5,000 direct
jobs, making it the biggest job creator in the region.

1. According to UBI Global
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THE BIC’S MAIN MISSION IS TO DEVELOP
JOBS THAT CANNOT BE OUTSOURCED.

The BIC promotes development in many business
areas, including health (15%), software (27%),
mobile and web applications (16%), as well as
IoT, agronomy, energy, video games, cybersecurity
and adtech. A total of 670 companies have been
supported since the Center’s creation, which has
recorded a combined turnover of 650 million euros
in 2016. These start-ups also benefit from a record
survival rate of 90% after three years of creation
and 79% after five years, making the city a model
for support.

PHILIPPE SAUREL
Mayor of the city of Montpellier,
President of Montpellier Méditerranée Métropole

Several of these companies have been selected to
take part in the French Tech Visa program. These
companies in hypergrowth are champions to be.
Their turnover has been growing at an average
rate of 134% per year and 44% of this turnover is
generated internationally. Among these companies are Isotropix (software), Medincell (biotech)
and Matooma (IoT), which in only five years have
generated a net income of 1 million euros. Other
companies have been acquired by a large group
involved in developing local jobs. For example,
Schlumberger acquired Techsia as part of the
creation of a Technology Center specializing in
geophysics and information technology.

@Saurel_P
CHANTAL MARION
Vice-President of Montpellier Méditerranée
Métropole in charge of economic development,
higher education and research,
innovation and crafts.
@chantal_marion

The city intends to continue building upon these
successes. The next step will be this year’s launch
of the Creative City, a 4,000 square-meter project
entirely dedicated to Cultural and Creative
Industries. And, as part of its French Tech program,
the flagship building La Halle French Tech will be
constructed in the Cambaceres district. Its goal by
2020: to become a meeting area, a place to host
developing companies or associations, along with
other players in the innovation ecosystem.

ABOUT
The Business and Innovation Center is
Montpellier Méditerranée Métropole’s service
for the support and ongoing monitoring of
project leaders who wish to create innovative
companies in the city of Montpellier.

13

GROWTH SPACES

ADOPTING
THE RIGHT TOOLS

COMMITMENTS
FOR AN INCLUSIVE
DIGITAL SOCIETY
When I was asked to participate in the newly created Conseil
du Numérique de l’Île-de-France (a council committee focused
on digital topics), I have to admit that at first, I was reluctant
and even skeptical. Was this yet another of these useless
committees, with a poorly defined role and limited scope,
like those sprouting up all over France? However, I quickly
became aware of the real value of such an initiative thanks
to my discussions with the regional teams. Most importantly,
one cannot lament the lack of bridges between the business
and public action spheres and yet not participate in the
construction of one of these bridges.
On a personal level, as co-founder of a startup accelerating
change through training and individual progress, I could not refuse
the opportunity to promote fruitful collaboration between the
public and private spheres without feeling like I failed somehow.
I have since accepted the presidency of this digital council and
have been working with about twenty of the most brilliant and
innovative minds in the region, all of whom are committed to
developing the digital sector, and motivated by the same goal:
benefit from working together with the regional authorities to
act and to advance the interests of the people of Île-de-France.
This is indeed an urgent matter. Last December, when presenting
his national strategy for an inclusive digital society, Secretary of
State Mounir Mahjoubi stressed that in 2018, 13 million French
men and women still remain disconnected from the Internet along
with the tremendous opportunities it offers for progress. Seventyfour percent of our fellow citizens who don’t have a diploma don’t
consider themselves as having adequate computer skills. At a time
when the Internet of things and artificial intelligence should be
making our daily lives easier, at a time when the dematerialization
of public services is finally becoming a reality, the idea of leaving
anyone by the wayside is just not acceptable.
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When I became aware of these figures, it was
not without shock that I remembered The Sleeper Awakes, a novel published by the master
of anticipation H. G. Wells in 1910. In his book,
Wells describes society of the beginning of the
22nd Century as a hierarchy of impenetrable social
layers, with a refined elite living in opulence at
the top, and the mass of workers at the bottom,
without any access to knowledge, progress or
open-mindedness, and reduced to performing a
precise task identified by the color of their uniforms. Fortunately enough, we’re far from the
world described by Wells. However, for those of
us who consider Wi-Fi to be a fundamental need
like food and sleep, let us remember that the further we move away from the city centers, the wider
the digital divide becomes. Let us also remember
that if we don’t work to reduce this divide, we’re
in danger of waking up in the same world that H.
G. Wells’s hero, Graham, woke up in.

OUR MISSION : TO ENSURE THAT
THE BENEFITS OF A DIGITAL SOCIETY
ARE TANGIBLE AND REAL AND ARE A PART
OF THE DAILY LIVES OF ALL THE PEOPLE
OF ÎLE-DE-FRANCE.

The members of the Conseil du Numérique d’Îlede-France and I have recognized the importance
of this mission and therefore, we decided to focus
our work around a key idea: ensure that the benefits
of a digital society are tangible and real and are a
part of the daily lives of all the people of Île-deFrance. We’ll be exploring two priority areas. First
and particularly dear to me, the training and digital
inclusion of the Île-de-France citizens. In second
comes the digital transformation of micro, small
and medium-sized enterprises and of work, facing
a pool of talented people just willing to participate.
We’ll see you in the spring of 2018 for a first round
of proposals, for the whole of Île-de-France, and its
people especially.

PIERRE DUBUC
Co-founder of OpenClassrooms, Chairman of
the Conseil du Numérique d’Île-de-France
@p_dubuc

ABOUT
The Conseil du Numérique d’Île-de-France is
part of the Smart Region Initiative program.
This council, reuniting 31 digital specialists,
searchers, entrepreneurs or chief digital
officers coming from diverse large companies,
is to meet four times a year. Its main goal is
to help the region in the implementation
of the Smart Region Initiative program, with
focus on cyber security, artificial intelligence
and digital training.
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VENTURE CAPITALIST,
THE ATTENTIVE
BREEDER
OF STARTUPS
Fundraising is the decisive factor in placing a startup on the
launch pad and putting it into orbit. It involves a delicate
alchemy of objectivity and experience as well as conviction
and instinct.
Although not a mandatory step, obtaining venture capital is often a decisive factor in helping startups to launch or develop.
The money invested - from several tens of thousands of euros
to several millions, depending on the startup company’s stage
of life - gives startups a timely breath of fresh air to create jobs,
to invest or even to expand internationally. This influx of capital
comes from French or foreign institutional or private investors
which the Venture Capitalist (VC) has successfully convinced of
the merits of a long-term investment (10 years on average) in
startups with a strong growth potential. In other words, the fund
manager must also master the art of the sales pitch!
Once the fund is closed, the VC invests the capital in a startup
portfolio for four or five years, ideally right until the time of the
exit, which is the resale of the company or the company’s initial
public offering. The exit makes it possible to obtain a remunerative capital gain from the initial investment and makes the
risk-taking worthwhile. But the VC’s role is not only financial. As
an involved partner, working in close contact with the managers
to drive them towards success, the VC contributes to reflections
on strategy, provides business contacts and often helps to reinforce the team’s skills.
This entrepreneur-investor relationship is characterized by reciprocal expectations. Naturally, the VC is extremely selective
when looking for the right candidate, who must be viable and
have potential. This selection process is a complex art which requires experience and objectivity, but also involves conviction
and instinct. The criteria include the quality of the team (which
can make a difference) and the size of the market (a market that
has been steady for a long time, although there are exceptions).
The founder’s ability to define a vision and a goal are also of paramount importance. The entrepreneur, on the other hand, must
choose the fund that best matches the project and this will not
necessarily be the most attractive financial offer.
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THE VC’S ROLE IS NOT JUST FINANCIAL.

The entrepreneur must carefully check the VC’s
references, his industry expertise, his track record and his ability to provide long-term support,
doing all of this without fear of rejection and by
being willing to learn from objections, because
funding sources sometimes reconsider after an
initial refusal.
French venture capital showed tremendous vitality in 2017, when 8.2 billion euros were raised for
789 operations1, including some very good deals.
This was the case with the digital DIY player, ManoMano which raised 60 million euros and Algolia, a “search as a service” gem that closed a
53 million dollars fundraising round. This trajectory is no accident. It shows that there is fertile
ground for innovation. On the one hand, there
is a proactive and maturing financing ecosystem,
which includes public funds. And on the other,
a robust entrepreneurship is being embraced by
a generation less tempted by salaried employment. In another area of progress, French Tech
is becoming increasingly recognized outside our
borders. So, while France still lacks great exits,
we are demonstrating our ability to finance innovation. Our country even took the lead in fundraising in Europe for the first time in 2017, placing
us ahead of the British.

PHILIPPE COLLOMBEL
Associate Director of Partech
@pcollombel

ABOUT
Partech is a global investment firm with offices
in San Francisco, Paris, Berlin and Dakar.
We bring together capital, operational
experience and strategic support for
entrepreneurs at seed, venture and growth
stages across multiple continents.

1. SNCF Development and Sidetrade, 2017 Report on
Fundraising in France
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FINANCE
YOURSELF WITH
CRYPTOCURRENCY
THANKS TO
BLOCKCHAIN!
The use of blockchain has been one of the strongest trends in
the tech world during the last several months. Announced as
a new technological revolution, it has the potential to uberize
Uber, the cream of the crop! According to The Economist,
mechanisms based on cryptography, decentralization, distribution and transparency have made blockchain a trusted
creative engine. When eligibles for an ICO (Initial Coin Offering), startups face a new opportunity to raise funds thanks
to cryptocurrencies.
An ICO is to the world of blockchain what an IPO is to the world
of the stock market: a way for startups to raise funds by appealing to the public. It is often considered to be a new method of
crowdfunding, issued by the company in the form of a token
whose function depends on the goals of the project. There are
three types of tokens:
• Utility tokens allow the purchase over time of all or part of a
service that will be delivered;
• Security tokens are similar to financial securities such as shares
or bonds, which may also include the right to monitor the company’s operations or an entitlement to receive dividends;
• Cryptocurrency tokens are actually a new cryptocurrency, however, unlike bitcoins and other cryptocurrencies, they are often
unavailable for purchase.
First of all, a startup must have a project in which blockchain is
present. It must also have a clear idea of the type of token it wishes to issue and of the associated business model. The stakes
are high, because when it comes to blockchain, business models are becoming decentralized and this has a potential impact
on the company’s very existence. A white paper must then be
written, describing and covering all the technical aspects of the
project, including the roadmap, the team, the business plan, the
use of funds and their distribution among stakeholders.
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After that, a special team of advisors must be
involved to add their expertise and promote the
project together with the management team.
Finally, in-depth international marketing and
communication work must be done, on either
traditional or online media.

THE GREATEST ADVANTAGE OF AN ICO
IS THAT THERE IS NO DILUTION OF
CAPITAL FOR CURRENT SHAREHOLDERS,
AND NO IMPACT ON THE GOVERNANCE
OF THE COMPANY.

The company that raises funds according to
this model does not have to be accountable to
anyone, at least not for now. The biggest advantage, however, is that there is no dilution of capital
for current shareholders and there is no impact on
the governance of the company.
French successes include Beyond the Void, a startup from Lyon that raised over 300,000 euros
at the end of 2016. In early 2017, iExec raised
10,000 bitcoins in three hours, or 12.5 million dollars during that time. More recently, DomRaider,
from Clermont-Ferrand, France, raised more than
35 million euros. Several French ICOs are currently happening during the first half of 2018, such as
NaPoleonX and Peculium, and there are dozens
more to come.
Please note that an operation like this is extremely
risky. Therefore, without a legal, fiscal and regulatory framework, the transaction may at any time
become illegal or create difficulties for the bank
to repatriate the raised funds. Moreover, the high
volatility level of these funds does not in any way
guarantee the final amount of the transaction. For
example, at the end of 2017, the bitcoin went from
$20,000 to less than $10,000 in the same week.
Imagine the impact this could have on a company’s ability to deliver a project when the raised
funds are only worth half of what they were worth
at the completion of the ICO!

SÉBASTIEN BOURGUIGNON
Principal & Lead Digital Influencer at Margo,
Blockchain and ICO Expert
@sebbourguignon

Therefore, these operations require effective
support. Selecting a reliable partner to cover
the legal, tax, technical and marketing aspects
of your project, as well as finding and targeting
interested investors, is a key success factor.

ABOUT
Expert in digital technologies and blockchain,
Sébastien Bourguignon is the Principal and
Lead Digital Influencer at MargoConseil,
where he supports his clients in their digital
transformation. He is also the founder
of Chain Guru, a company that supports
business projects wishing to raise funds in
cryptocurrencies through an ICO operation.
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DO YOU REALLY
KNOW HOW
TO TALK TO
THE MEDIA?
In a society run by social networks where information spreads
faster than a shadow, it’s impossible for a young company to
avoid dealing with communication. But how does a startup
get a handle on the art of working with the media?
BA, pitch, VC, disruptive, series A, B, and C... France has never
absorbed so much startup language before. The media has also
taken on the subject (with Widoobiz in the lead), creating The
Startup Dictionary and documents with titles like “The 25 Terms
to Know Before Launching Your Startup”. One can laugh at this,
or refuse to adopt the cool (startup) attitude, but no one can be
indifferent to the changes caused by the emergence of these
new companies.
Even the most traditional media outlets have to keep up. But in
exchange, have startups really learned how to communicate by
adapting to the rhythms of today’s journalists? The editors of Les
Echos Start, Maddyness, and French Web are constantly on the
lookout for entrepreneurial success stories to report, but they
are nonetheless demanding in terms of their subjects’ angles.
Some startups begin with a (too) broad campaign, sending press
releases to every single media outlet regardless of editorial policies. Others aim too high (Le Monde, TF1, BFM, etc.), neglecting the more specialized media outlets. Nevertheless, focusing
on these specialized outlets can offer startups the strongest media impact within the entrepreneurial ecosystem.
So if you want your story to be picked up, choose your target
carefully.
After making a list of journalists specialized in startups or innovation, it’s time to prepare a personalized press release. By “personalized”, we mean that it suggests an angle adapted to the audience of the media outlet you’re sending it to. If your company
wants to make an announcement about its fundraising but your
target outlet doesn’t generally report that kind of information,
it’s no use going down that road. But that doesn’t mean that you
shouldn’t contact them at all. If the door is locked, find an open
window! For example, a twist could be to propose an exclusive
interview with your startup’s founder, and mention briefly your
fundraising in your mail.
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Personalization also means paying attention to
the journalist as a person. The days of generic
PRs sent out automatically to a company mailing list, addressed to “Sir or Madam”, are over.
Simply put, today’s journalists expect individualized attention from startups. That begins with
including the journalist’s first and last name in
the body of the message. It also includes a little
prior research on the subjects generally handled
by the journalist in question. A daring entrepreneur might even call the editor to innocently
ask, “What are your hot topics right now?” and
then adapt his/her press release accordingly. It’s
all about seduction.

TO MAXIMIZE ITS CHANCES,
A STARTUP HAS TO PUT TIME INTO
THE ROMANCE BY COMING UP
WITH A BEAUTIFUL STORY.

To maximize its chances, a startup has to invest
time in the romance by coming up with a beautiful story that the journalist will really want to
report on. It’s a basic principle of storytelling. To
figure out if your press release is convincing, put
yourself in the journalist’s place by asking yourself this question: “Does it make me want to find
out more?”.
Of course, startups can also choose a more secretive strategy, what’s commonly known as an
embargo. By offering a scoop to only one media
outlet, you increase your chances of attracting its
attention and grant it a privileged position. There
is only one rule here: make sure you don’t break
that trust by sending the same proposition to a
rival outlet!

JULIE GALESKI
Managing Editor, Widoobiz
@Widoobiz

ABOUT
Widoobiz, acquired by PeopletoPeople,
is the media outlet for the people who energize
the economy. Our journalists visit the hot
spots of innovation (CES Las Vegas, Web
Summit, Viva Technology, etc.), collect there
testimonies and trends to bring you your daily
dose of inspiration.
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STARTUPS, INVEST
IN INDUSTRIAL
PROPERTY!
Most startups begin with an original idea. However, during
the first years of their company’s life, startuppers are often
more concerned with the success of their R&D, the operation
of their prototype, the commercial launch and the recruitment of employees than with protecting their intellectual
property. Protecting the technology, the brand, the logo,
the domain name, the design of a product or a service is an
absolute priority, and it must be done as soon as possible in
order to safeguard the intangible assets of these companies
in the making.
A few examples are sufficient to demonstrate how crucial intellectual property is for startups, and why it is an accelerator and
a safeguard for growth.
Industrial property titles offer an obvious advantage when raising capital. A study conducted by researchers at Harvard Business School and the Stern School of Business shows, for example, that information technology startups who have a patent1
double their chances of successful fundraising. For investors,
patents mean a barrier to market entry. They are also proof that
the team has the capacity to invent value-added solutions and
that potential future partners will be interested in the company.
The brand’s impact is also important. The better a startup’s
brand image is constructed and the stronger it is, the more impact it has within its user community and the more the brand will
be able to differentiate itself from its competitors, while at the
same time, the brand is protected.
Startups must also decide if the founder-inventor will hold the
rights in a personal capacity or if the startup will hold the rights
in order to enhance its assets for investors.
A startup in search of partners or investors often has to disclose
innovative ideas or concepts, which can make it vulnerable, for
example when it collaborates with large groups which have a lot
of experience in the industry. It is therefore important to define
the rules of the game in a pact of trust and to place a priority
on addressing intellectual property issues on an equal level with
cooperation issues. On the other hand, it is easier for a large
group to identify an innovative startup if it has already filed a
patent on a technology that the group is interested in.

1. “What is a Patent Worth?” a study published by the National Bureau of
Economics Research
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Industrial property titles are a passport to international markets. In the United States, for instance,
a startup must know how to answer the question,
“What is your intellectual property strategy?” A
patent offers startups more credibility and facilitates strategic partnerships for penetrating international markets.

PROTECTING TECHNOLOGY
IS AN ABSOLUTE PRIORITY, AND IT MUST
BE DONE AS SOON AS POSSIBLE.

However, many entrepreneurial adventures have
fallen short because of neglecting these issues.
Is it reasonable to launch an innovative business
without taking measures to safeguard the business’s activities?
Startups are rarely very well equipped to manage
this issue, considering for many, patents are an
unnecessary financial burden and not necessarily
an investment for safeguarding their intangible
assets, even though these are the result of the
investment of a lot of time and money.
What do Devialet, Carmat and BlaBlaCar, all winners of the French National Industrial Property Institute (INPI) Award, have in common? They have
an exemplary industrial property strategy. Our
challenge, therefore, is to make startups aware of
the strategic role of industrial property, to support
startups in all stages of their development and to
help them manage their intellectual property, because protection needs evolve over time.

ROMAIN SOUBEYRAN
INPI Managing Director
@INPIFrance

ABOUT
The INPI focuses on the innovation of
French companies. In addition to filing titles
(patents, trademarks, designs and models),
it raises awareness and supports startups in
industrial property matters. In a globalized
economy, industrial property is a major lever
for improving competitiveness and promoting
business growth.
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IT’S ALL ABOUT
GROWTH
It’s already been over five years since French Tech, Bpifrance,
and private initiatives like France Digitale were created. We
can all agree that France has proven itself capable of developing a dynamic, innovative digital ecosystem. We’ve already
boarded the train. And yet, as the train rushes along, new
and ever more crucial challenges appear. The challenge of
emergence has been replaced by the challenge of growth, or
even hypergrowth.
The convergence of simultaneous phenomena such as the
maturation of certain technologies, international competition,
the saturation of certain segments of the tech market, and the
amount of capital mobilized over the past five years is forcing
our ecosystem to expand in order to ensure its sustainability
and, even more importantly, its renewal.
But how do we scale growth? And how should we deal with
the hyper-fragility that comes with hypergrowth? The difficulty in
determining the causes of growth comes primarily from the fact
that growth is a measurable quantity, while the phenomena that
cause it are essentially qualitative.
The fable of “Startup and Growth” shows us that attaining the
kind of performance levels that are out of reach of traditional
companies is uniquely linked to the “Startup culture”. It’s clearly
an essential ingredient, but alone it isn’t enough. The fundamentals of growth are extremely complex, and haven’t changed
much since the advent of digitization.
There are six basic ingredients to consider in any growth strategy:
the guiding long-term vision, a shared corporate culture, talent
management, performance management, funding strategy, and
internationalization.
The balance of these ingredients differs, depending on the
sector and the business type, but their joint mobilization is a
prerequisite for durable growth. The exceptional performance
of some scale-ups is as much due to meticulous management
as it is to the ubiquitous presence of foosball tables and hoodies on the premises. What we need to accept is that, although
“Culture” may be having “Strategy” for breakfast, it’s unlikely to
make it as far as snack-time without the help of “Organization”.
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Growth is one thing. Absorbing growth is something else entirely. Hypergrowth creates fragility.
It requires permanent change both from the organization and its employees. This hyper-fragility
is exacerbated at certain key moments, imposing critical changes on the company (shifting
to 100 employees, industrial mode, international
deployment, etc.). At the heart of these complex
changes, the company director’s role itself must
evolve from being a one-man band to conducting
a symphony.

HYPERGROWTH REQUIRES PERMANENT
CHANGE BOTH FROM THE
ORGANIZATION AND ITS EMPLOYEES.

The ability to run things, choose a team, and delegate is central to the success of a startup that
wants to become a scale-up, and again when that
scale-up is trying for unicorn status. Even more
importantly, the founding team needs to be resilient and embrace the permanent association of
the market/management/financial strategy trio at
the heart of rapid, sustainable growth.
We probably won’t see a giant herd of French
unicorns appear anytime soon, and that’s really
not a big deal, but there are numerous challenges that our entrepreneurs will have to accept in
order to respond to the challenge of scaling our
ecosystem.
On the subject of the mysteries of growth, Paul
Krugman said, “This achievement seems to be a
kind of economic miracle. But the miracle turns
out to have been based on perspiration rather
than inspiration”. That says it all. Growth is first
and foremost a state of mind that KPMG is proud
to foster in order to go further, create better value,
and grow together!

GEORGES GAMBARINI
National Coordinator for the Business
Growth Market – Innovation and Fundraising
Specialist at KPMG
@gambarinigg

ABOUT
KPMG is a French leader in auditing,
accounting and consulting. Every day its
specialized teams help over 1,000 startups
and scale-ups deal with growth challenges
(regulation, funding, strategic planning,
management, etc.).
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STARTUPS :
ANOTHER FORM
OF GOVERNANCE
Advocated by private equity players, governance is a decisive lever for startup growth. Although borrowed from listed
companies, it does not adopt all of their codes.
Initially, startups have limited resources (love money) and all
of their energy is focused on three things: finding their product-market fit, raising the funds that will allow them to wait for
their first customers and reducing their time to market. Then
come the first revenues, the first large-scale external financing
(Venture Capitalist, or VC, funding), the big commercial launch,
the second round of financing, etc. There are so many successive stages which can be difficult to reach and each one can call
the business model used in the preceding stage into question.
The startup company’s paradox is that despite having no history, little diversification, little or no staff and being subject to
enormous risks, the startup is quickly asked to behave like a big
company. One of these demands is having a governance structure that will help during these well-known stages in a startup
company’s development.
At first, it’s better described as a governance embryo, more like
coaching. But as development progresses, the system evolves
more towards strategic advice and includes the establishment
of a board of directors made up of founders, investors, boards
and independent directors. In addition to sound management
control, the governance body is a place for reflection on operational strategy and for keeping watch over the dangers faced by
startups in their haste to succeed. When creating a startup company or when raising funds, a common good practice for business partners is to formalize their relationship in an agreement
whose clauses specify the organization of governance and each
partner’s operational contributions, such as network support, recruitment, fundraising, mentoring, etc. The board, which keeps
the shareholders’ objectives in mind, also provides encouragement to achieve the growth promised in the business plan, even
if it means making difficult decisions. Because it is sometimes
cruel, governance can be like an arcade game, where you don’t
necessarily need the same weapons or the same team, or even
the founder, at each stage.
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The principles applied are not the principles
which refer to listed companies (for example, the
AFEP-MEDEF code), as they are often not adapted to the context or not considered a priority
because of the resources needed for their implementation. In reality, startup governance has its
own codes and these codes differ according to
the culture and the power relationship introduced
by venture capital. In California, where there is
a massive injection of capital, the race for size,
capitalist idealism, global thinking, the transgression of rules and the non-stigmatization of failure
take precedence. In Europe and France, where
there is less competition between VC, the investor/ founder relationship is more balanced. The
culture in Europe is more concerned with control,
management continuity, attachment to one’s
own country before global vision and social idealism. As French venture capital grows in power,
the right balance of governance must be found
between these two entrepreneurial cultures.

STARTUP GOVERNANCE
HAS ITS OWN CODES.

VIVIEN LEVY GARBOUA
Professor of Economics at the Paris Institute
of Political Studies (SciencesPo)
@ScPoExecEd

ABOUT
Sciences Po Executive Education offers
200 diploma, certificate, short or customized
training programs in 11 areas of expertise
ranging from communication, leadership
and management, as well as governance, HR
and digital and organizations transformations,
in France and abroad.

29

THE INFLUENCE OF THE FRENCH
TECH ECOSYSTEM ABROAD

SEEING FURTHER

FRENCH TECH,
SPEARHEADING
SUPPORT FOR THE
EXPORT SECTORS
Led by talented entrepreneurs, French Tech has proven to be a
definite asset to our economy, capable of raising the ambitions
of our export sectors.
2017 was a favorable year for French entrepreneurship. According
to the French National Institute of Statistics and Economic Studies
(INSEE), 591,000 businesses were created, 7% more than in 2016.
Station F, the largest startup campus in the world, also opened
in Paris in 2017 and is helping to drive development forward.
In 2017, French venture capital broke through the glass ceiling,
finally climbing into the top positions in Europe with higher tickets.
It was also a good international vintage for French Tech, which
is asserting its economic reality and continuing to reap success.
One example is Dibotics, whose positioning technology for
autonomous vehicles is impressive, because in its first participation
at CES 2018 - in the very popular Vehicle Technology space it won a multi-million-dollar contract. Another example is Tiny
Clues, which offers a sales optimization solution based on Artificial
Intelligence. After participating in the IMPACT USA Accelerator
Program in 2017, it created a subsidiary and raised $18 million,
proving in an amazing way that international success is not a
question of size or maturity.
This first transformed test confirms the impact of the major global
Tech gatherings - such as CES, SXSW, Web Summit, Mobile World
Congress and Slush - in terms of visibility and efficiency, and its
systematic impact on the French Tech agenda, so much so that
the Regions and our major groups have followed suit, placing
France in the leading group of foreign holdings. And this work
of geographical and sectoral development continues. In 2017,
we added two key events to the France Export Program: NRF
(New York), an important trade fair for retail professionals, and
IFA (Berlin), a consumer electronics trade fair increasingly focused
on IoT, where many orders are being placed. There will also be a
France Pavilion for the first time in 2018 at CES Asia (Shanghai).
Why these new priorities on exports? Because Retail Tech is
experiencing rapid growth. Because Europe remains underprospected, when opportunities exist, especially in the North
and the East, and because China is emerging as the second Tech
destination after the United States.
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Tech is also spreading very quickly in the more
traditional sectors such as energy, transport,
construction and industry. Business France
supports startups at events such as E-world,
Innotrans, European Utility Week and the Hanover
Fair.

OUR STARTUPS MUST THINK IN TERMS
OF EXPORTS RIGHT FROM THE START.

However, opportunities are everywhere. Above
all, startups must consider the sector/country
combination and the regulatory and other
constraints associated with each destination. They
must think in terms of exports right from the start
(born global), then obtain the resources they need
through financing, teams and strategic priorities.
And get adequate support. They can count on the
Bpifrance / Business France partnership, which
is closely involved with the French Tech Mission.
Additional support for startups is available through
the French Tech Hubs, currently in operation in
22 international cities, which can accelerate their
immersion and help open doors.
Four years after its launch, French Tech has won
acclaim in many fields, such as IoT, Fintech, Cleantech, Healthtech and Biotech. Other promising
avenues are opening up, such as Legaltech,
Agtech, Mobilitytech, Foodtech and Winetech.
Clearly, our startup ecosystem is becoming more
structured. In doing so, it energizes certain sectors
that are lagging behind in technological innovation, to the benefit of our ability to export.

FRÉDÉRIC ROSSI
Deputy Managing Director of Business France
@FredRossiExport

ABOUT
Business France, a founding member
of French Tech, is fully committed
to the international development of startups.
The Agency supports French Tech startups
at international trade shows and offers them
customized immersion and acceleration
programs. Business France promotes
the Tech ecosystem internationally.
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AFRICATECH:
FINTECHS AT THE
HEART OF GROWTH
When we discuss about the rise of fintechs in the world, we
rarely think about Africa. This needs to change, because this
continent is filled with many unexpected initiatives to make
up for its own shortcomings.
In fact, while only 25% of Africans have access to traditional
banking services, telephony has experienced an exponential
boom in recent years and has become a powerful tool for
e-inclusion, especially for people living in remote rural areas.
Whereas in 2000, there was one telephone for every 50 people, in
2015 there were 600 million subscribers out of a total population
of over one billion. It is therefore hardly surprising that the use of
mobile money has grown faster in Africa than elsewhere. Indeed,
the continent hosts more than half of the world’s mobile payment
accounts. At the same time, Internet use is growing at a rapid
pace. According to a McKinsey study, 16% of Africans had access
to the Internet in 2016 and this figure is expected to rise to 50%
in 2025.
The massive democratization of the telephone and the Internet
is accelerating banking inclusion on the continent. This
digitization of finance primarily involves basic banking services,
such as account opening and balance verification, bill payment
and money transfer by SMS. In Kenya, for instance, M-Pesa, a
pioneer in mobile payment in Africa, has transformed the SIM
card into a digital wallet and a bank account. The country’s
penetration rate for banking services has since risen to 75% and
this model is being reproduced throughout the continent and
elsewhere. The use of digital portfolios has also opened the way
to other financial products (insurance, savings, credit) which were
previously inaccessible to certain populations. In Madagascar, for
example, the overall savings rate increased after Orange Money
introduced a savings remuneration system via mobile phone.
In Kenya, M-Shwari has made it possible to create an interestbearing savings account starting at 0.9 euro cents and to have
access to microcredit. Today, two loans per second are contracted
through this service, and a leverage effect on the entire Kenyan
economy is already noticeable. According to the Massachusetts
Institute of Technology, about 2% of Kenyans have been lifted
out of poverty through microcredits obtained via mobile phone,
and some 860,000 jobs and about one billion dollars in economic
activity (925 million euros) have been generated by the M-Shwari
platform.
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The collaborative economy is another
development focus for African fintechs. In the
West African subregion, the development of
crowdlending platforms, such as Iroko in Senegal
and Seekewa in Ivory Coast, are bringing together
small project leaders (SMEs and farmers who are
often extremely isolated) and savings funds or
individual investors in an unprecedented way.

TELEPHONY HAS EXPERIENCED
AN EXPONENTIAL BOOM IN RECENT
YEARS AND HAS BECOME A POWERFUL
TOOL FOR E-INCLUSION.

In its latest report on the fintech ecosystem in
Africa, PwC identified 301 active fintechs on the
continent. These startups are creating innovative
solutions to fill in the lack of responses left by
traditional players (such as banks, telecom operators and investors) and are promoting financial
inclusion. Ironically, traditional players are now
adopting the same solutions.
However, most of these fintech players need to
learn how to deal with obstacles, such as unstable regulatory frameworks, legal risks, limited
infrastructures, the high cost of the mobile Internet
and the low educational levels of the population.
Public authorities also have an important role to
play in the development and sustainability of these
successful fintech initiatives on the continent.

KOSSI ADZO
Founder of Startup.info
@kossiA

ABOUT
Created in 2011, startup.info is a collaborative
magazine that gives startups international
visibility and supports leading groups
and institutions in their communication
with startups.
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ECOSYSTEMS AND
COMMUNITIES:
THE FUTURE
OF WORK
We talk a lot about ecosystems, innovation and communities;
these terms almost became unavoidable... But what are they
based on? Are they really essential to businesses? Do they
guarantee agility and therefore, longevity?
Today, the digital world allows us to establish links in all directions, encouraging us to accumulate relationships, regardless of
their quality or usefulness. However, the question arises: what
are the ecosystems and communities we would like to evolve in
tomorrow?
The local level is important to uniting an ecosystem of startups, as
demonstrated by the 13 certified French Tech centers since 2013.
Sharing values in open spaces, promoting diversity, and avoiding
being only with your own, are all elements that make up fertile
ground of ecosystems. These ecosystems can be created naturally,
or can be induced: it is the need for renewal, change of angle or
crossing of expertise that made them become sustainable.
Faced with a profound change in the world of work, we must
think quickly, think outside the box and know how to find the
right skills. The first reflex is to do this locally: the actors rub
shoulders and little by little establish a trusting relationship that
is sufficient to draw the outline of their ecosystem.
A community never describes a set of physically close people:
the attachment to space is secondary, because it is primarily a
group of individuals bonded around the same values. The community is not decreed, is not created by force: it is set by affinity
and will develop where it finds the tools and / or services that will
allow it to come alive and grow. In a professional community, the
relationships are warmer, the assumptions decidedly positive,
with spontaneous solidarity. #InRealLife exchanges according to
the opportunities and to each other’s convictions will strengthen
the bond, creating a feeling of belonging: the state of mind that
holds sway over coworking spaces is an excellent illustration. It
is the individuals along with their diversity that create the value
of a community.
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We are now living on an international playground,
in a world of instant, mass and constant information.
The challenge today is to accelerate the creation of
our “trust” network. A database of contacts, even
with a good dose of artificial intelligence, does not
create a community. It is the human being, with his
experiences, qualities, faults, opinions and convictions, who will primarily have to relay information
and facilitate connections. The goal of Chief Happiness Officers and Community Builders is thus to
ensure that the spirit of collaboration is accelerated,
and the corporate culture(s) maintained.

IT IS THE INDIVIDUALS AND THEIR
DIVERSITY THAT CREATES THE VALUE
OF A COMMUNITY.

This is why ecosystems and communities represent a major challenge for companies: those who
deprive themselves of the opportunities, enrichment and stimulations they offer will not be able to
compete, especially in the field of user experience
and well-being at work.
The only hurdle to overcome is still a big one: to
emerge from a vision of a corporate world with lots
of isolation between peers, and to move towards
“project-companies” that are more flexible, diversified and can adapt quickly to the company’s
new challenges.

YOANN JAFFRÉ
VP Innovation & Community at Nextdoor
@yoannjaffre
SÉBASTIEN MORIZOT
VP Digital at Nextdoor
@sebarizot

ABOUT
Creator and operator of new working life
areas, Nextdoor puts the human aspect at
the heart of business and challenges everyone
to review their idea of the work world,
to promote benevolence and productivity.
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SOFT SKILLS,
A REMEDY
FOR PLANNED
OBSOLESCENCE
According to a McKinsey study, 60% of all occupations will
be affected by automation and artificial intelligence by 2030.
Faced with the risk of skills becoming obsolete, it is imperative that we develop our soft skills, our human qualities that
cannot be performed by robots.
While in the past it used to take twenty years for a skill to become obsolete, soon it will only take two or three years to
feel outdated. What caused such a brutal change ? Mainly
the tremendous acceleration of technical progress (robotization, artificial intelligence, and data sciences) along with the
rate at which some occupations are disappearing while others
are being created. This is a frightening prospect, even more
in France where we are still culturally ill-equipped to face this
challenge of continual rebound.
To meet this challenge, our society must be able to rely on training. If training in technical skills is now just a click away and
easily accessible via Internet (MOOCs, online tutorials), training
in soft skills, the soft and non-soft skills that robots don’t know
how to perform, is still too often overlooked. However, to learn
how to learn, to work in a group, to comprehend empathy, creativity, critical thinking and even self-awareness are essential for a
wide variety of reasons.
First of all, training individuals’ soft skills helps them develop
their ability to adapt to occupational changes. Managers who
have learned soft skills encourage their teams to learn. All of this
provides companies with the human capital needed to adapt to
new developments in the workplace. These soft skills are transferable, becoming compasses in a changing world. They help
us to survive digital, technical and human transitions. However
these skills are not necessarily innate, but all of them can be
learned.
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This is why the primary battle must be waged
within our educational system. Until now, it has
been prioritizing the sacred scientific knowledge
and its traditional teaching methods, while also
encouraging individuality and competition. This
model has become out of step, in a society where
talent is shaped by the ability to create together,
to question and to adapt. Today, we need the
economy to be shaped by knowledge and not
skills. The mission of the school of the 21st century
must be to train the spirits and to inspire natural creativity. Neuroscience, creative teaching
methods and the art of diversity must be an integral part of teacher training programs if we want
students to learn how to acquire this capacity
for lateral thinking. In this way, a new teaching
relationship will emerge, encouraging oral communication, cooperation and critical thinking,
where teachers are facilitators and not merely imparting knowledge. As a result, employers who
increasingly regard soft skills as being important
performance levers will find students to be more
employable.

SOFT SKILLS ARE COMPASSES
IN A CHANGING WORLD.

Then, the next battle will be played out within
companies, where behavioral strengths will be
placed at the heart of internal organizations. Soft
skills will receive greater attention during the recruitment process, especially with the use of new
assessment tools (such as serious games and roleplaying) and also by the integration of these tools
into manager selection criterias. There will be
an increasing focus on soft skills in the forwardlooking management of jobs and talent, because
a company’s soft skills capital will determine its
ability to keep up with and to outpace innovation.

ALEXANDRA CAUCHARD
Founder of Shaker
@Alexcauchard

The good news is that every individual has this
potential. If soft skills are encouraged during the
school years and then valued in business, everyone
will be equipped to choose their own place and to
thrive sustainably with technological change.

ABOUT
Shaker is a collaborative and innovative
consulting agency with the dual mission
of reinventing companies beginning with
employees, and reinventing schools beginning
with students. The agency is also involved in
the creation of a democratic soft skills school.
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HOW TO TRAIN
TO TOMORROW’S
SKILLS
To face the mature digital technologies’ generalization, companies have no choice but to answer very concrete issues.
How do we keep pace and adapt to professions’ mutations?
How do we walk the employees in their own skills evolutions,
sometimes being in very technical jobs? Yesterday was about
adapting accounting jobs to the apparition of the calculator.
Today is about explaining to electricians how to use artificial
intelligence. Far from being easy, these transformations have
to be accompanied.
Rail jobs are in complete mutation, making SNCF Développement create New Skills Academies all around French territories,
thanks to Simplon’s savoir-faire in terms of digital training. Theses
schools goals are to prevent employees’ skills’ obsolescence,
while answering to local actors of the economy regarding the
need for employment in their territories. Besides, the New Skills
Academies are constructed hand in hand with the local actors:
who else to better analyze the need for particular jobs in their
area? By maximizing the direct employability of their trainees
(about 15 to 20 people by promotion), these schools will have a
positive social impact on the territory. This sets for their last goal:
to stress on the human factor as having a structuring role in the
building of these academies.
Indeed, the schools are part of a wider phenomenon than companies’ need for adaptation.
It is impossible today to train people to tomorrow’s skills without taking the workspace’s evolutions into account, the first
step of this revolution being the employee him/herself. Workers
today have the need of being more proactive in their professional path (let’s forget about the term “carrier”). Along with their
profession, they are in complete mutation themselves. The main
trigger is tech, of course, with all the change that comes with it.
Because when it comes to digital transition, one has to use this
term in its plural form. Not only does it concern the professions’
technological breakthroughs, but also the need for training for
new techniques and vocabulary, to make sure employees keep
pace. The new adage of companies is that without training,
there can be no innovation.
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This is how the New Skills Academies (NSkA) are
thought: they get inspired by tech companies
and startups in order to transform large historical
groups’ processes. To do so, NSkA’s training modules will be organized in different steps.

WITHOUT TRAINING,
THERE CAN BE NO INNOVATION.

First of all will come the indispensable clarification
of what comes with a digitized company: what
vocabulary? What tools? What use? Then comes
the practical application onto jobs targeted by
companies and economic actors of the school’s
territory. Concerning SNCF Group, we talk about
predictive maintenance, industrial electricity or
surveillance drones… Some tasks can however
be more difficult to apprehend. “Railways come
with scarce professions, SNCF Réseau explains.
No diploma trains you to be a rail traffic controller.
What we are looking for are meticulous, rigorous
and resilient human beings.”
This sets for the last step, the cornerstone of the
training program, and coming straight from our
French startups. It is what is called the soft skills
training, helping to comprehend the new working
methods: train employees the bases of lean management and design thinking, along with listening
skills, teamwork, and cooperation. Encouraging
them to be proactive in the company’s wellbeing
through intrapreneurship courses. Accompanying
them on realizing their added values through coaching and confidence-building workshops. This is,
after all, the finality of professional training: to include employees in their organization’s future, to
help them understand tomorrow’s working codes
while strengthening their faith and self confidence.

YANN LE BEL
Chief Operating Officier at SNCF
Développement
@SNCFDev

ABOUT
SNCF Développement is SNCF’s subsidiary
for economic development and entrepreneurship.
Its team gathers all the expertise needed for
territories revitalization, including support and
financing of startups and small and mediumsized companies. Its ambition is to inject value
creation within French territories, through
innovation and entrepreneurial spirit.
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WOMEN IN TECH,
A SOCIAL AND
ECONOMIC ISSUE
In 2016, Joy Buolamwini, an African-American researcher at
MIT, realized that the facial recognition software she was using
for her work only recognized people with light complexions.
The reason? The developers of the software had not considered dark complexions when configuring and writing the
code for the program’s algorithm. If there had been greater
diversity among the developers and designers of these technological tools, this form of technological discrimination could
have been avoided.
Women represent between 20 and 40% of the total payroll of
the eight technology giants in all disciplines, including legal, marketing and sales1. If only digital tool developers are considered,
women represent only an average of 20%, and this figure drops
to 5% for senior developers. Many companies, non-governmental
institutions and States are committed to taking action to improve
the representation of women in this environment, which is deeply
affected by a lack of diversity. This important issue is still perceived by most as a political mission, a kind of moral duty or even
a political strategy to satisfy the electorate. In reality, diversifying
the technological ecosystem is a social and economic mission that
will make it possible to expand and amplify the economic impact
of countries, and to ensure an inclusive technological world for all.
The economic stakes are high. The well-known American expression, diversity is good for business, adequately sums up the idea
that diverse companies and teams are more innovative2 and more
successful3. However, the social issues are mentioned less often. The vast majority of technological tools, applications and
software are currently being developed by men. The threat of
technological discrimination is very real, and most people are
not even aware of it. These biases occur unintentionally when
tools are being developed, mainly due to the lack of thought
on the part of designers, however, the result is that a part of the
population is excluded from the use of technological tools.

1. Statista in Journal du Net, 2017.
2. Journal Economic Geography, Volume 89, 2013 - Issue 4.
3. 2015 McKinsey Report.
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The many examples identified in the past underline the pervasiveness of our own biases when
designing, conceiving and developing innovations which are supposedly intended to benefit
everyone. Another example is the automatic processing of natural language used in Google News
articles for associating male occupational titles
with their female equivalents, which determines
that “nurse” is the feminine word for “doctor.”
We are all responsible for these biases. Diversifying the world of technology would allow us
to take a holistic approach and would help us to
avoid the unthinking and the bias. A more diverse
group of individuals would be better able to capitalize on different ways of thinking and different
ways of seeing and constructing the world.

DIVERSIFYING THE WORLD
OF TECHNOLOGY WOULD ALLOW US
TO TAKE A HOLISTIC APPROACH
AND WOULD HELP US TO AVOID
THE UNTHINKING AND THE BIAS.

Aside from the challenges facing women (financial and intellectual independence, the ability
to have several careers in a lifetime and the
opportunity to have a positive influence on our
world), involving more women in developing the
technological world of tomorrow offers powerful
benefits for society, and women must be free to
act now with the support of all.

AURÉLIE JEAN, PH.D.
Digital Scientist and Entrepreneur
CTO/CIO and Co-Founder of MixR
(Los Angeles, USA)
@Aurelie_JEAN

ABOUT
Aurélie Jean, Doctor of Science, has over
10 years of experience in applied mathematics
and computer programming. She is committed
to transforming individuals into informed users
of technology and encouraging women
to produce the digital tools of the future,
by learning computer code.
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COLLABORATIVE
ECONOMY:
THE AGE
OF MATURITY
570 billion euros in 20251: the European market figures for
the collaborative economy are enough to make heads spin!
Finance, transportation, human services, business services,
lodging... For the past few years, every sector has been
integrating these newcomers. Some of them build their models
on authentic peer-to-peer concepts, rolling out their own
versions of the strength of the multitudes, while others just
dress up their services with a thin veneer of sharing to lessen
their vulnerability to the often-fruitless process of uberization.
In a way, these numbers consecrate the collaborative economy’s
potential as a source of added value, continuing growth, and
even economic renewal. But they also hide the ways in which its
original goals have changed. The concepts of collaboration and
sharing have been absorbed by the larger, more imposing goals
of social impact, positive impact, and inclusive models.
This “momentum” has emerged after 10 years of digital frenzy.
It’s as if the world, particularly the GAFA2 companies, was noticing
the contemporary myth of Sisyphus in which we live, where
#TechforTech unveils each of its impasses as a means of blocking
our goals of freedom, sustainability and transmission. Positive
impact projects, with their focus on long-term results and the
greater good, are finally penetrating investors’ daily lives. Investors
see them as safeguards against the unrealistic pursuit of growth.
They also see them as hard-earned lessons, learned from the
setbacks of “NATU3 generation” startups. That’s why investors
are examining and observing them as new and valuable elements.
To join or not to join the collaborative economy has become
an outmoded debate. It is outmoded by the contradictions of
the collaborative economy itself and by its misuse, as Arthur De
Grave explained two years ago4, and also outmoded in a form of
coopetition of the levers of added value and positive impact in
which collaboration and sharing are becoming elements like any
others in the performance of services rendered or the profitability
of a model. Far from being a setback, this situation is a boon,
1. https://www.pwc.fr/fr/publications/economie-generale/economie-collaborative.html
2. Acronym: Google Apple Facebook Amazon
3. Acronym: Netflix Airbnb Tesla Uber
4. http://magazine.ouishare.net/fr/2016/02/leconomie-collaborative-cest-fini/

46

THE COLLABORATIVE ECONOMY

contributing to a stronger economy and a more
collaborative society. It allows us to build bridges
and synergies, merging the circular economy with
good economic sense, social impact, and business
stability, and even social innovation in startups and
transformation in larger groups.

INVESTORS ARE NOW SEEING ADDED
VALUE IN POSITIVE IMPACT PROJECTS.

When Needelp joins forces with Brico-Dépot,
when Smiile offers a solution for communities, and
when GuestToGuest puts itself forward as an alternative to Airbnb by offering housing exchanges,
their ultimate goal isn’t to lock themselves into
a collaborative model, but to make use of that
model to serve a greater goal: work and leisure in
the first case, territorial efficiency in the second,
and the joy of hospitality in the third.
Collaboration may no longer be a model in and
of itself, but perhaps that’s what frees it from the
old technological illusion that not everything can
be connected or made marketable. So what is
its role now? To contribute more strongly to the
development of real positive impact platforms,
to connect offers with requests, and to bring
individual and collective hopes together.
THOMAS OLLIVIER
Head of Sharing Economy & Emerging Practices
at MAIF & MAIF Avenir
@ollitom72

ABOUT
MAIF is a mutual insurer with neither share
capital nor shareholder. Every member
is both insurer and insured, among
a community sharing the same values
and rules. MAIF as well as the collaborative
sector pursue a common goal: to have
a facilitator role among members and users,
based on mutual trust.
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HOW TO BECOME
A MARKET
LEADER IN THE
COLLABORATIVE
ECONOMY
The advent of digital technology has led to the development
of new marketplaces and the emergence of the collaborative
economy. The forerunner of this sharing economy used to be
active only through printed media, such as home exchange
catalogs, which were intended only for a very limited part
of the world population. It has taken about 20 years for the
general public to discover the power of the Internet. After
an initial period of domination by e-commerce sites, marketplaces connecting private individuals quickly took over
in many areas, allowing everyone to sell, rent or exchange
goods.
Digital technology can help you succeed in the collaborative
economy. A successful marketplace is primarily based on its ability to display an extremely large number of offers while allowing
customers to easily find these offers. These markets are most efficient when they are monopolies. Take the example of dating: in
order for people to find the best possible match, it’s always preferable if all potential soulmates are on the same site. This does
not prevent multiple sites from sharing the market, but there are
often a limited number of players. However, there has been an
emergence of new niche sites for well-targeted communities,
such as the private home rental sector, including OneFineStay
for luxury homes and Misterbnb for the LGBTQ community.
One of the main challenges in collaborative consumerism is to
attract users to the site and convert them into customers. Monetization is only possible once this second stage has been
reached. Users registering on a collaborative platform will not
necessarily begin using the platform immediately. Instead, they
first register because of curiosity and not necessarily because of
need. In order to create this need, the site must reach a critical
mass, which guarantees that anyone connecting to the site will
get the service they’re looking for. No one wants to pay for a
subscription on a site for exchanging items between neighbors
if the desired items are never available to be borrowed, and
because of this, an awareness of the site’s purpose must be promoted through advertising campaigns.
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Once the concept has been publicized, there is
a need to gain credibility and entry into a market
that may have already been in existence for many
years. Take the example of home exchange, a sector based on reciprocity. In order to differentiate
and disrupt this market, GuestToGuest based
its strategy on the implementation of a points
system, allowing non-reciprocal exchanges for
the first time. Members earn GuestPoints for allowing people to stay at their home, and in turn,
these points can be used to stay at someone
else’s home. Innovating by tweaking the system
has quickly enabled GuestToGuest to become
the leader in the number of offers, which have
increased from 10,000 to 350,000 in five years.

WE NEED TO REVERSE THIS TREND
AND RECONNECT WITH THE ESSENCE
OF HUMANKIND - HOSPITALITY,
CLOSENESS AND SHARING.

As is the case with all startups, it takes time for
collaborative platforms to become profitable.
In addition to the traditional timeframe, implementation takes longer because these practices
have not yet been accepted in all places. However, since the dawn of time, we have welcomed
people into our homes free of charge, we have
let our neighbor borrow our drill and we have
hitched a ride. The world in which we now live
has led us to commercialize these practices.
We would rather rent our house than lend it to
someone and we would rather buy a drill than
ask to borrow one from our neighbor. We need
to reverse this trend and reconnect with the essence of humankind - hospitality, closeness and
sharing. And we need to make sure that collaborative consumer sites take their rightful place in
our daily lives.

CHARLES-ÉDOUARD GIRARD
Executive Chairman of GuestToGuest
@girard_char_ed

ABOUT
Founded in 2011, GuestToGuest is a French
company offering home exchanges between
individuals. This online platform, which
is also available on iOS and Android, connects
members who want to organize home
exchanges for their weekends or holidays.
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SOCIAL CALLING :
A GENERATION
SEARCHING FOR
MEANING
France is witnessing a new phenomenon: the social awakening
of entrepreneurs. They are engaged. They are militant and
they dream of reshaping the face of capitalism by injecting
a good dose of sustainable social impact. Their startups are
profitable and they create solutions for employment, health
and education. This new impetus - driven by entrepreneurs
seeking meaning more than profit - is known as social tech.
In his early twenties, Maxime de Rostolan refused to return to the
rank and file of his bourgeois education, preferring to take a stand
for an agriculture that respects nature and human beings. In 2012,
this budding entrepreneur launched Blue Bees, the first loan and
donation platform that allows any citizen to finance agro-ecological projects. Kylia Claude has swapped the arid banking
establishment for the gourmet adventure of Mamie Régale, the
first service to deliver meals cooked by pensioners. Martin Besson,
former dropout, launched at 18 a medium called Sans A to give a
voice to those who are excluded from the system along with homeless people... To make visible those who are invisible became
also Gaele Regnault’s battle. Mother of an autist boy named Louis,
she quit her job as a golden girl to found LearnEnjoy, an edtech
that designs apps enabling children with autism to learn to speak,
read, write and count. In France, the examples of French social
tech startups are proliferating, and all the more internationally renowned. Recently, the prestigious American paper Forbes praised
the power of social entrepreneurship à la française. This trend is
widely supported by the millennials who now represent a quarter
of the French population, or 16 million people. What fuels this
generation? One thing is certain: it is neither money nor power.
To understand this phenomenon, one must rewind. One must
acknowledge the numbers revealing that one in two young people
from the French business schools aspire to be employed in a position that serves the public interest* (65%), that improves people’s
lives (54%) and where it is possible to change things (40%). One
must straddle three decades of digital revolution in which the
Internet has facilitated and accelerated access to knowledge,
increasing our freedom of choice but at the same time questioning our value systems, our ethics and the meaning given to our
actions. One must stop to observe this generation, weaned on the
Internet and endowed with a formidable palette of digital tools.
*Survey IPSOS, CGE, BCG January 25, 2016.
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“When we face a problem such as food waste,
autism, the refugee crisis, disability or unemployment, we no longer suffer: we act because we have
the appropriate tools to do it. We create applications, collaborative platforms, we collect money
through crowdfunding, we use our micro-influence,
we launch petitions to mobilize our community on
social networks and more broadly public opinion”
Kokoroe’s founders explain. Aged 30, these three
girl friends decided to give up their promising
careers to fight against digital disengagement and
to democratize access to education.

WHAT FUELS THIS GENERATION?
ONE THING IS CERTAIN:
IT IS NEITHER MONEY NOR POWER.

Their entrepreneurship’s turning point ? It is their
social calling: the call to action launched by a generation that shakes the paradigm of capitalism
by converging the logic of profit with the need to
have a positive impact on society. A generational
appeal with resonance. On December 12, 2017
at Medef, Nicolas Hulot - Minister for Ecological
and Solidarity Transition - threw at an audience of
puzzled bosses: “We will change the corporate
purpose of companies, which can no longer be
simply for profit, without any consideration for
the women and men who work there, and without
looking at the environmental damage.” Between
the lines, we read that business - coupled with
technology - is now one of the most powerful levers
to change the world for the better.

ÉMILIE VIDAUD
Journalist and author of “Social Calling”
with Fayard publications
@VidaudEmilie

ABOUT
An economic journalist for nearly fifteen years,
Émilie Vidaud is author of the book “Social
Calling” published by Fayard in November
2017: an 18-month survey that tells the story
of the emergence of social tech.
By examining the trajectory of ten entrepreneurs,
this book provides the keys to understanding
our era and the awakening of a generation
with the desire to solve social, corporate and
environmental problems through technology.
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TECH FOR GOOD
WANTS TO PUT
DIGITAL
TECHNOLOGY TO
WORK FOR THE
COMMON GOOD
The long-admired giants of the Web are generating more and
more questions about their ultra-mercenary methods. Working
actively behind the scenes, Tech for Good is gaining ground with
its alternative business model. Now it just needs to scale up.
Can new technology be combined with an economy that is truly
based on sharing? As a resolute optimist, I’m convinced it can.
Voices are being raised everywhere in favor of redistributing the
cards. Meanwhile the digital revolution is nourishing every aspect
of the economy and the tech giants are combining hegemony
with mercenary excess, ignoring the principles of freedom and
democracy that reigned during the creation of the Internet.
Technology and its infinite potential is clearly not to blame. But
it can be put to better use than taking up all our available brain
space! The road map adopted by the United Nations at the end
of 2015 says the same thing. Notably, it urges us to “put science,
technology and innovation to work for all people by supporting
the human dimension of development in order to ensure peace
and prosperity.”
It’s this change of perspective that guides Tech for Good. Its participants are the heralds of a positive economy, working towards
an inclusive utilization of technology that focuses on the human
element. In other words, integrating tech wisely to help resolve
social and environmental problems. Fighting the growth of inequality, Tech for Good strives to find solutions that will have a real
impact in the fields of professional integration, access to health
care, education, social justice, sustainable development, multiculturalism, etc. In France, for example, companies like Simplon,
Kabubu, LearnEnjoy, Wheeliz, and Phenix are doing things like
developing services to train refugees to web development or
making their integration easier through sports, facilitating access
to education for young autistic people, offering rental of specially
adapted cars for those with physical disabilities, and fighting
against food waste.
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This ecosystem is becoming more and more visible as it expands and succeeds in bringing about
social change. It’s attracting more and more supporters (incubators, financial backers, etc.). Events
are being held, for example the Social Good Week,
which brings participants in the online social and
solidarity movement together. Communities are
forming to support dialogue between participants
and raise visibility for those that are reconciling
new technologies and social utility (France Éco-Sociale Tech, Social Good Accelerator, etc.). There
are also changes happening on a governmental
level. For example, the French government just
launched, under the name “French Impact,” a social innovation accelerator. Endowed with a public/
private fund of one billion euros, the tool’s main
mission is to help the social and solidarity economy
scale up.

PARTICIPANTS IN TECH FOR GOOD
ARE WORKING TOWARDS AN INCLUSIVE
UTILIZATION OF TECHNOLOGY THAT
FOCUSES ON THE HUMAN ELEMENT.

That’s one of the sector’s main challenges: how to
step things up a notch and make itself sustainable.
Social entrepreneurs may have passion, idealism,
a readiness to take risks, and mastery of the
necessary tools and of their key role as whistleblowers. But nothing can be done in a sector that is
still so fragmented without the structured support
that political power and major economic players
provide. Still, there are signs of change. Europe,
progressive and dedicated to individual liberties,
is starting to impose certain rules on the GAFA
companies. There are possible alternatives to their
all-powerful business models.

JOSÉPHINE GOUBE
CEO of Techfugees
@Josephinegoube

ABOUT
Techfugees is a not-for-profit organization,
started in 2015 to convert the tech
community’s desire to help into solutions
that address the needs of refugees. These
solutions are developed conjointly with
the refugees themselves. Within three years,
through social media and a hundred events
held in 25 countries worldwide, a community
18,000 people strong has been created.
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THE GOAL
OF GREEN TECH
IS TO RECONCILE
GROWTH WITH
ECOLOGY
#MakeOurPlanetGreatAgain. Long seen as a constraint of
the company’s activities, the respect for the environment is
now a driving force for promising French Green Tech startup
companies.
At the end of 2017, the One Planet Summit in Paris ended
with pomp and ceremony, during which numerous initiatives
were put forward to regulate the climate. However, behind the
conferences and proposals, we could perceive an even more
complex and ambitious challenge than the reduction of CO2
emissions: the need to propose a new growth model which
would equitably combine respect for the environment and economic development. This noble ambition, which is increasingly
shared by the next generation, implies changing our models
of design, transformation and consumption in order to make
them sustainable and circular. Green Tech, which brings together companies that optimize the use of natural resources
and limit the production of waste and toxicity, often performs
better than traditional companies.
Green Tech companies works to put the social and environmental impacts of the company at the heart of their activities,
without neglecting economic growth. All industries are involved: energy (Waga Energy, Qarnot Computing), solar, waste and
water management (PHENIX, LemonTri, Les Joyeux Recycleurs,
Les Alchimistes, Moulinot Compost), transport, biofuels, organic
products and recycling (Recyclivre). Possibilities for Green Tech
companies are colossal!
These social entrepreneurs share our common values and
goals of having a new way of “doing business differently.” And
it was right: this market is driven by two important underlying
trends. On the one hand, the law on energy transition for green
growth and the international commitments made at the COP21
United Nations Climate Summit in Paris order stricter standards
on economic players in terms of respect for the environment.
On the other hand, consumers are beginning to demand ecoresponsible solutions, and it is taking a bigger scale by affecting
markets such as the automotive and food industries.
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For instance, Algama is proposing a more sustainable model for nutrition, and with good reason.
This startup develops innovative food products
based on microalgae, a super-food that requires
far fewer resources than animal proteins. Spirulina
requires 300 times less growing space, 50 times
less water and 50 times less energy to produce
the same amount of protein. In 2017, Algama
launched a line of 100% algae-based vegetable
mayonnaise products, which are available in 80
mass retail stores and in the United States. This
green business has no need to envy traditional
companies!

SOCIAL ENTREPRENEURS HAVE
A NEW WAY OF “DOING
BUSINESS DIFFERENTLY.”

We can contribute to this growth by encouraging
and supporting the development of startups
that are riding the wave of this underlying trend.
If you’re a company, you can play the game by
working with these startups, by offering them
contracts and entrusting them with projects that
match their skills and expertise, and not by reserving public tenders to big corporations. Public
authorities and institutions can set an example by
promoting responsible public procurement via
clauses that favor committed service providers.
Private individuals are also encouraged to join
one of these fine and promising ventures, and to
put their skills to work for a forward-looking cause
which is part of a historical trend!

JEAN MOREAU
President of CEO PHENIX
@Jean_MOREAU_

ABOUT
PHENIX supports its B2B clients in their
transition to the circular economy and helps
them reduce their waste. Every day, PHENIX
prevents 40 tons of products from being
thrown away and gives them a second life.
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UBERIZATION
IN QUESTION:
ENEMY OR THORN
IN THE SIDE?
Sometimes it takes evil to do good. French people do not
like change. Policies have contributed to this reluctance by
introducing the precautionary principle. French people don’t
like to take risks! Yet, uberization has conquered France: it
is no longer visible, because it is part of our daily lives. It is
a part of ourselves. Should we mourn for the world we once
knew or be prepared for the one’s coming?
First of all, there is no point crying. It clouds our vision and prevents us from seeing. We have become blind enough, “thanks”
to digital technology, so we don’t need to make it any worse.
Where are the people who think digitally, who are supposed
to have a higher and clearer vision? Do consumers think about
apparent promises and hidden agendas? Do Amazon Premium
consumers ever think about the delivery person at the end of the
supply chain? Do consumers think, that a two-hour delivery of a
product they won’t need for several days or even several weeks
- and which they may not even need at all - is an indispensable
revolution and have these consumers ever calculated the human cost of their consumer fever? Do the consumers who always
want the cheapest goods and services ever ask themselves who
pays the price?
The problem with our digital lives is simple. People are transformed by the speed of the digital world, the remarkable ease
with which it delivers, and the promise of quantity that prevails
over quality and meaningfulness. We react to stimuli that we
can no longer imagine not responding to. The digital world is a
whirlwind that makes us dizzy and prevents us from thinking. Yet,
this is an essential part of this world. When we want something
delivered in two hours and we don’t want to pay a lot for it, we
involve a delivery driver in our madness, who arrives on a bike
and is paid a pittance. What are the consequences? The delivery
driver risks his life, and sometimes the lives of others, for an
hourly wage and has no insurance, no training and no future.
This is the price of not thinking about what we’re doing.
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Nevertheless, digital technology also does good
things. It puts income, work, its structure, content
and conditions of the workplace into perspective and also provides work for a large base of
self-employed persons, who would not want a
permanent employment contract for anything in
the world. Deciding how to work is the real revolution caused by uberization. It questions the
regulated and protected professions that are
lacking in innovation. It questions the customer’s
place, or lack of place, in our organizations which
take their customers for granted because they
have no other alternatives.

CHANGE IS OF NO VALUE,
EXCEPT WHEN IT CREATES PROGRESS.

UberPop, which was an interesting experiment,
was banned. Heetch was exciting, but it ended
up in court. The lesson of May 68 is being ignored
by the same people who were shouted on the
barricades that it was “forbidden to forbid!”
H4D is revolutionizing access to medicine. Stuart
does B2B delivery with respect for its impact on
society, focusing on providing a framework and
coverage for their couriers. C’est qui le Patron?!
(Who’s the boss?!) promotes quality milk via direct distribution. La Ruche qui dit Oui, (The Hive
That Says Yes) and all these other initiatives for
returning to a healthy diet have understood that
digital technology can be a lever for creating a
better society.

DENIS JACQUET
Chairman of L’Observatoire de l’Uberisation
@DenisJacquet

Change is of no value, except when it creates
progress. To this end, we must change by being
enlightened and not careless, and by keeping
the individual as our goal. Artificial intelligence,
digital technology and genomics can bring out
the best and the worst in us. It remains to us to
decide where the boundaries are. These things
are only tools and it is up to us to use them well.
But, in order to do this, we must resist the things
that seem to demand so much of our attention
and time, and the illusion of existing through our
constant reactions to the stimuli that assail us
every day. Open your eyes and think. This is the
time, and it’s up to you.

ABOUT
The Observatory is civil society’s response
to the rapid changes in society. Its purpose
is to promote collective thinking about what
digital technologies bring or take away from
society. It is also a tool for proposals, to
ensure that the future holds more treasures
than nightmares. Finally, it is a tool for action,
for launching initiatives and projects capable
of positively changing the world and restoring
people’s confidence.
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DIGITAL
TECHNOLOGY,
A GROWTH DRIVER
FOR B2B FOODTECH
PLAYERS
The foodtech sector seems to be following the hospitality
industry’s trends, with a few years’ delay. But unlike hospitality, which quickly professionalized and united, the restaurant
business in France remains extremely fragmented and poorly
integrated. This market is lacking in professionalization and
is also experiencing more difficulty overall. Keep in mind that
the average lifespan of an independent restaurant in France
is only three years.
However, much like the hospitality sector a few years ago, two
major developments are now making it possible for restaurant
owners to grow little by little: innovative distribution model
management and the arrival of management tools that make
the most of digital technology. The former deals most notably
with the various new guest acquisition channels. Channel management is making its debut in the French restaurant industry,
the revolution having been started by the reservation platform
Lafourchette.com in 2007, 10 years after Booking, its counterpart
in the hotel industry. The job of restaurant owners is changing.
Today, they must appear on several platforms in order to attract
enough guests and keep their business going. They have to become competent channel managers, or to hire someone with
specific skills in that field. As a consequence of this evolution,
platforms like Zenchef and Guestonline now offer solutions that
allow restaurant owners to automate reservation management,
without needing any particular expertise.
But reservations were only the first spark in this revolution in the
practices of food industry stakeholders. Indeed, other solutions
quickly emerged to help restaurant owners in their everyday management: payment (Ingenico, Lydia), loyalty programs (Fidme,
Lyfpay), delivery (Alloresto, Resto In, Stuart) and even personnel
management (Skello, Snapshift) are among them. At the core of
this increasingly developed ecosystem, the cash register plays a
key role, offering a unique platform to centralize, improve reliability, and manage all of the digital tools at the businessperson’s
disposal.
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These days, then, the adoption of digital tools is
no longer the heart of the matter; restaurateurs
have grown aware of the difficulty of continuing to
grow without making use of them. The real issue
now lies in the wide variety of these solutions and
users’ ability to get their bearings among them.

THE REAL ISSUE NOW LIES IN THE ABILITY
TO GET ONE’S BEARINGS AMONG THE
WIDE VARIETY OF DIGITAL SOLUTIONS.

If a restaurant owner wishes to make the most of
a set of tools that exist on the market, he or she
will have to acquire more digital interfaces. Daily
management, rather than being simplified, will
often become more complicated. To take a specific case, a restaurant that wants to “go digital”
and attract new guests will need to have a tablet
for its reservations, another for its deliveries, a
payment terminal, and a telephone for its loyalty
program, in addition to its cash register.
A study of our Parisian clients showed that 95%
of them had at least one digital solution and that,
on average, they used three solutions in addition
to their cash register. Nevertheless, most made
little use of supplementary digital solutions, due
to the operational difficulty of managing the provided devices, but also because of management
difficulties after the fact, in particular when it
came time to handle their accounting.
DIMITRI FARBER
Co-Founder of Tiller Systems

Consequently, beyond the increase in digital tools,
the issue of their usability has come up. That means
that the restaurant owner’s job is still evolving, and
so are the B2B opportunities in the industry.

@Dimitrifarber

ABOUT
Tiller has equipped over 4,000 business
owners in 30 countries with its checkout
solutions, coupled with a real-time
management platform. Tiller now works with
independents as well as with chains and
franchises like Monoprix, Lidl, Leonidas, and
Accor Hotels. Tiller now has offices in Paris,
Barcelona, and Milan.
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THE EMERGENCE
OF FRENCH
FOODTECH
A few years after it hit other European countries, the foodtech wave finally reached France. Combining food with
new technologies is paying off: the ecosystem has been
building itself up gradually, with investments in foodtech tripling between 2015 and 20161. All the building blocks are
being put in place to build a powerful network in the world
of French food, with the objective of becoming the global
leader in foodtech.
This great progress must be qualified, however: French foodtech currently weighs in at just 1.1% of global investments in
the field, despite the increased rate at which investments have
been made in recent years. This delay, which might be viewed
as an ill fate, is on the contrary a golden opportunity for shrewd
entrepreneurs. Indeed, any great ideas previously tested with
considerable resources in the United States are just waiting to
be tapped in the French context. That’s what Feed, Vitaline, and
Smeal are doing by offering “smart food,” meal substitutes available in powder, bottle, or bar form. These three startups were
inspired by the American company Soylent and have adapted
it to the local market with French-style tastes and ingredients.
Encouraging the development of this ecosystem leads to a critical question: what about financing? The arrival in 2016 of the
first consequent fundraisings - over 20 million euros, particularly
in the case of Frichti - was a great sign in that regard. It showed
that, after some initial reticence, investors are finally starting to take
interest in this area, granting foodtech the attention it deserves.

1. FoodTech Report 2013-2017 by DigitalFoodLab, Sopexa & Vitagora
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In order to continue down this path and catch up,
French foodtech startups can explore two areas
for improvement. First and foremost, these startups limit themselves too often to the national
scale, if not to a single city. The development of
this ecosystem must therefore take place through
the presence of certain startups from other countries. In a European context in which each market
has its own distribution network, the path forward
is still difficult for distribution. In the service sector, however, 2018 can already be considered a
good year, after the overseas success of Wynd,
and the one of Alkemics, a platform that allows
food brands and distributors to exchange data, and
which will be expanding in the United Kingdom.

INVESTORS ARE FINALLY GRANTING
FOODTECH THE ATTENTION IT DESERVES.

The second area for improvement concerns collaboration between startups and corporate entities.
For a long time, the major food processing and
distribution corporations were unconcerned by
the wave of disruption brought about by the
startups. The acceleration of food e-commerce
and the arrival of massive numbers of new food
brands have changed the game. Nevertheless,
the mergers of FoodChéri and Sodexo, as well as
of Traq’Food (a traceability management service
for restaurant owners) and Mérieux Nutrisciences,
represent a first step. In particular, these major
corporations are guiding the startups in their international expansion or in the early stages of the
industrialization of their production processes.
The manufacturers must learn to understand the
added value and the issues that startups bring
to the table in order to guide them better, and
they must collaborate in order to increase their
partnerships, investments, and purchases.

MATTHIEU VINCENT
Co-Founder of DigitalFoodLab
@digitalfoodlab

ABOUT
DigitalFoodLab helps entrepreneurs,
investors, and manufacturers to identify
and take action on foodtech opportunities.
It offers exploratory and prospective studies
as well as strategic coaching.
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FOODTECHS: FUTURE
INFLUENCERS
IN THE FRENCH
CUISINE’S
INTERNATIONAL
IMPACT
According to the major global trends of 2018, consumers in
mature markets want to have confidence in their foods and
to find the best products, for them and for the planet. In addition, the growing importance of digital tools will continue
to expand in the coming years (three-quarters of the population will have Internet access by 2030), influencing the
changes in our relationship to food. In this context, French
foodtech startups are responsive to these changes and stand
a good chance of success in the export market.
France exported over 7 billion euros’ worth of gourmet products
throughout the world in 2017. Although the share of these food
products coming from foodtech startups remains small, their
rapid development and the relevance of their offerings, in relation to evolving trends in consumption, could constitute a real
growth driver. That is especially true in mature markets, which
remain our primary export destinations: our top eight European
and North American clients represent 72% of our market share.
Business France has identified the following countries as international expansion priorities for 2018: the United States, Israel, the
Scandinavian countries, and other large, mature markets (Germany, United Kingdom).
Thus we can draw a parallel between key consumption trends at
a global scale and the solutions devised by our French startups.
First and foremost, research into new solutions to feed mature
markets is thriving. Faced with the increase in vegetarianism /
veganism (up 5% from 2012 to 2017, for a total of 25 million
consumers in Western Europe) and with growing health and
environmental concerns about animal proteins, startups are offering alternative proteins: for example, Jimini’s invites us to try
insect hors d’oeuvres, and Algama manufactures microalgaebased mayonnaise.
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Next comes the diversification of nutrient sources.
Some startups are traveling the world to unearth
fruits and raw materials that are still rarely consumed in France and in Europe, to extract their
benefits. That is the case of Nossa Fruits and the
superfruit açaí coming straight from the Amazon,
or of Matahi with the African baobab fruit. These
startups are making use of the products beyond
the context of their food cultures of origin, adapting them to Western consumption patterns.
Moreover, there is a growing trend toward more
natural, healthy, “XYZ-free” snack foods, with a
preference for individual and travel-size packages.
One example would be Funky Veggie snacks, in
the form of a protein-packed ball.

FRENCH FOODTECH PRODUCTS STAND
A GOOD CHANCE OF SUCCESS
IN THE EXPORT MARKET.

Finally, there are those startups that are refreshing
and diversifying historic products. They are
reinventing traditional products with an added
touch of artistic innovation, like Le Chocolat des
Français or Oh My Tea with their striking, highly
visible and accessible marketing. We should also
make note of Tassiopé, whose image is centered
around an edible cup to reduce waste. Other
products are specially dedicated to a consumer
profile or to a certain age group, particularly to
seniors: Saveurs et Vie, for example, offers home
delivery of personalized meals for convalescents
and dependent individuals.

MARGAUX CASTELNAU
Project Manager, Gourmet Product Exportation
at Business France Paris

Although France has been a bit behind in the
emergence of food startups, they have great
international opportunities and are designing
the world of tomorrow in order to equitably and
responsibly feed the population of nine billion
people estimated by 2050.

@BF_Food

ABOUT
Business France, as a funding member
of La French Tech, is entirely engaged in
startups international development.
It promotes the whole ecosystem
at an international scale, notably through
an accelerator program named FoodTech
in the US, and through its participation
to international fairs as part as the French
Pavilions..
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SUSTAINABLE FOOD ALTERNATIVES
Agricool

La Courneuve

Île-de-France

Alg & You

Toulouse

Occitanie

Alim’Ento

Faulquemont

Grand Est

AquaBioMass

Forcalqueiret

Provence-Alpes-Côte
d’Azur

Jimini’s

Paris

Île-de-France

Prêt à Pousser

Montmagny

Île-de-France

Véritable

Rillieux-la-Pape

Auvergne-Rhône-Alpes

ZERO WASTE
Comerso

Agen

Nouvelle-Aquitaine

Meal Canteen

Saint-Étienne

Auvergne-Rhône-Alpes

Mummyz

Kembs

Grand Est

OptiMiam

Paris

Île-de-France

PHENIX

Paris

Île-de-France

Too Good To Go

Paris

Île-de-France

Caissin

Paris

Île-de-France

Chais d’œuvre

Paris

Île-de-France

La Thé Box

Paris

Île-de-France

Le Petit Ballon

Paris

Île-de-France

Tentation Fromages

Nantes

Pays-de-la-Loire

Trois Fois Vin

Paris

Île-de-France

Une Petite Mousse

Saint-Paul-de-Varces

Auvergne-Rhône-Alpes

BOX
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DIRECT DISTRIBUTION
Centimeo

Montignyle-Bretonneux

Île-de-France

Comptoir
de Campagne

Jonage

Auvergne-Rhône-Alpes

La Ruche
qui dit Oui !

Paris

Île-de-France

Le Bon Produit
Au Bon Endroit

Bastia

Corse

COMMUNITY
Menu by Menu

Saint-Pierrede-Lamps

Centre-Val de Loire

WineAdvisor

Perpignan

Occitanie

Youmiam

Paris

Île-de-France

CLASSES AND WORKSHOPS
Cook&Go

Chennevièressur-Marne

Île-de-France

Degust&Co

Lyon

Auvergne-Rhône-Alpes

Kialatok

Paris

Île-de-France

HOME COOKING AND DELIVERY
Baluchon

Romainville

Île-de-France

Digifood

Paris

Île-de-France

FoodChéri

Montreuil

Île-de-France

Frichti

Paris

Île-de-France

Les Toques Blanches
Du Monde

Lyon

Auvergne-Rhône-Alpes

Lunchr

Montpellier

Occitanie

Nestor

Levallois-Perret

Île-de-France

Pickles

Paris

Île-de-France

Popchef

Paris

Île-de-France
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MANAGEMENT
Innovorder

Paris

Île-de-France

L’Addition

Bordeaux

Nouvelle-Aquitaine

Teemo

Paris

Île-de-France

Tiller Systems

Cergy

Île-de-France

Zenchef

Paris

Île-de-France

MARKETPLACE
BiBoViNo

Paris

Île-de-France

Cavissima

Saint-Didierau-Mont-d’Or

Auvergne-Rhône-Alpes

GOOT

Paris

Île-de-France

Kawa Coffee

Marseille

Provence-Alpes-Côte
d’Azur

Kol

Saint-Ouen

Île-de-France

Le chocolat
des Français

Paris

Île-de-France

Via Terroirs

Lyon

Auvergne-Rhône-Alpes

NEW CONCEPTS
iceRoll

Paris

Île-de-France

King Marcel

Lyon

Auvergne-Rhône-Alpes

La Meringaie

Paris

Île-de-France

VEGESENS

Saint-Viance

Nouvelle-Aquitaine

Vitaline

Paris

Île-de-France
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PACKED MEALS AND PRODUCTS
FEED.

Paris

Île-de-France

Gagao

Strasbourg

Grand Est

Ici&Là

Lyon

Auvergne-Rhône-Alpes

Illico Fresco

Levallois-Perret

Île-de-France

Marlette

L’Houmeau

Nouvelle-Aquitaine

Matahi

Montpellier

Occitanie

Quitoque

Paris

Île-de-France

Wine Paths

Bordeaux

Nouvelle-Aquitaine

Yooji

Estillac

Nouvelle-Aquitaine

LOCAL NETWORKS
C’est Frais

Colombes

Île-de-France

Comptoir Urbain

Paris

Île-de-France

epicery

Paris

Île-de-France

Find & Order

Courbevoie

Île-de-France

RESERVATION
HungryUp

La Tour-de-Salvagny

Auvergne-Rhône-Alpes

Touch and Play

Issy-les-Moulineaux

Île-de-France

WYND

Paris

Île-de-France

TECHNOLOGIES
10-Vins

Nantes

Pays-de-la-Loire

BlendBow

Neuilly-sur-Seine

Île-de-France

Cryolog

Nantes

Pays-de-la-Loire

i-lunch

Asnières-sur-Seine

Île-de-France

Novolyze

Daix

BourgogneFranche-Comté

WID

Bernay

Normandie
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B2B
26,7%
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B2C

TOP 3 REGIONS
AuvergneRhônes-Alpes
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Île-de-France
Nouvelle-Aquitaine
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DISTRIBUTION BY FUNRAISING GROUPS

< 5 millions €

N/D

36%

55%
3%
6%
> 20 millions €
5-20 millions €

INTERNATIONAL PRESENCE

57,7 %

FILED PATENTS

9
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DIGITAL TRAINING:
A PROFESSIONAL
PREPARATION
MODEL
Given the demands of the digital transition, it is becoming
increasingly urgent to rethink training systems that are sometimes inequitable and hard-pressed to provide needed
skills. Among the initiatives are inclusive schools that are full
to capacity.
The situation is paradoxical. Even as the economy is making a
good start in its digital transformation, producing a great number
of needs and opportunities, it is an uphill battle to find workers
with digital skills. It has been reported that as many as 50,000
jobs in this field are currently unfilled, and the demand will only
grow as jobs go digital at a faster rate. According to the French
government agency DARES1, over 190,000 jobs will be available
in 2022 in France. Among the fields under stress: developers,
the SMACS fields (Social, Mobility, [data] Analysis, Cloud, and
Security), e-commerce merchants, and specialists in artificial intelligence or in the Internet of Things.
A response is being mounted to confront the risk of a shortage.
While initial training is still struggling to keep up, new options
are emerging, many of them free or with financial aid available.
What are their primary targets? Candidates with a fragmented
résumé, such as the long-term unemployed, seniors, dropouts
(of which there are 2,000,000 in France, with 100,000 added
annually), young people from disadvantaged areas, and people
with disabilities. They are also aimed at women, who remain left
out of high-tech careers at high rates. Regardless of background,
if you are motivated, you are welcome. And it works. The “Grande
École du Numérique» network, launched by the government in
2015, now includes over 400 training programs, delivered in 130
“digital factories” all over the country. The goal: to train 10,000
people in three years. Another notable success story is Xavier
Niel’s École 42, now in partnership with Le 101, its little sister in
Lyon. Yet another success belongs to the Paris city government
(Mairie de Paris), which has just launched the second round of
Paris Code, its own digital technology school, which targets the
same audiences.

1. Direction de l’Animation, de la Recherche, des Études et des Statistiques
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The strength of these innovative schools is
allowing people who have been away from employment to get back on the horse. Job placement
rates vary depending on the programs, but on
average, 70-80% of learners find a job within six
months of finishing the curriculum. And women
are finding their place, accounting for as many as
35% of participants at Simplon, for example. These
results are due in part to an active, project-oriented
teaching style and to the cultivation of close relationships with a business world that is increasingly
interested in this breeding ground of new talent.
These companies don’t hesitate to establish
partnerships so that they can train the rare gems
that they have been lacking, as Cap Gemini just
did with OpenClassrooms, a startup specializing
in online training.

THE FUTURE DEPENDS ON A PROFOUND
CHANGE IN OUR INITIAL AND
CONTINUING EDUCATION PROGRAMS.

But as effective as they may be, these schools are
merely a drop in the bucket compared with the
issue at hand. The future depends on a profound
change in our initial and continuing education
programs, which must be more inclusive, more
individualized, and better adapted to individuals’ potential (thanks to methods like adaptive
learning, for example). In that regard, we must
commend the initiative of EdTech France, an association of stakeholders from all backgrounds
who are taking action to advance education and
training toward excellence through technology. By
being collectively better armed, we’ll be able to
meet the great need for skills renewal, an essential
bulwark against unemployment.

FRÉDÉRIC BARDEAU
Founding President of Simplon.co
@fbardeau

ABOUT
Simplon trains job seekers free of charge in
for careers in digital technology. Since 2013,
2,000 people, 35% of them women, have
been trained, with a placement rate of 80%
and over 1,000 people per year in 40 schools
in France and abroad.
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CAN MANUAL
KNOW-HOW
BE DIGITIZED?
With consumers becoming more and more demanding, new
technologies (online payments, electronic signatures, geolocation, etc.) allow web marketers to make the shopping
experience smooth, efficient, and enjoyable. The arrival of
web services for the majority of sectors (meal delivery, ticket
purchases, hotel room reservations, etc.) shows that today
the French people trust the Internet, and that our society is
being digitized.
However, some professions are resisting this tendency. These are
mainly the manual professions, such as the building trades. They
are attempting to move forward using their traditional economic
models, which are essentially based on technical knowledge and
the necessity of in-person interventions. But for the past few years,
even in these sectors the web has been shifting the established
rules. The train of progress is speeding up, and tradespeople
need to catch it now or risk being left behind.
In the building sector, digitization has already brought about several changes. Today, workers in the building trade can find clients
more easily. Recommendations are still the main source of clients,
but many other opportunities are opening up for professionals
like plumbers and locksmiths to enlarge their client portfolios.
Online platforms like HelloArtisan and J’aime Mon Artisan offer
an advantageous model to professionals by bringing in a steady
flow of clients in exchange for a commission on each job. This is to
tradespeople’s advantage, since they don’t have to pay anything
until they complete a job. Bit by bit, brokerage platforms have
gained enough of a following that now, a professional who uses
two or three of them can manage to keep his/her calendar full
and earn a steady income.
This year, the authorized earnings limit for a sole proprietorship
was raised to twice its former amount, motivating even more
people to strike out on their own. The repairs market, which only
a few years ago was primarily made up of small businesses, is now
made up mostly of independent repair specialists connected to
various platforms.
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The pace of work has also changed radically: it’s
not just two or three repairs a day anymore! Technology promotes efficiency and saves time, for
example by using online questionnaires that allow
clients to diagnose their own problem and send
specific requests to tradespeople. Today’s repair
specialists contact their clients from their mobile
phones, use geolocation to plan the best schedule
and route, and complete between six and eight
repair jobs per day. Some find even more ways to
optimize their time, such as using additional apps
that help them find available parking spots (for
example, ZenPark or OnePark). This keeps them
from wasting time looking for a place to park.

IN 2018, REPAIR SPECIALISTS ARE ALSO
WELL-CONNECTED ENTREPRENEURS.

The advent of Click & Collect has also created a
minor revolution for consumers, and even more so
for the pros. The system allows users to purchase
goods in record time.
In short, intermediation platforms make bringing in
business easier, and various technologies can help
with the logistics of implementation.
The web is changing the profession, and even the
“indomitable Gauls” are ready to take advantage
of this opportunity to grow their businesses without investing much money, and break stereotypes
while they’re at it. In 2018, repair specialists are
also well-connected entrepreneurs. These days,
the building trades aren’t seen as a mere route
for those who don’t do well in school; they have
become a growth sector, full of opportunities.

KATIA SOGREEVA
Co-Founder of MesDépanneurs.fr
@MesDepanneurs

ABOUT
MesDépanneurs.fr is a marketplace
specializing in urgent home repairs. Its goal?
To regularize the market by facilitating contact
between people encountering plumbing,
electrical, window or lock-related problems
and qualified, available repair services.
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COACHING AND ORIENTATION
Chance Get Yours

Beauvais

Hauts-de-France

Impala

Paris

Île-de-France

MySuccess

Paris

Île-de-France

CONSULTANCY
Learn Assembly

Paris

Île-de-France

Myexperteam

Castelnau-le-Lez

Occitanie

Sampleo

Lille

Hauts-de-France

Self&Consult

Bordeaux

Nouvelle-Aquitaine

Whyers

Paris

Île-de-France

PRIVATE LESSONS
Cours Center

Guipavas

Bretagne

LiveMentor

Paris

Île-de-France

Superprof

Paris

Île-de-France

Suresnes

Île-de-France

SUMMARY
myCVfactory

COLLABORATORS COMMITMENT
2Spark

Paris

Île-de-France

Acrétion

Montpellier

Occitanie

Alcuin

Beaucouze

Pays-de-la-Loire

Clustree

Paris

Île-de-France

eLamp

Lille

Hauts-de-France

Horizontal Software

Lille

Hauts-de-France

Gem Génération French Tech 2018
Startup rated by EarlyMetrics

76

EMPLOYMENT AND TRAINING

OurCompany

Chaumont-en-Vexin

Hauts-de-France

Padoa

Paris

Île-de-France

Praditus

Paris

Île-de-France

Skillup.co

Boulogne-Billancourt

Île-de-France

WeHobby

Saint-Ouen

Île-de-France

DIGITAL TRAINING
Coding Days

Boulogne-Billancourt

Île-de-France

Simplon.co

Montreuil

Île-de-France

WebForce3

Paris

Île-de-France

Wild Code School

La Loupe

Centre-Val de Loire

ONLINE TRAINING AND MOOC
Coorpacademy

Paris

Île-de-France

Karate3G

Langres

Grand Est

Lelivrescolaire.fr

Montreuil

Île-de-France

teachonmars.fr

Valbonne

Provence-Alpes-Côte
d'Azur

The MOOC Agency

Pélissanne

Provence-Alpes-Côte
d’Azur

THEMATICS TRAINING
4D Virtualiz

Clermont-Ferrand

Auvergne-Rhône-Alpes

Albert Learning

Marseille

Provence-Alpes-Côte
d'Azur

Meludia

Paris

Île-de-France

Skillandyou

Montrouge

Île-de-France

The Photo Academy

Paris

Île-de-France

WhiteQuest

Erstein

Grand Est
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JOBBING AND FREELANCES
Andjaro

Paris

Île-de-France

AppiJob

Marcq-en-Barœul

Hauts-de-France

Comet

Saint-Mandé

Île-de-France

Crème de la Crème

Paris

Île-de-France

Gaarden

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

Malt

Paris

Île-de-France

Needelp

Paris

Île-de-France

Side

Paris

Île-de-France

StarOfService

Courbevoie

Île-de-France

DRIVER LICENSE AND PILOTAGE
auto-ecole.net

Paris

Île-de-France

Lepermislibre

Lyon

Auvergne-Rhône-Alpes

Techni Drone

Baix

Auvergne-Rhône-Alpes

JOB SEARCH
Bruce

Paris

Île-de-France

CornerJob

Paris

Île-de-France

Kudoz

Paris

Île-de-France

QAPA

Paris

Île-de-France

SeeKube

Paris

Île-de-France

talent.io

Paris

Île-de-France

Uprigs

Nantes

Pays-de-la-Loire

Welcome
to the Jungle

Paris

Île-de-France

RECRUITMENT
Brigad

Saint-Mandé

Île-de-France

Cooptalis

Sainghinen-Mélantois

Hauts-de-France

easyRECrue

Paris

Île-de-France
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Gojob

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

Goshaba

Paris

Île-de-France

Keycoopt

Marcq-en-Barœul

Hauts-de-France

MyJob.Company

Paris

Île-de-France

Visiotalent

Lille

Hauts-de-France

VitOnJob

Tremblay-en-France

Île-de-France

REPARATIONS
MobileAngelo

Lille

Hauts-de-France

MonMecanicien

Valence-en-Brie

Île-de-France

SOSav

Lognes

Île-de-France

EDUCATION
Kartable

Neuilly-sur-Seine

Île-de-France

Lalilo

Boulogne-Billancourt

Île-de-France

Speecheo

Paris

Île-de-France

Study Quizz

Paris

Île-de-France

DOMESTIC AND CONCIERGE SERVICES
Jobbers

Paris

Île-de-France

SeFaireAider.com

Sanary-sur-Mer

Provence-Alpes-Côte
d'Azur

Welkeys

Paris

Île-de-France

Yoopies

Paris

Île-de-France

STUDENT LIFE
Agorize

Paris

Île-de-France

AJStage

Versailles

Île-de-France

Guidz

Montreuil

Île-de-France

HigherEdMe

Longvic

BourgogneFranche-Comté
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B2C

30,9%
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B2B

TOP 3 REGIONS
Île-de-France
Hauts-de-France
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DISTRIBUTION BY FUNRAISING GROUPS

N/D

> 20 millions €

< 5 millions €
33%

1%
33%

55%

5-20 millions €

INTERNATIONAL PRESENCE

60,2 %

FILED PATENTS
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ARTIFICIAL
INTELLIGENCE,
PRACTICAL
AND USEFUL FOR
THE INDUSTRY
In a hyper-competitive international context, France has all
the assets it needs to be an AI Nation: good schools, highly
coveted talents (mathematicians, researchers and engineers)
and an entrepreneurial fabric rich in cutting-edge startups.
France is AI has counted 270 creations since 2000. There is
no doubt that these include our future champions, capable of
shining on the world stage.
This is the aspiration and objective of Microsoft and the French
Institute for Research in Computer Science and Automation (INRIA), who have jointly launched their unprecedented initiative,
the AI Factory, a support program 100% dedicated to artificial
intelligence. Since September 2017, a dozen startups in different
stages of development have benefited from enhanced support at
Station F, which includes mentoring, access to Microsoft and INRIA
researchers, access to the Microsoft Azure technical platform and
marketing visibility. This targeted program is part of Microsoft’s
long-standing commitment to the startup ecosystem worldwide.
It also reflects Microsoft’s desire to focus on France in the field of
artificial intelligence. For this purpose, Microsoft, in partnership
with Simplon, has also opened a school for continuing education
in AI. This concept, which primarily targets the unemployed and
people who wish to return to school, will demonstrate that artificial intelligence is not reserved for the elite and can be inclusive.
This school is all the more necessary because in addition to data
scientists, there will be a great demand in the industry for developers/integrators trained in algorithm technology. Why this broad
encouragement toward our current and future talents? Because
AI will play a key role in the digital transformation of companies
in all industries.
The industry will not be the last to take hold of AI. As a producer
of huge massive amounts of data, AI is indeed a rich resource
when correctly used. Starting with predictive or even prescriptive
maintenance, thanks to IoT and machine learning, an AI system
will thus be able to recognize and warn of failures before they
occur and take action or arrange for an action to be taken in order
to solve the problem.
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This science of predicting the behavior of objects is
at the heart of the solutions offered by TellMeplus*
and DCBrain*. The latter offers a tool for physical
networks, such as gas, steam and electricity. Another very practical example is the use of cognitive
services, such as visual recognition, to detect damaged parts on a production line or to automate
quality control for infrastructures. Deep learning
expertise developed by Scortex* and also by
Deepomatic*, an INRIA startup offers optimum
control of operations and also improves working
conditions, freeing operators from thankless and
repetitive tasks.

INSTEAD OF REPLACING HUMAN BEINGS,
AI WILL INCREASE THEIR INGENUITY.

Using these examples, we can measure the extent
to which AI will transform business models, impact
the organization of work and boost productivity.
The breakthrough innovations of tomorrow will be
even more spectacular because of the advances
in quantum technology research. Of course, this
breathtaking progress raises questions about the
future of humans in a world run by machines.
Microsoft teams are convinced that instead of
replacing human beings, AI will increase their
ingenuity. Machines have an unmatched ability
to process massive amounts of data. The human
mind is intuitive and creative, can put things into
context and has the ability to empathize. So, if AI is
trustworthy, in other words, if it is unbiased, transparent, ethical and supervised, the partnership
between machines and humans will lead to genuinely interesting scenarios.

ENERIC LOPEZ
Innovation, Startup, Audience,
Program Director at Microsoft France
@NricL

ABOUT
A leader in productivity platforms and
services, Microsoft empowers every
individuals and organizations to achieve
their ambitions in a world based on Cloud
and mobility.

1. Hosted at Station F
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THE SPACE
INDUSTRY:
NEWCOMERS ARE
SHAKING UP THE
ESTABLISHMENT
The space industry, previously monopolized by a handful of
governments, is growing more accessible. It is becoming the
playground of private-sector entities that are prepared to
revolutionize the fields of Earth observation and telecommunications.
With equipment miniaturization, the space industry is witnessing
a total paradigm shift. The disruption in the satellite industry
provides a good idea of the ongoing revolution. A geostationary
satellite is a six-ton engine that requires 10 years of development
and remains in orbit for 20 years, with its original technology.
Next-generation devices (micro or nano), on the other hand, are
stuffed with electronics and composite materials, weigh in the
range of tens or hundreds of kilograms, can be built (in some
cases) in a matter of months, and have an average lifespan of
five years. With these smaller models, the industry is moving from
costly custom manufacturing to a mass production paradigm that
is conducive to economies of scale.
The result: Private-sector players are proposing more and more
constellation projects – groups of synchronized small satellites, deployed in low orbit. The one supported by the startup OneWeb (in
a joint venture with Airbus Defence and Space) is among the most
mature. One of the key advantages of these constellations is the
distribution of breakdown risk across a large number of engines,
making the hazards of development more acceptable. Capable
of producing images almost in real time, these small satellites
strive to facilitate access to services that require a great deal of
imaging, geoinformation, and data: optimization of water and
fertilizer use in agriculture, improvement of weather forecasting,
evaluation of urban spatial dynamics for investors, etc. They also
provide a serious avenue for connecting people to the Internet.
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Though they are advanced, these projects still have
hurdles to overcome, starting with the miniaturization of propulsion systems for these microsatellites.
This is a major technological challenge that remains
to be faced if we are to improve their orbital maneuverability and the lifespan of their observation
missions. There, too, R&D is making great strides.
The goal: freeing ourselves from chemical fuel motors and switching to electric at a lower cost.

THE INDUSTRY IS MOVING AWAY FROM
COSTLY CUSTOM MANUFACTURING
TO A MASS PRODUCTION MODEL THAT
IS CONDUCIVE TO ECONOMIES OF SCALE.

Having jumped into this worldwide innovation
race, France is proving to be competitive. Aside
from the heavy hitters in the field (CNES, ESA,
etc.), startups – supported by research centers
or incubators such as SPACEOBS, ESA BIC, and
others – are competing with promising projects.
For example, there is Toulouse-based EarthCube,
which develops smart infrastructure surveillance
solutions via satellite. The country is also relying on
the diversity of its talents, not hesitating to invite
foreign researchers in order to promote healthy
competition in its teams (the 13 employees at
ThrustMe thus represent nine different nationalities.) We must also acknowledge the support of
the public authorities that are increasing financing
for innovation, whether through startup assistance
(Bpifrance), grants, or CIR tax abatements.
The energy field is thrilling. In the highly competitive, ever-changing, worldwide “New Space”
market, which combines issues of sovereignty, business development, and citizen services, France
has an important role to play.

ANE AANESLAND
Founder of ThrustMe
@ThrustMe_

ABOUT
A spin-off from the École Polytechnique,
founded in February 2017, ThrustMe is
developing next-generation electric propellers
that offer extended life and orbital control
to small satellites.
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AGTECH: NEW
TECHNOLOGIES
DEDICATED TO
AGRICULTURAL
ACTIVITIES
As Europe’s agricultural leader, France is a worldwide model
in a number of fields within this sector: its territorial organization, its terroirs, its historic expertise, and the diversity of
its crops – but also, above all, its constant innovation and the
importance of its agronomic research.
On the ground, new tools are making optimal activity possible.
Sensors and connected devices, embedded or positioned all
over a farming establishment, thus allow farmers to monitor and
be informed or alerted in real time about a given set of topics:
the weather (Weenat, Sencrop, Weather Measure), a fence malfunction (Pampaas), an animal preparing to calve (Medria), or the
development of plants or diseases (Carbon Bee, Agricommunity),
for example. Farmers are also assisted in complex and restrictive
tasks through automation (Vitibot, Octopus Robots).
Moreover, French agriculture is synonymous with quality. Indeed,
France’s grain farmers, horticulturalists, livestock farmers, and
winemakers are first and foremost passionate and eager to offer
healthy, delicious products. New agricultural technologies are helping them in this approach, proposing solutions that allow them
to feed the soil and animals with new, natural materials (Axioma,
Entomo Farm, Obione), to reduce their carbon footprint, and to
improve animals’ well-being. Finally, digital technologies help
farmers use equipment and inputs, improve the management
of their operations (Farm Leap), and create additional revenue
sources (WeFarmUp).
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With five times as much space at the Salon de
l’Agriculture convention in 2018 and 10 times more
employees in La Ferme Digitale’s startups, French
agtech has a bright future ahead. At a global level,
the sector is not to be outdone: fundraising for
foodtech and agtech climbed to 3.6 million euros
in the first half of 20171, up 6% from the same period in 2016. Agricultural cooperatives and major
corporations have seized upon the topic in the last
several years, with open innovation and incubation projects. The number of dedicated events is
growing, along with invitations to foreign startups
in order to create synergy and look toward opportunities for collaboration. Finally, specific incubation
and support structures are being established, such
as Agri Farm Lab in the Vendée region, or Hub AgTech, created by Euratechnologies in Lille.

A NEW GENERATION OF STARTUP-SAVVY
FARMERS IS DEVELOPING
DIGITALLY-BASED SOLUTIONS.

Among the hundred or so startups in this sector, a
number are already well-established in the country
and are beginning to develop internationally.
Moreover, foreign operators are very curious and
interested in ongoing projects on the French side.
For the last four years, Business France has been
successfully speeding up several companies in the
North American market through the AgriNEST
program. The United States and other major agricultural markets (Germany, Italy, Russia, Ukraine,
etc.) offer very interesting prospects, some of them
in the immediate term, whether with agro-holdings
and cooperatives or with local equipment manufacturers. Likewise, French solutions can already find
prospects in developing markets that are seeking
to rapidly grow their food independence (the Maghreb, Middle East, West Africa) and often receive
development and agriculture aid from international
backers. Incidentally, the FAO (Food and Agriculture
Organization of the United Nations) deems it necessary to increase agricultural productivity by 70%
in order to meet worldwide demand. It’s a major
challenge, and one that French agtech is set on
helping to achieve!

BRICE ROBIN
Manager of Agriculture and Agribusiness
Equipment at Business France
@BRobin_Tweet

ABOUT
Business France, as a funding member
of La French Tech, is entirely engaged in startups
international development. It promotes
the whole ecosystem at an international scale,
notably through an accelerator program named
AgriNEST in the US, the agricultural equipment
fair AIMA in Italy, or the Iberian Vinismart week
dedicated to innovation in the wine industry.
1. https://agfunder.com/research/agrifood-tech-investingreport-midyear-2017
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CO-CONSTRUCTING
TOMORROW’S
INDUSTRIAL
SOLUTIONS
THROUGH
OPEN INNOVATION
In order to meet the transport challenges of tomorrow,
SNCF Réseau has launched a plan to modernize its aging
and saturated infrastructure. The goal is to vastly improve
performance by building and managing an innovative,
high-performance rail network based on new technologies,
including digital technology (AI, Internet of Things and
robotics). In the context of a growing demand for passenger
volume and changes in the nature of mobility, the industry is
facing an increased demand for safety and security, robustness
and resilience to hazards, and economic performance.
As part of this industrial transformation, SNCF Réseau’s
Programme AIR has been calling upon an ecosystem of startups
to enable it to innovate better and faster. Beginning with the
program’s launch in 2015, each year’s selection of startups
has been invited to collaborate with the company on specific
business projects as a way to validate the effectiveness of their
technologies. Season 4 of Programme AIR was focused on
network monitoring and predictive maintenance, next-generation
traffic management, respect for the environment and the use of
BIM (Building Information Modeling), a method that increases
productivity through better information sharing.
The mixed startup and internal project manager teams carry out
large-scale experiments to evaluate the potential for improving
industrial performance in areas such as efficiency, reliability and
better service for passengers. For example, in order to monitor the
condition of the railway’s infrastructure, SNCF Réseau is working
with Terra 3D, a specialist in automatic object recognition, to
fine-tune a project for integrating “point clouds” (data acquired
by laser scanner) into its information systems. The teams are also
working together with Datapred, an AI expert, on technology that
can monitor and analyze switches and crossings in real time and
detect faults even before they occur. A test is also in progress with
Vitirover, a promising robot for mechanical trackside weeding.
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The purpose of this open approach to innovation
is to achieve real industrial collaboration. This is
a double managerial challenge for SNCF Réseau
because it must seamlessly integrate these
digital technologies into its internal practices
and processes while maintaining the necessary
flexibility to take into account the innovations that
emerge in its major multi-year programs. It’s all
about energy and collective learning.

OPEN INNOVATION IS ABOUT ENERGY
AND COLLECTIVE LEARNING.

On the eve of starting the Season 5, there is an
extremely positive balance between the richness of
these collaborations and the variety of accessible
technological solutions. Programme AIR allows
SNCF Réseau to quickly test and compare various
solutions in its industrial environment. This early
testing is in the interests of both parties, because
it avoids wasting unnecessary energy if there are
no possible applications for these solutions and
it also buys time for launching viable projects if
both partners are convinced that these projects
will deliver real added value. Season 5 will be an
opportunity for SNCF Réseau’s innovation teams
to invest even more in supporting these startups
and to further accelerate the industrial integration
of promising solutions.

JEAN-JACQUES THOMAS
Innovation Director at SNCF Réseau
@J_J_THO

À PROPOS
SNCF Réseau maintains, modernizes
and markets access to the rail network for all
passenger and freight transport companies.
Through its missions, SNCF is also a major
player in sustainable mobility, contributing
to the quality, reliability and comfort
of French rail service.
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AEROSPATIAL
European Xlab

Toulouse

Occitanie

ThrustMe

Paris

Île-de-France

AIRINOV

Paris

Île-de-France

Entomo Farm

Libourne

Nouvelle-Aquitaine

Karnott

Lille

Hauts-de-France

Naïo Technologies

Escalquens

Occitanie

Novag

Celles-sur-Belle

Nouvelle-Aquitaine

Octopus Robots

Cholet

Pays-de-la-Loire

Osmia

Estillac

Nouvelle-Aquitaine

Ÿnsect

Évry

Île-de-France

Lacq

Nouvelle-Aquitaine

AGTECH

CHEMISTRY
M2i Life Sciences

CLEANTECH
AmoebaBiocide

Chassieu

Auvergne-Rhône-Alpes

Axegaz

Levallois-Perret

Île-de-France

DualSun

Marseille

Provence-Alpes-Côte
d'Azur

E4V

Le Mans

Pays-de-la-Loire

ennesys

Nanterre

Île-de-France

HydroQuest

Meylan

Auvergne-Rhône-Alpes

Ideol

La Ciotat

Provence-Alpes-Côte
d'Azur

Jeumont Electric

Étupes

BourgogneFranche-Comté

MyLight Systems

Saint-Priest

Auvergne-Rhône-Alpes

Gem Génération French Tech 2018
Startup rated by EarlyMetrics
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newHeat

Bègles

Nouvelle-Aquitaine

STIRAL

Grenoble

Auvergne-Rhône-Alpes

Sunna Design

Blanquefort

Nouvelle-Aquitaine

Total Eren

Paris

Île-de-France

Bigarren Bizi

Bidart

Nouvelle-Aquitaine

Green Creative

Sucy-en-Brie

Île-de-France

Lemon Tri

Pantin

Île-de-France

Delair

Labège

Occitanie

Delta Drone

Dardilly

Auvergne-Rhône-Alpes

DRONE VOLT

Villepinte

Île-de-France

XAMEN Technologies

Pau

Nouvelle-Aquitaine

WASTE

DRONES

ECOLOGICAL PRODUCTS
Ecoat

Grasse

Provence-Alpes-Côte
d'Azur

Lactips

Saint-JeanBonnefonds

Auvergne-Rhône-Alpes

ENERGY EFFICIENCY
Comwatt

Montpellier

Occitanie

Deepki

Paris

Île-de-France

Enercoop

Malaunay

Normandie

Finoptim

Grenoble

Auvergne-Rhône-Alpes
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ELECTRONICS
Accelad

Toulouse

Occitanie

aPSI 3D

Tarbes

Occitanie

Diwel

Verneuil d'Avre
et d'Iton

Normandie

Exagan

Grenoble

Auvergne-Rhône-Alpes

Mu-TEST

Saint-Just-Malmont

Auvergne-Rhône-Alpes

ENVIRONMENT
BIO ECO FORESTS

Laxou

Grand Est

Géocorail

Marseille

Provence-Alpes-Côte
d'Azur

Qista

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

3D IMPRESSION
Aledia

Grenoble

Auvergne-Rhône-Alpes

Dagoma

Roubaix

Hauts-de-France

Prodways

Paris

Île-de-France

Sketchfab

Paris

Île-de-France

CLIMATIC INTELLIGENCE
Sencrop

Lille

Hauts-de-France

MANUFACTURING
Ecolog Innovation

Hénin-Beaumont

Hauts-de-France

Novae

Saint-Martin-le-Vieux

Nouvelle-Aquitaine

SEAir

Lorient

Bretagne

NANOTECHNOLOGIES
Genes'Ink

Rousset

Provence-Alpes-Côte
d'Azur

Nanolike

Labège

Occitanie
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IOT
Actility

Lannion

Bretagne

Adveez

Toulouse

Occitanie

Connit

Labège

Occitanie

Matooma

Pérols

Occitanie

OPTIC AND MESURES
Arcure

Pantin

Île-de-France

ART-Fi

Orsay

Île-de-France

Azur Light Systems

Pessac

Nouvelle-Aquitaine

Chronocam

Paris

Île-de-France

First Light Imaging

Meyreuil

Provence-Alpes-Côte
d'Azur

Multix

Neuilly-sur-Seine

Île-de-France

Smart Me Up

Meylan

Auvergne-Rhône-Alpes

T-Waves Technologies

Montpellier

Occitanie

PNEUMATICS
Bimp'air

Béziers

Occitanie

AIR QUALITY
APIX Analytics

Grenoble

Auvergne-Rhône-Alpes

EnobraQ

RamonvilleSaint-Agne

Occitanie

Ethera

Crolles

Auvergne-Rhône-Alpes

VIRTUAL AND AUGMENTED REALITY
Augment

Paris

Île-de-France

Magic Xperience

Montauban

Occitanie

Robocortex

Biot

Provence-Alpes-Côte
d'Azur

Ubleam

Labège

Occitanie
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ROBOTICS
Boa Concept

Saint-Étienne

Auvergne-Rhône-Alpes

Euveka

Valence

Auvergne-Rhône-Alpes

Exotec Solutions

Lille

Hauts-de-France

Percipio Robotics

Besançon

BourgogneFranche-Comté

Wandercraft

Orsay

Île-de-France

SOFTWARE SOLUTIONS
3D EAU

Strasbourg

Grand Est

Argosim

Saint-Martin-d'Hères

Auvergne-Rhône-Alpes

Cosmo Tech

Lyon

Auvergne-Rhône-Alpes

DCBrain

Asnières-sur-Seine

Île-de-France

Kayrros

Paris

Île-de-France

Majikan

Tremblay-en-France

Île-de-France

Pollen Metrology

Moirans

Auvergne-Rhône-Alpes

Qualtera

Montpellier

Occitanie

SIRFULL

Strasbourg

Grand Est

ENERGY STORAGE
I-TEN

Champagne-auMont-d'Or

Auvergne-Rhône-Alpes

NAWA Technologies

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

Symbio Fcell

Fontaine

Auvergne-Rhône-Alpes

TELECOMMUNICATIONS
Be-Bound

Versailles

Île-de-France

CAILabs

Rennes

Bretagne

Datahertz

Marguerittes

Occitanie

KOSC

Paris

Île-de-France
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DISTRIBUTION BY YEAR OF CREATION

2016-2017
2010-2012

ENERGY, INDUSTRY
AND ROBOTICS

5%
62%
2013-2015

33%

DISTRIBUTION B2B, B2C
B2C
6,4%

93,6%

B2B

TOP 3 REGIONS
AuvergneRhônes-Alpes
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Île-de-France
Occitanie
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DISTRIBUTION BY FUNRAISING GROUPS

N/D

> 20 millions €

< 5 millions €
25%

4%

54%

17%
5-20 millions €

INTERNATIONAL PRESENCE

76,6 %

FILED PATENTS

46
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FINTECH
COMPANIES:
INDUSTRY
DISRUPTORS
OR PARTNERS
TO TRADITIONAL
BANKS?
Despite fundraising shortages and regulatory hurdles, the French
fintech industry displays substantial ambition. The introduction
of open banking could well revamp business models.
With 71 million euros raised in the first half of 2017, fintech has
proven that it remains one of French Tech’s dynamic forces. For
evidence, look no further than the amounts raised by Younited
Credit (40 million €) and Shift Technology (24 million €), in a
context where fundraising is stagnant on an international level.
And yet the sector, still lacking any unicorns, continues to lag
behind its American, British, German, and Swedish counterparts,
which are better able to conduct rounds of fundraising with
venture capitalists. The year 2017 was particularly noteworthy
for a trend toward consolidation in the sector. For example, La
Banque Postale acquired KissKissBankBank, BNP Paribas got
Compte-Nickel, and Crédit Mutuel Arkéa purchased Pumpkin.
It’s a sign that banks are starting to view fintech companies not
as threats, but as a source of opportunities, whether by buying
them or by creating partnerships. This allows banks to benefit
from fintechs’ innovativeness and their client experience-centric
approach, whereas the traditional players are still thinking all
about profit.
Our startups’ most developed tools remain service comparison
platforms, alternative payment methods, crowdfunding, and
crowdlending. Among projects on the rise, you’ll find services
that facilitate smart management of accounts and savings (the
bank aggregator Linxo and the Bruno chatbot), blockchain-related
businesses (Stratumn), services that make use of big data and
artificial intelligence (fraud detection with Shift Technology), and
regtech companies, such as those specializing in KYC (Know Your
Customer).
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2018 will be the year of a shift toward open
banking. With European Directive DSP2 (the
revised payment services directive) coming into
effect, banks will need to be technically prepared
by September 2019 to share a portion of their
data, including access to their clients’ payment
accounts, with trusted third-party players (via APIs).
This is a major revolution on the horizon, and it is
highly anticipated by fintechs, which are major
consumers of banking data; it will allow them to
inexpensively develop other types of transactions
and to further improve digital client relations – if
they can satisfactorily manage the sensitive matter
of data security. To that end, the government
decided in February 2018 on a measure requiring
fintechs to demonstrate their compliance to The
Bank of France.

BANKS ARE STARTING TO VIEW FINTECH
COMPANIES NOT AS THREATS,
BUT AS A SOURCE OF OPPORTUNITIES.

This opening is illustrative of the new relationship
that is developing between two worlds that we used
to view as being in opposition to one another, when
it’s in fact a matter of synergies. On one side, there is
mastery of the full value chain, client bases, financial
power, and security; on the other, comprehensive
skills, fresh innovation, agility, and the ability to
attract new target audiences (such as 18- to 30-yearolds). In reality, the real disruptors are less on the
startup side than in the Big Five American tech
companies, whose interest in banking activities is
more and more pronounced, and who are masters
of the industry’s nerve center: data.

CYRIL ARMANGE
Director of Partnerships and Communications
at Finance Innovation
@Carmange_fin_in

ABOUT
Founded in 2008, Finance Innovation
is a global competitiveness center dedicated
to the French finance industry. A member
of the #FinTech FrenchTech thematic network,
it has certified over 550 projects since 2007,
with a value of over 250 million euros.
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INSURTECH
IS FIGHTING FOR A
MORE ACCESSIBLE
INSURANCE
Transparency, simplicity, promptness, and attractive rates:
by proposing changes in practice, insurtech companies are
looking to establish a new way of providing insurance. User
experience is at the core of their thinking process.
Highly regulated, protected by high barriers to entry, concentrated
and dominated by heavy hitters, the insurance landscape has been
limiting any and all efforts by newcomers to disrupt the industry
for a long time. But, following the example of the fintech companies that have revolutionized the banking business, the insurance
sector is now experiencing a boom in innovative startups. This
nascent market is in fact doing quite well, judging from the most
recent figures on capital raised on a global scale. Nearly two billion euros have been invested in insurtech in 2017, according to
a study by Klein Blue Partners. Three examples, taken from both
sides of the Atlantic: the American company Lemonade Insurance,
an expert in renters and home insurance, raised 120 million dollars; French firm Shift Technology, specializing in insurance fraud
detection, collected 24 million euros in its second round of financing; and Fluo, another French startup, gathered 2 million euros
to help the insured to better manage their contracts. In France in
particular, the market is driven by the near-obligatory nature of
insurance and the introduction of group insurance plans. This is
evidenced by the order given to employers, beginning in 2016,
that a health insurance policy must be established starting with
the very first employee (the ANI law).
How can one explain insurtech companies’ success? An initial
response lies in their ability to offer a strong relationship with the
insured and a better user experience. Transparency and simplicity,
the immediateness of paperless processes, responsive customer
service, and an end to administrative burdens: these are the promises of next-generation insurances. These new paradigms are
coming onto the scene in precisely the areas where traditional
players are finding it difficult to overcome the burdens that lawyers
and actuaries have placed on their modus operandi. For these
reasons, traditional insurers are still having trouble putting the
user at the center of their thought process.
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These days, we are experiencing technological
and societal changes that are shifting the lines in
risk management and, thus, in the involvement
of insurers. Customs are changing. We no longer
consume products; we seek out experiences. For
example, in Alan’s sector of the industry, focusing
on health care, we believe that the role of an insurer is not simply to cover financial risks, but to
make health care simple and accessible, thanks
to technologies that make it possible to provide
extraordinary service to users, both businesses
and insured individuals. The trick is to establish a
relationship of trust with the user and to reshape
the norms associated with the product. That is
absolutely essential if we want to avoid seeing the
insurer reduced to the role of risk manager.

THE ROLE OF AN INSURER IS TO MAKE
HEALTH CARE SIMPLE AND ACCESSIBLE,
THANKS TO TECHNOLOGIES.

In this complex market, fast-growing insurtech
companies fully intend to become leaders in their
respective markets. Besides, that is the legitimate
ambition of any companies that seek to revolutionize their industries. It takes time, but it’s worth it!

JEAN-CHARLES SAMUELIAN
CEO and co-founder of Alan
@jcsamuelian

ABOUT
Aimed at businesses and self-employed
workers, Alan is Europe’s number one digital
health insurance provider and the first
independent insurance company to have
received accreditation from French regulatory
authority APCR, a first since 1986.
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AGGREGATOR
LaFinBox

Levallois-Perret

Île-de-France

Moneythor

Paris

Île-de-France

FINANCE
AND INSURANCE

FINANCIAL AND EXTRA-FINANCIAL ANALYSIS
Earlymetrics

Paris

Île-de-France

Quantilia

Nice

Provence-Alpes-Côte
d'Azur

TrackInsight

Biot

Provence-Alpes-Côte
d'Azur

Valutao

Feigères

Auvergne-Rhône-Alpes

INSURANCE
+Simple.fr

Marseille

Provence-Alpes-Côte
d'Azur

AcommeAssuré

Le Relecq-Kerhuon

Bretagne

Alan

Paris

Île-de-France

Fluo

Paris

Île-de-France

Otherwise

Montreuil

Île-de-France

Valoo

Paris

Île-de-France

CROWDEQUITY
Anaxago

Paris

Île-de-France

Axionaria

Paris

Île-de-France

Letitseed

Paris

Île-de-France

LITA.co

Vincennes

Île-de-France

Particeep

Neuilly-sur-Seine

Île-de-France

Tudigo

Paris

Île-de-France
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CROWDFUNDING
Blue Bees

Paris

Île-de-France

Enerfip

Montpellier

Occitanie

Goodeed

Saint-Mandé

Île-de-France

MIPISE

Châtillon

Île-de-France

Tipeee

Paris

Île-de-France

Ulule

Paris

Île-de-France

We Do Good

Rennes

Bretagne

CROWDLENDING
Bolden

Paris

Île-de-France

Lendix

Paris

Île-de-France

Lendosphere

Paris

Île-de-France

WeShareBonds

Paris

Île-de-France

DIGITALISATION AND PLATFORM
CARE LABS

Pérols

Occitanie

Mieuxplacer.com

Bordeaux

Nouvelle-Aquitaine

Nanceo

Paris

Île-de-France

PayFit

Paris

Île-de-France

SOLIDARITY FINANCING
Abibao

Quimper

Bretagne

Tookets

Serres-Castet

Nouvelle-Aquitaine

BUDGET MANAGEMENT
Bankin'

Paris

Île-de-France

Budget Insight

Orsay

Île-de-France

Linxo

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

StayHome

Montpellier

Occitanie
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FUNDRAISING
AngelSquare

Paris

Île-de-France

Btwinz

Paris

Île-de-France

Palico

Paris

Île-de-France

SparkUp

Olivet

Centre-Val de Loire

NEW FINANCIAL PLATFORMS
BoursedesCrédits

Paris

Île-de-France

Credit.fr

Levallois-Perret

Île-de-France

Finamatic

Boulogne-Billancourt

Île-de-France

Opera Énergie

Lyon

Auvergne-Rhône-Alpes

Pretto

Saint-Ouen

Île-de-France

Yelloan

Paris

Île-de-France

FINANCIAL TOOLS
DreamQuark

Paris

Île-de-France

Méthanor

Paris

Île-de-France

SESAMm

Metz

Grand Est

Shift Technology

Paris

Île-de-France

BuyBox

Toulouse

Occitanie

Famoco

Paris

Île-de-France

HiPay

Paris

Île-de-France

Ledger

Paris

Île-de-France

Lydia

Paris

Île-de-France

Mooncard

Paris

Île-de-France

PayCar

Montreuil

Île-de-France

PayinTech

Puteaux

Île-de-France

PayPlug

Paris

Île-de-France

Pumpkin

Lille

Hauts-de-France

PAYMENT
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Resto Flash

Paris

Île-de-France

Spendesk

Paris

Île-de-France

VeraCarte

Bordeaux

Nouvelle-Aquitaine

YouPass

Nice

Provence-Alpes-Côte
d'Azur

DONATIONS PLATFORMS
HeoH

Paris

Île-de-France

ROBO-ADVISORS
Advize

Paris

Île-de-France

FundShop

Paris

Île-de-France

Marie Quantier

Paris

Île-de-France

Yomoni

Paris

Île-de-France

INNOVATIVE SERVICES
Compte-Nickel

Charenton-le-Pont

Île-de-France

Ecotree

Le Relecq-Kerhuon

Bretagne

Finexkap

Paris

Île-de-France

Monaize

Paris

Île-de-France

Morning

Saint-Élix-le-Château

Occitanie

Qonto

Paris

Île-de-France

Boulogne-Billancourt

Île-de-France

TRADING
Paymium

MONEY TRANSFER
Afrimarket

Paris

Île-de-France

NXVISION

Le Kremlin-Bicêtre

Île-de-France
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DISTRIBUTION BY YEAR OF CREATION

2016-2017
35%

FINANCE
AND INSURANCE

12%

2013-2015

2010-2012

53%

DISTRIBUTION B2B, B2C

B2C

29,6%

70,4%

B2B

TOP 3 REGIONS

Provence-AlpesCôte d’Azur
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Île-de-France
Occitanie
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DISTRIBUTION BY FUNRAISING GROUPS

< 5 millions €

N/D
38%

37%

3%
22%
> 20 millions €
5-20 millions €

INTERNATIONAL PRESENCE

67,9 %

FILED PATENTS

5
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WHEN THE DIGITAL
ECONOMY SHAKES
UP COMMERCIAL
REAL ESTATE
Having arrived late to the digital revolution, commercial real
estate is working double-times to adapt to new forms of work.
From inspiring office spaces to innovative digital tools, the
sector is undergoing transformation.
Boosted by the economic recovery, the market for office space
reported record results in 2017, with increases of 8% in Île-deFrance and of 7% in the regions. But despite being healthy
over the last two years, the sector has not been immune to the
demands of the digital revolution, from innovation to new modes
of consumption. Indeed, emerging digital technologies, new
forms of work, and transportation issues are changing the way
we envision commercial real estate – in terms of both supply and
demand.
Long perceived as cost centers and experienced as places frozen
in time, office spaces are looking to become more attractive to
millennials, a generation that wants a better quality of life at
work (and that will account for 50% of the workforce by 2020).
Their sources of inspiration? The offbeat, stimulating work
atmosphere of startups’ premises. These days, the availability
of wide open spaces, the arrangement of smart, adaptable
meeting rooms, comfortable shared spaces, and social spaces
are all essential parts of companies’ real estate strategies. Location
and accessibility have also become determining factors in their
decisions about where to establish premises. That has been even
more pronounced since January 1, 2018, when all companies
with over 100 employees in a single location have been required
to establish a transportation plan, which is aimed in particular at
optimizing commutes.
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In order to meet these needs for flexibility and
usability, professionals are developing new
solutions, both physical and digital. Alongside the
traditional 3/6/9 leases, there is a thriving market
for service-oriented, turnkey “third places,” such
as “coffices” and business incubators. Co-working
spaces, already adopted by freelancers and other
remote workers, is currently gaining appeal in
large companies, which are not hesitating to install
portions of their teams there for the duration of
a project (“proworking”). In this field, Nextdoor
is indispensable. Another emerging topic: ondemand meeting space rentals. Cocoon Space and
Bird Office, for example, are revolutionizing this
field. Among other services, they offer companies
with available offices the opportunity to monetize
those empty spaces.

FROM INSPIRING OFFICE SPACES
TO INNOVATIVE DIGITAL TOOLS,
THE SECTOR IS UNDERGOING
TRANSFORMATION.

Innovation is also taking place on the technological
side. A few examples: the use of video and 3D
to help the client see him/herself in a workspace
under construction or in a future neighborhood
(Realiz3D); taking meetings online with a real
estate agent (Flatsy); ideal location studies via
geolocalization and data visualization (Géolocaux),
a decision support tool used more and more
frequently by HR directors and Chief Happiness
Officers in their moving scenarios. And the sector
still holds great potential for new services with
augmented reality, IoT, blockchain, etc.

GUILLAUME ACIER
President of Géolocaux

Having long been cordoned off and having found
it more difficult than other sectors to reinvent
itself, office real estate is changing under the
pressure of new demand and the new technology
boom. Shaken up by the startups, professionals
are realizing that digital technology does indeed
create value.

@AcierGuillaume

ABOUT
Geolocaux.com is the #1 portal for
geolocalized offices, co-working spaces,
warehouses, and business ads. With 30,000
ads all over France, the site allows companies
of all sizes to find the spaces that meet
their needs.
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ARCHITECTURE
Archionline

Paris

Île-de-France

Hubstairs

Mérignac

Nouvelle-Aquitaine

RencontreUnArchi.
com

Paris

Île-de-France

Rendr

Dammartin-en-Goële

Île-de-France

Rhinov

Chasseneuil-du-Poitou Nouvelle-Aquitaine

Solaire Box

Paris

Île-de-France

BUILDING INTELLIGENCE MODELLING
BulldozAIR

Paris

Île-de-France

ECHY

Champs-sur-Marne

Île-de-France

HABX

Paris

Île-de-France

LevelS3D

Rosières-près-Troyes

Grand Est

Realiz3D

Paris

Île-de-France

CONCIERGE SERVICE
Alfred Conciergerie

Nantes

Pays-de-la-Loire

At The Corner

Courbevoie

Île-de-France

Fidensio

Paris

Île-de-France

Sweet Inn

Paris

Île-de-France

REAL ESTATE CROWDFUNDING
Fundimmo

Paris

Île-de-France

Lymo

Toulouse

Occitanie

WORKING AND COWORKING PLACES
Anticafé

Paris

Île-de-France

Bird Office

Paris

Île-de-France

Gem Génération French Tech 2018
Startup rated by EarlyMetrics

110

REAL ESTATE, HOUSING AND NEW SPACES

Bureaux à Partager

Paris

Île-de-France

CoWork.io

Paris

Île-de-France

Geolocaux

Paris

Île-de-France

ICI Montreuil

Montreuil

Île-de-France

La Cordée

Villeurbanne

Auvergne-Rhône-Alpes

Moffi

Lille

Hauts-de-France

Weréso

Lille

Hauts-de-France

PROPERTY MANAGEMENT
Early Birds

Paris

Île-de-France

Homeloop

Paris

Île-de-France

HostnFly

Paris

Île-de-France

Inch

Paris

Île-de-France

Luckey

Paris

Île-de-France

Proprioo

Paris

Île-de-France

Smartrenting

Paris

Île-de-France

IINCUBATORS AND ACCELERATORS
1D Lab

Saint-Étienne

Auvergne-Rhône-Alpes

Axeleo

Lyon

Auvergne-Rhône-Alpes

Day One E&P

Paris

Île-de-France

Héméra

Bordeaux

Nouvelle-Aquitaine

NUMA

Paris

Île-de-France

Sparkling Partners

Lille

Hauts-de-France

TechnoFounders

Levallois-Perret

Île-de-France

The Family

Paris

Île-de-France

RENTAL BETWEEN INDIVIDUALS
Locatme

Paris

Île-de-France

Ouistock

Lille

Hauts-de-France

Somhome

Paris

Île-de-France
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CONNECTED HOME
Concierge

Seclin

Hauts-de-France

Fenotek

Marseille

Provence-Alpes-Côte
d'Azur

Leet Design

Creuzier-le-Vieux

Auvergne-Rhône-Alpes

Netatmo

Boulogne-Billancourt

Île-de-France

Ondilo

Saint-Cannat

Provence-Alpes-Côte
d'Azur

Qivivo

Nantes

Pays-de-la-Loire

Sevenhugs

Issy-les-Moulineaux

Île-de-France

SmartHab

Paris

Île-de-France

Verhauser

Versailles

Île-de-France

Ween

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

EPHEMERAL PROJECTS
Ephemere Square

Cruseilles

Auvergne-Rhône-Alpes

Kactus

Paris

Île-de-France

My Pop Corner

Villeneuve d'Ascq

Hauts-de-France

HOUSING SEARCH
Cherchemonnid

Pont-L’Evêque

Normandie

Habiteo

Paris

Île-de-France

Ikimo9

La Ciotat

Provence-Alpes-Côte
d'Azur

Imoxo

Paris

Île-de-France

izyloc.com

Mouvaux

Hauts-de-France

Papyhappy

Joigny

BourgogneFranche-Comté
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SMART BUILDING
EFICIA

Paris

Île-de-France

Greenerwave

Nice

Provence-Alpes-Côte
d'Azur

Intent Technologies

Lille

Hauts-de-France

Jooxter

Lille

Hauts-de-France

Neolife Groupe

Limonest

Auvergne-Rhône-Alpes

CONSTRUCTION AND LAYOUT
AlloMarcel

Vincennes

Île-de-France

CVC Project

Paris

Île-de-France

Hellocasa

Paris

Île-de-France

InnerSense

RamonvilleSaint-Agne

Occitanie

labonnebrique.fr

Avignon

Provence-Alpes-Côte
d'Azur

LKSpatialist

Montpellier

Occitanie

Smart Cast

Carquefou

Pays-de-la-Loire

Travauxlib

Neuilly-sur-Seine

Île-de-France

Yellogarden

Paris

Île-de-France

113

THE 1,000
REMARKABLE
STARTUPS

DISTRIBUTION BY YEAR OF CREATION
2010-2012

2016-2017
18%

REAL ESTATE, HOUSING
AND NEW SPACES

13%

2013-2015

69%

DISTRIBUTION B2B, B2C

B2C
52,6%

47,4%
B2B

TOP 3 REGIONS
Île-de-France
Hauts-de-France
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DISTRIBUTION BY FUNRAISING GROUPS

< 5 millions €

N/D
22%

> 20 millions €

5%
6%

67%

5-20 millions €

INTERNATIONAL PRESENCE

50 %

FILED PATENTS

14
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BLOCKCHAIN,
A GROWTH DRIVER
IN THE CREATIVE
AND CULTURAL
INDUSTRIES
The Creative and Cultural Industries (CCI) employ nearly
1.2 million people in France, generating 75 billion euros in
revenue. As a growth driver for the economy and for jobs
that cannot be easily outsourced, CCI are the eighth largest
sector of the French economy, after telecommunications
and before automobiles. They are one of our centers of excellence and have made possible the emergence of world
leaders, like Universal Music Group, Ubisoft, Hachette, and
Deezer, to name just a few. Add to that cultural tourism, a
huge vehicle for France’s economic development, with receipts of about 18 billion euros.
The CCI promote growth and competitiveness, yet they face
challenges and are being disrupted by innovations in both technology and customs. This raises several questions: how do we
reduce inequities in access to culture, guarantee copyright for
increasingly digital creations, offer traceability to someone who
acquires a work of art, bring greater transparency to the compensation of artists, and attract new audiences to museums, heritage sites, and live shows? CCI professionals must answer all of
these questions by proposing innovative solutions.
Among the multitude of innovations, blockchain is the most disruptive, because it is shaking up the entire artistic creation chain,
from intellectual property to new modes of compensation, not
to mention rights management or content creation and distribution. As artistic creations often involve a multitude of stakeholders, the blockchain allows them to be split into “artistic tasks”.
It will record, automatically and in real time, the execution of
each task as well as the transaction associated with the compensation of each collaborator. This is applicable from the music
industry1 to the publishing industry, from the compensation of
authors and artists when their titles are purchased on platforms
to the purchase of live show tickets2 and more.

1. https://blockchainfrance.net/2016/12/09/la-blockchain-sauvera-t-ellelindustrie-musicale/
2. http://www.proscenium.fr/la-blockchain-expliquee-aux-producteurs-despectacles/
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What does this look like in practical terms? Gaiar,
for example, proposes a media platform that protects, distributes, and monetizes digital cultural
creations. Thanks to blockchain, copyright holders can file their works and be assured of their
authorship claim via an irrefutable, international digital fingerprint. A smart contract is thus
created, which will allow for instantaneous compensation of all contributors. Unlike a traditional
contract, which settles for defining the rules,
smart contracts guarantee the conditions of execution of the contract in a very precise manner.
Therefore, there can no longer be any confusion
or disputes, since the conditions are defined in
advance, validated by all, stored and coded for
automatic execution of the contract’s various
components.

BLOCKCHAIN IS SHAKING UP
THE ENTIRE ARTISTIC CREATION CHAIN,
FROM INTELLECTUAL PROPERTY
TO NEW MODES OF COMPENSATION.

The blockchain also applies to the market for
artworks, antiquities, and luxury items. Today,
43% of sales of antiquities take place online,
which obviously makes certificates of traceability
and authenticity indispensable. For that reason,
Monuma has developed a patented process that
allows for the authentication of a work of art
(painting, sculpture, etc.) by photo-blockchain.
Blockchain will thus bring greater transparency,
the possible elimination of certain intermediaries,
better protection, and fairer compensation for artists. Blockchain will also make it possible to index
the full range of all cultural works (pieces of music,
books, online articles, digital images, etc.) by
creating a unique, universal identifier, with the
purpose of facilitating research and guaranteeing
intellectual property of a work of art.

FANNY DUTREY
Director of Development at The Bridge
@thebridgeacc

ABOUT
Located in Avignon, at the center of French Tech
Culture, The Bridge works with all high growth
potential startups and suggests partnerships
for innovation, co-marketing, and development
to all businesses and institutions.
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WHY E-SPORTS
CAN NO LONGER
BE IGNORED
With an estimated turnover of more than a billion dollars in
2018, the eSports market can no longer be displayed as a
niche sector. Even more significantly, the double-digit growth
over the past few years is a phenomenon that has reached
every continent, and especially Southeast Asia, the United
States and Europe. As a result, eSports have been in the
spotlight for the past several months, attracting brands, the
press and investors.
According to France eSport, an association gathering together
several key members of the French sector, “eSports” refers to
any activity that allows multiple players to challenge each other
through a video game. As with traditional sports, it’s important
to distinguish «playing on weekends» from playing semi-professionally at authentic professional competitions. Comparisons are
often drawn between sports and eSports, but there’s a fundamental difference between the two: in eSports, the video games
played at competitions are the property of their publishers. Publishers not only hold an absolute right to their games, but they
are also perfectly free to manage their intellectual property as
they see fit. Thus, all video game publishers are trying to get
into the market by developing a professional competitive scene
and partnering with medias and brands. ESports have become a
major issue for publishers, that are now switching their economic
model from game sales to intellectual property monetization.
Younger generations, the principal targets of eSports, consume
media differently. They are slowly abandoning television for
content distribution platforms, which are often not only powerful
«social» tools but also terrible brand marketing machines. In the
United States, Turner Broadcasting System has realized it and invested massively in eSports, creating ELEAGUE, an international
competition, broadcasted on TBS, one of its TV channels. As for
the outcome, in less than two years TBS has succeeded in lowering the median age of its audience and developing commercial
partnerships around its eSports programs.
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ESports have long been the area of expertise of
IT and gaming brands, but now they are coveted by every sector of the economy, including
Car manufacturers, the agri-food industry, banks,
insurance companies, etc. Brands are all happy
to be associated with big eSports organizations.
Team Vitality, France’s leading organization and
one of the largest in Europe, has brought Renault, Volvic and Adidas on board, while in the
US, Team SoloMid partners include Gillette and
Geico Insurance. Jersey sponsorships, social media activation or production of dedicated video
content are among the various ways of reaching a
captive and enthusiastic audience. But they must
be careful with the codes of a demanding ecosystem and community.

PROFESSIONS ASSOCIATED
WITH ESPORTS ARE EXPANDING
IN MULTIPLE SECTORS.

Vitality team on League of Legends
in european competition

The worldwide growth of the eSports sector is
attracting lots of investors. As a result, more and
more startups are launched at the crossroads of
entertainment, tech, and sports. Team Vitality is
one of the rare European eSports organizations to
have raised funds (€2.5 million) and Pandascore,
a tech startup dedicated to eSports data, is blooming. Furthermore, professions related to eSports
are expanding in numerous sectors (content production, broadcasting, digital, event organization,
etc.), confirming the economic potential of the
sector.
XAVIER OSWALD
Head of Marketing and Strategy at Team Vitality
@xoswald

ABOUT
Team Vitality is an eSports organization
founded in 2013. It has many renowned
partners and represents the best French
players in numerous games. Team Vitality
also shines at the international level with
an impressive track record and participation
in the major leagues and competitions.
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ART
Artbeat

Paris

Île-de-France

ArtPhotoLimited

Bordeaux

Nouvelle-Aquitaine

Singulart

Montreuil

Île-de-France

Wecandoo

Écully

Auvergne-Rhône-Alpes

CINEMA, TV, SERIES
Molotov.tv

Paris

Île-de-France

Outbuster

Boulogne-Billancourt

Île-de-France

CHILDHOOD, TOYS
Bionic Bird

Marseille

Provence-Alpes-Côte
d'Azur

JOY Octopus

Annecy

Auvergne-Rhône-Alpes

Ludo

Blois

Centre-Val de Loire

Marbotic

Quinsac

Nouvelle-Aquitaine

Pandacraft

Paris

Île-de-France

Parent Epuisé

Paris

Île-de-France

Pistache

Paris

Île-de-France

Sonic Solveig

Paris

Île-de-France

Topla

Paris

Île-de-France

Wakatoon

Paris

Île-de-France

GAMES AND VIDEO GAMES
3dRudder

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

Blacknut

Cesson-Sévigné

Bretagne

Campok

Paris

Île-de-France

Honi

La Madeleine

Hauts-de-France

Hugging Face

Asnières-sur-Seine

Île-de-France

Gem Génération French Tech 2018
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Lightbulb Crew

Paris

Île-de-France

Malkyrs

Caen

Normandie

O'Gaming

Paris

Île-de-France

Playdigious

Nancy

Grand Est

Playtem

Paris

Île-de-France

Scale-1 Portal

Montignyle-Bretonneux

Île-de-France

Short Édition

Tullins

Auvergne-Rhône-Alpes

Youboox

Paris

Île-de-France

YouScribe

Paris

Île-de-France

Seeuletter

Carpentras

Provence-Alpes-Côte
d'Azur

Vinizos

Paris

Île-de-France

Vinomusic

Clisson

Pays-de-la-Loire

READING

LIFESTYLE

JOURNAL ET ACTUALITY
1001Startups

Castelnau-le-Lez

Occitanie

Atlantico

Paris

Île-de-France

Flint

Paris

Île-de-France

onAir

Lyon

Auvergne-Rhône-Alpes

SnapPress

Paris

Île-de-France

Startup.info

Antony

Île-de-France

Widoobiz

Paris

Île-de-France
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MUSIC
3D Sound Labs

Cesson-Sévigné

Bretagne

Aspic Technologies

Tourcoing

Hauts-de-France

ClapCharts

Paris

Île-de-France

Divacore

Metz

Grand Est

HP Lutherie

Besançon

BourgogneFranche-Comté

Incredibox

Lyon

Auvergne-Rhône-Alpes

KEAKR

Paris

Île-de-France

Prizm

Paris

Île-de-France

Simbals

Talence

Nouvelle-Aquitaine

Soondy

Paris

Île-de-France

Soundcharts

Paris

Île-de-France

NEW CULTURAL EXPERIENCES
MuseoPic

Lyon

Auvergne-Rhône-Alpes

Cheerz

Paris

Île-de-France

EverPhotoShoot

Paris

Île-de-France

Flashgap

Paris

Île-de-France

iBubble

Grenoble

Auvergne-Rhône-Alpes

Meero

Paris

Île-de-France

OuiFlash

Saint-Ouen

Île-de-France

Pixter

Paris

Île-de-France

Portrait 2.0

Paris

Île-de-France

Prynt

Paris

Île-de-France

PHOTO
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OUTINGS
Affluences

Paris

Île-de-France

Beenaps

Paris

Île-de-France

Jam

Paris

Île-de-France

Je sors en ville

Lyon

Auvergne-Rhône-Alpes

MisterGoodBeer

Paris

Île-de-France

Reserverunbar

Ivry-sur-Seine

Île-de-France

Seaclick

Versailles

Île-de-France

WINGiT

Archamps

Auvergne-Rhône-Alpes

CLiC-iT

Reims

Grand Est

Equisense

Compiègne

Hauts-de-France

FYSIKI

Colmar

Grand Est

Gymlib

Neuilly-sur-Seine

Île-de-France

Hardloop

Montreuil

Île-de-France

Horsecom

Caen

Normandie

My Coach Football

Biguglia

Corse

OnlyKart

Dagneux

Auvergne-Rhône-Alpes

PandaScore

Fontenay-aux-Roses

Île-de-France

PIQ

Neuilly-sur-Seine

Île-de-France

Running Care

Loos

Hauts-de-France

Soccer Park

Asnières-sur-Seine

Île-de-France

Sport Heroes

Paris

Île-de-France

Tiwal

Vannes

Bretagne

Vogo Sport

Montpellier

Occitanie

Move'n See

Brest

Bretagne

Plussh

Montpellier

Occitanie

Reminiz

Courbevoie

Île-de-France

Streamroot

Arcueil

Île-de-France

SPORT

VIDEO
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DISTRIBUTION BY YEAR OF CREATION
2016-2017

2010-2012
26%

MEDIA, CULTURE,
LEISURE AND SPORTS

22%

2013-2015

52%

DISTRIBUTION B2B, B2C

B2C
40,2%
B2B
59,8%

TOP 3 REGIONS
Île-de-France
AuvergneRhônes-Alpes
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Grand Est

MEDIA, CULTURE, LEISURE AND SPORTS

DISTRIBUTION BY FUNRAISING GROUPS

N/D

> 20 millions €

< 5 millions €
40%

1%
4%

55%

5-20 millions €

INTERNATIONAL PRESENCE

64,4 %

FILED PATENTS
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INFORMATION
TECHNOLOGY
CONSULTANCIES
RE-ENGAGE WITH
THE STARTUP
MINDSET
Being at the front lines in helping their clients move toward
the digital world, IT consultancies (known in French as ESN,
Entreprises de Services du Numérique; formerly SSII) are not
the last to adapt to the challenges of the digital age. It’s not
always the case that the shoemaker’s children go barefoot…
And for good reason! In a highly disruptive environment, it’s
their future that is at stake.
After several lackluster years, the software and information services market is finally regaining strength: Growth was at +2.9%
in 2016, then at +3.4% in 2017, and the forecast is for a 3.6%
increase in 20181. That’s better than the economy as a whole.
Does this represent a bright future for the entire sector? The reality is more nuanced. That is because much of this growth is not
coming from traditional computing – historically the job of SSII
firms – but from the five flagship areas around which ESNs build
their offerings. These are known as SMACS applications: Social,
Mobility, (data) Analysis, Cloud, and Security. By the year 2020,
these areas should account for more than a third of businesses’
IT development budgets. There is good reason for that: Every sector of the economy is seeing strong demand, and many
companies have begun to transform themselves in a quest to
be competitive. The key is greater operational efficiency, cost
reduction, and the ability to offer a better client experience.
ESNs’ clients have every right to wonder whether such a
revolution is also taking place within the consultants’ own organizations. It is, and for just the same reasons: Adapt to the
new world in order to seize upon the growth opportunities that
digital technologies represent, or risk being disrupted and disappearing.

1. Source: Syntec Numérique
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Such a shift is a challenge, because it questions
certain markers of traditional IT, such as billing by
person/days, tunnel effect projects, and communicating solely with IT directors, now that 40% of
digital decision makers come from other professions. If our industry is to turn the digital corner,
it must experience a paradigm shift. That implies
taking changes in the labor market into account.
New technical competencies will need to be acquired, of course (Big Data, AI, IoT...), but so will
an understanding of our clients’ major issues and
of the new ways to interact with them. A more
collaborative, DevOps-style production approach
is also becoming indispensable, allowing over
time for simple access to information services (for
example, in the form of a “click and buy” shopping models), speedy solutions implementation,
usage-related billing, and greater proximity and
agility. In short, an ability to reinvent ourselves
and to cultivate the startup mindset with which
we started out.

THE DIGITAL TRANSFORMATION NOW
PRESENTS A GREAT OPPORTUNITY
TO PUT THE HUMAN ELEMENT BACK
AT THE CENTER OF OUR BUSINESSES.

This change in business model is a bet on the
future, but it is also an exciting challenge for
ESNs. Having a strong human element, it leads
to renewed management and work methods that
are more respectful of individuals’ aspirations, to
more qualitative projects and to the surfacing of
new talent. It is also, collectively, an opportunity
to build an expert, competitive, strong French
digital industry that is inclusive and creates jobs
(19,000 were created by the profession in 2017).

GUY MAMOU-MANI
Co-Chairman of Groupe Open
@Guy_mm

If we want to give ourselves the resources, especially in terms of education and training, the
digital transformation now presents a great opportunity to put the human element back at the
center of our businesses, bringing with it real
economic, social, and societal advances. ESNs
have their role to play.

ABOUT
Groupe Open, an ESN with 3800
collaborators and revenue of 314 million €
in 2017, offers everyday guidance to
businesses and organizations for their
industrial and digital transformation needs.
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ANIMATION AND EVENTS
Beekast

Arcueil

Île-de-France

ELISE Technologies

Limonest

Auvergne-Rhône-Alpes

Ikinoa SPORT

Ploufragan

Bretagne

Magency

Paris

Île-de-France

CUSTOMER RECOMMENDATIONS
Avis-Verifiés

Marseille

Provence-Alpes-Côte
d'Azur

Customer Labs

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

Hospitalidée

Castres

Occitanie

VideoDesk

Paris

Île-de-France

CLOUD AND SHARING
Blade

Paris

Île-de-France

Consept Services

Orvault

Pays-de-la-Loire

iEx.ec

Lyon

Auvergne-Rhône-Alpes

InterCloud

Paris

Île-de-France

Platform.sh

Paris

Île-de-France

SensioLabs

Clichy

Île-de-France

PROJECT CREATION AND MANAGEMENT
Akeneo

Nantes

Pays-de-la-Loire

Benchr

Levallois-Perret

Île-de-France

iskn

Saint-Martin-d'Hères

Auvergne-Rhône-Alpes

Mirakl

Paris

Île-de-France

Mushin

Marcq-en-Barœul

Hauts-de-France

Gem Génération French Tech 2018
Startup rated by EarlyMetrics
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Omnilive

Paris

Île-de-France

ProjeQtOr

Muret

Occitanie

Squad

Paris

Île-de-France

StarDust

Marseille

Provence-Alpes-Côte
d'Azur

Ziqy

Charenton-le-Pont

Île-de-France

CROWDSOURCING
Clic and Walk

Tourcoing

Hauts-de-France

Happydemics

Paris

Île-de-France

Mobeye

Paris

Île-de-France

MyFeelBack

Toulouse

Occitanie

DATAVISUALISATION
Dataiku

Paris

Île-de-France

OpenDataSoft

Paris

Île-de-France

PIXMAP

Biot

Provence-Alpes-Côte
d'Azur

Temelio

Paris

Île-de-France

E-REPUTATION
Camélia Tech

Paris

Île-de-France

Cloud is Mine

Montpellier

Occitanie

Heart Never Lies

Loos

Hauts-de-France

Q°emotion

Rosières-près-Troyes

Grand Est

Reputation VIP

Lyon

Auvergne-Rhône-Alpes
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EXPERIENCE AND CUSTOMER RELATIONSHIP
Aircall

Paris

Île-de-France

AlloMedia

Paris

Île-de-France

Apizee

Lannion

Bretagne

iAdvize

Nantes

Pays-de-la-Loire

Marketing 1by1

Lille

Hauts-de-France

Nuukik

Villeneuve d'Ascq

Hauts-de-France

PACIFA Decision

Bezannes

Grand Est

ReachFive

Arcueil

Île-de-France

Travelaer

Biot

Provence-Alpes-Côte
d'Azur

Voxygen

Pleumeur-Bodou

Bretagne

CUSTOMER LOYALTY AND REWARD
Amogado

Levallois-Perret

Île-de-France

Fidzup

Clichy

Île-de-France

Lucky Cart

Paris

Île-de-France

Shopmium

Paris

Île-de-France

DATABASE MANAGEMENT AND ANALYSIS
Alkemics

Paris

Île-de-France

Blue DME

Neuilly-sur-Seine

Île-de-France

Cloudera

Courbevoie

Île-de-France

CRM360°

Marcq-en-Barœul

Hauts-de-France

Dawex

Lyon

Auvergne-Rhône-Alpes

ForCity

Lyon

Auvergne-Rhône-Alpes

Ogury

Paris

Île-de-France

Retency

Paris

Île-de-France

Saagie

Le Petit Quevilly

Normandie

TellMePlus

Saint-Clémentde-Rivière

Occitanie
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DIGITAL MARKETING
Adotmob

Paris

Île-de-France

BeamPulse

Mulhouse

Grand Est

Hurikat

Paris

Île-de-France

Mailjet

Paris

Île-de-France

Sociallymap

Gardanne

Provence-Alpes-Côte
d'Azur

Spot Hit

Le Coteau

Auvergne-Rhône-Alpes

Vizir.co

Le Frasnois

BourgogneFranche-Comté

OPEN INNOVATION
CodinGame

Montpellier

Occitanie

ORGANIZATION AT WORK
Azendoo

Bordeaux

Nouvelle-Aquitaine

FrontApp

Palaiseau

Île-de-France

Geny Mobile

Paris

Île-de-France

Lumapps

Tassin-la-Demi-Lune

Auvergne-Rhône-Alpes

Snips

Paris

Île-de-France

Squoring
Technologies

Toulouse

Occitanie

Voxeet

Pessac

Nouvelle-Aquitaine
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PERFORMANCE AND OPTIMIZATION
Algolia

Paris

Île-de-France

Axellience

Lille

Hauts-de-France

Dareboost

Cesson-Sévigné

Bretagne

Hiptest

Besançon

BourgogneFranche-Comté

KEPLER SOLUTIONS Nantes

Pays-de-la-Loire

Keymetrics

Paris

Île-de-France

S4M

Paris

Île-de-France

Tilkee

Lyon

Auvergne-Rhône-Alpes

Træfik

Lyon

Auvergne-Rhône-Alpes

WP Rocket

Lyon

Auvergne-Rhône-Alpes

ADVERTISMENT
DynAdmic

Mougins

Provence-Alpes-Côte
d'Azur

Fill Up Média

Lyon

Auvergne-Rhône-Alpes

Message
In A Window

Bidart

Nouvelle-Aquitaine

Sublime Skinz

Paris

Île-de-France

Vidcoin

Lyon

Auvergne-Rhône-Alpes

TRANSLATION AND TRANSCRIPTION
Eazylang

Lyon

Auvergne-Rhône-Alpes

TextMaster

Paris

Île-de-France

TECHNOLOGICAL WATCH
Data Observer

Marseille

Provence-Alpes-Côte
d'Azur

Openoox

Aix-en-Provence

Provence-Alpes-Côte
d'Azur
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DISTRIBUTION BY YEAR OF CREATION
2016-2017

2010-2012

PRODUCTIVITY
AND SOFTWARE

3%
50%

47%

2013-2015

DISTRIBUTION B2B, B2C
B2C
11,7%

88,3%
B2B

TOP 3 REGIONS

AuvergneRhônes-Alpes
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Île-de-France
Provence-AlpesCôte d’Azur

PRODUCTIVITY AND SOFTWARE

DISTRIBUTION BY FUNRAISING GROUPS
N/D
21%

> 20 millions €

< 5 millions €
7%

53%

19%
5-20 millions €

INTERNATIONAL PRESENCE

66 %

FILED PATENTS

10
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SOCIAL NETWORKS:
A LIMITLESS
SOURCE OF
OPPORTUNITIES
Social networks were originally conceived to facilitate interaction, improve the impact of communications, and prompt
people to meet. Limited at first to a circle of insiders, they
found their fullest expression through the growth of their communities, to the point that they serve as a reference in terms
of interactions, including in the public discourse. With the
direct interactions made possible by new messaging systems
(Twitter and Facebook in particular), the traditional agora has
grown immensely in the social networks.
Taking advantage of increasingly accessible technological innovations, they offer their users a more and more personalized and
interactive experience. The explosion of chatbots is an obvious
example: foodtech (Mmmh), lifestyle (Jam), edtech (Peter), media (Freshr), fintech (Bruno)… French Tech has pushed the social
networks forward by transforming them into a veritable toolbox.
As indispensable companions in our everyday lives, they challenge
our inventiveness in order to offer a rich range of personal and
professional services to closely meet the various needs of their
users.
For a startup, as for many economic actors, social networks are
simultaneously a window in which they can show off their image
and a new avenue to explore for broadcasting products, services,
or ideas to a potentially unlimited audience. Thus, “going viral”
is now considered a guarantee of future success, due to the attention it generates in communities.
Contrary to widespread belief, social networks have not, however,
contributed to a reduction in real-world interactions. Quite the
opposite! They increase opportunities and occasions for people to
get closer, allowing innovators to travel tirelessly to test the limits
of the available space. By connecting people, they accelerate the
spread of ideas. Comments, likes, and shares are the keys to this
ecosystem of knowledge.
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The path to success, relying more and more on reputation, is interrelated with the networks that are
built and that generate new connections. With this
in mind, Bouge ta Boite and Axielles are demonstrating the value in building a true network, one
that can provide advice and lead to in-person meetings. They are supporting the digital revolution by
emphasizing the human aspect. By breaking the
ice, social networks facilitate networking.

FRENCH TECH HAS PUSHED
THE SOCIAL NETWORKS FORWARD
BY TRANSFORMING THEM INTO
A VERITABLE TOOLBOX.

In a study conducted in late 2016, 78% of the 612
professionals surveyed said that, prior to meeting
with a person they didn’t know, they would look
at the person’s LinkedIn profile1. In a world where
everything is seen and heard, the tools we have at
our disposal form our opinions. These digital showcases have become an indispensable connection
point for presenting oneself and enhancing one’s
image. For a student, finding an entry point into the
professional world is a complicated proposition. My
Job Glasses facilitates this exploration by facilitating
simple meetings with experts.
Many French Tech startups are looking to offer solutions showing that there are no longer any obstacles
to connecting and moving forward together. Alongside the increasingly massive use of social networks,
Makemestat deciphers the viral phenomena they
produce, and Socially Map industrializes certain
messages in order to simplify the work of communicators. Since visual and video media increase
engagement, Makidoo has developed a new method of dynamically shooting videos. New ideas are
constantly emerging to make users’ lives easier and
to give rise to opportunities, and so are the threads
of these networks constantly being rewoven and
revealing new webs. Their only limit is imagination.

ALBAN JARRY
Deputy Chair of the Ecole
Polytechnique d’Assurances,
author of 612 rencontres sur les réseaux sociaux
@Alban_Jarry

À PROPOS
A specialist in digital technology and social
networks, he maintains a blog at albanjarry.com.
On Twitter, he co-founded the #i4emploi
collective, which helps job seekers, and is an
ambassador for UNICEF’s U-Report campaign.
LinkedIn named him to its list of the most
influential French writers (LinkedIn Top Voices).

1. https://fr.slideshare.net/AlbanJarry/livre-blanc-612-rencontres-sur-les-reseaux-sociaux-partie-2-etude

137

THE 1,000
REMARKABLE
STARTUPS

SOCIAL NETWORKS
AND MEETINGS

COLLABORATIVE CONSUMPTION
Cinq you

Paris

Île-de-France

Demooz

Bordeaux

Nouvelle-Aquitaine

eShipp

Sainte-Mesme

Île-de-France

Jwebi

Paris

Île-de-France

MyTroc

Paris

Île-de-France

Smiirl

Paris

Île-de-France

Steeple

Landerneau

Bretagne

Zilok

Paris

Île-de-France

ENTREPRENEURSHIP
Affeenity

Limonest

Auvergne-Rhône-Alpes

Beeleev

Paris

Île-de-France

JollyClick

Mende

Occitanie

NETWORKING
Émagny

BourgogneFranche-Comté

Happn

Paris

Île-de-France

Tutti flirty

Tourcoing

Hauts-de-France

Twenty Flips

Montréal-la-Cluse

Auvergne-Rhône-Alpes

Bestrade

MEETINGS

REPUTATION
Gens de Confiance

Nantes

Pays-de-la-Loire

Recommend
Magazine

Paris

Île-de-France

Gem Génération French Tech 2018
Startup rated by EarlyMetrics
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TOURISM SOCIAL NETWORKS
Barouding

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

Meet To Travel

Agen

Nouvelle-Aquitaine

MyAtlas

Palaiseau

Île-de-France

VizitMe

Paris

Île-de-France

WondrWorld

Mérignac

Nouvelle-Aquitaine

COLLABORATIVE SOCIAL NETWORKS
Nov'in

Saint-Étienne

Auvergne-Rhône-Alpes

Ouihelp

Paris

Île-de-France

Planter Chez Nous

Balma

Occitanie

Stootie

Paris

Île-de-France

Welp

Paris

Île-de-France

wweeddoo

Boulogne-Billancourt

Île-de-France

Zenly

Paris

Île-de-France

LOCAL SOCIAL NETWORKS
AlloVoisins

Haute-Goulaine

Pays-de-la-Loire

cestbonesprit.fr

Paris

Île-de-France

Co-Recyclage

Paris

Île-de-France

Emprunte
Mon Toutou

Toulouse

Occitanie

Kawaa

Puteaux

Île-de-France

OpenLoge

Reims

Grand Est

Smiile

Saint-Malo

Bretagne

Voisins Vigilants
et Solidaires

Marseille

Provence-Alpes-Côte
d'Azur
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MEDIA AND CULTURE SOCIAL NETWORKS
booxup

Paris

Île-de-France

Glose

Neuilly-sur-Seine

Île-de-France

Glowbl

Lyon

Auvergne-Rhône-Alpes

MinuteBuzz

Paris

Île-de-France

Uplike

Paris

Île-de-France

Whisperies

Vichy

Auvergne-Rhône-Alpes

PROFESSIONNAL SOCIAL NETWORKS
Amplement

Boulogne-Billancourt

Île-de-France

Babbler

Paris

Île-de-France

Comeet

Colombes

Île-de-France

Discoverizz

Kintzheim

Grand Est

HOREKA

Chelles

Île-de-France

iNNERSHiP

Montpellier

Occitanie

Invivox

Pessac

Nouvelle-Aquitaine

Kipyou

Paris

Île-de-France

Mobility Work

Paris

Île-de-France

Never Eat Alone

Paris

Île-de-France

ProjectYoo

Saint-Raphaël

Provence-Alpes-Côte
d'Azur

Refer Me Please

Paris

Île-de-France

Shapr

Paris

Île-de-France

Startsquare

Lyon

Auvergne-Rhône-Alpes

Swabbl

Lyon

Auvergne-Rhône-Alpes

Willid

Rennes

Bretagne

Wizbii

Grenoble

Auvergne-Rhône-Alpes

YUZU.co

Marseille

Provence-Alpes-Côte
d'Azur
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HEALTH SOCIAL NETWORKS
Carenity

Paris

Île-de-France

Doctoome

Paris

Île-de-France

Le Poids Chiche

Saverne

Grand Est

My Hospi Friends

Paris

Île-de-France

SPORTS AND ENTERTAINMENT SOCIAL
NETWORKS
BeJoe

Lyon

Auvergne-Rhône-Alpes

Dyskit

Vincennes

Île-de-France

i-wantit

Marseille

Provence-Alpes-Côte
d'Azur

Krank Club

Paris

Île-de-France

Shoot4ME

Cadaujac

Nouvelle-Aquitaine

U'Start'Me

Paris

Île-de-France
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DISTRIBUTION BY YEAR OF CREATION
2016-2017

2010-2012

SOCIAL NETWORKS
AND MEETINGS

17%

2013-2015

20%

63%

DISTRIBUTION B2B, B2C

41,5%
B2C

B2B
58,5%

TOP 3 REGIONS

AuvergneRhônes-Alpes
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Île-de-France
Nouvelle-Aquitaine
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DISTRIBUTION BY FUNRAISING GROUPS

< 5 millions €
35%

59%

N/D

4%
2%
5-20 millions €
> 20 millions €

INTERNATIONAL PRESENCE

54,9 %

FILED PATENTS

2
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REHUMANIZATION
AT THE HEART
OF TOMORROW’S
RETAIL CHALLENGES
Faced with a generation of ultra-connected and increasingly
demanding consumers when it comes to services, retailers
are changing their models - but even if digital technology is
a genuine convenience, it has no meaning without a human
element.
For several years now, globalization and digitization have been
profoundly impacting the world of retail, which is now experiencing unprecedented acceleration and is prompting retailers to
rethink their business models. Consumer habits are changing.
Service expectations have never been higher. Customers want
more transparency, authenticity and emotion, while also demanding fluidity and speed, both online and in physical stores. Finally,
and paradoxically, even though customers are hyperconnected,
they have a strong need for proximity and relatedness.
How can retailers adapt to these trends? New technologies
are opening up a vast field of possibilities, including RFID and
blockchain for tracking products, automatic cash registers, mobile
payment applications for checkout lanes, big data and artificial
intelligence for customizing offers, as well as connected objects
for a better understanding of purchasing behavior. This is what
Neotrope is developing with its in-store technology for measuring
customer feedback. This transformation also involves the search
for the improved conservation of resources, such as the extremely
interesting approach being taken by Eugène by Uzer with its
connected device for package recycling. Other companies, such
as Shopopop, are offering a collaborative delivery system, while
K-Ryole develops an electric trailer that can carry a load of up to
250 kilos behind any type of bicycle without additional physical
effort. In the future, premium deliveries could be made by autonomous vehicles, and several amazing autonomous vehicle designs
were presented at CES 2018.
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EVEN THOUGH CUSTOMERS
ARE HYPERCONNECTED, THEY HAVE
A STRONG NEED FOR PROXIMITY
AND RELATEDNESS.

Employees, who are responsible for the performance at points of sale, are also free to innovate
in a system of common goals where quality customer service is combined with optimized working
conditions. This doesn’t only apply to jobs where
employees are in contact with the public. The industry is also focusing on other important areas,
such as the prevention back pain (Percko has
developed an intelligent t-shirt to prevent back
pain) and on robotization, including planogram
automation, drones for handling inventory and
even exoskeletons to make it easier for people
to perform strenuous activities, such as unloading
containers.
In this ecosystem, the various physical and digital
models and the large and small player models
are not in conflict. Instead, they complement one
other in a virtuous approach, at the service of all.
The various sales channels are an inseparable,
multi-channel strategy for ensuring a seamless
customer experience. A typical example of this
is Ikea’s pick-up stores, small downtown locations
where customers can pick up the orders they’ve
placed online. The point of sale, which is also
conveniently digitized, in turn becomes a shopping location, a preparation center and a place
where customers can make pick-ups or returns.
At a time when consumers are looking for human
relationships, physical stores, which are embedded
in the local community, still have tremendous potential for development, even if the format of these
stores needs to be reconsidered. These points
of sale have proven to be places of interaction
and social link that helps revitalize businesses and
stimulate the local GDP. And besides, more and
more pure online players are opening their own
shops or showrooms.
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PATRICIA CHATELAIN
Innovation Director,
Groupement Les Mousquetaires
@pat_chatelain
STÉPHANE DAGUE
Intermarché Member at Quinguey (25),
Innovation Direction
@intermarche

À PROPOS
The Groupement Les Mousquetaires
is a distributor that brings independent
entrepreneurs and company managers
together. The group now has over 3,000
members, each of whom own their points
of sale and are fully responsible
for their management.
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ANIMALS
Animalbox

Levallois-Perret

Île-de-France

Artebellum

Paris

Île-de-France

Artsper

Paris

Île-de-France

Laffy Maffei Gallery

Paris

Île-de-France

RETAIL
AND E-COMMERCE

ART

SHOPPING ASSISTANT
AskAnna

Saint-Raphaël

Provence-Alpes-Côte
d'Azur

Selectionnist

Paris

Île-de-France

DEALS AND PRIVATE SALES
Affily One

Montpellier

Occitanie

Batiwiz

Paris

Île-de-France

Brico privé

L'Union

Occitanie

Dealabs

Lyon

Auvergne-Rhône-Alpes

Findizer

Villeurbanne

Auvergne-Rhône-Alpes

Interdit au Public

Clichy

Île-de-France

Ma Carte Cadeau

Paris

Île-de-France

Volpy

Bastia

Corse

Adrenaline Hunter

Paris

Île-de-France

Pampa

Paris

Île-de-France

Wedoogift

Paris

Île-de-France

GIFTS, BOX
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COMPARATORS
comparateuragricole.com

Gohory

Centre-Val de Loire

CrossShopper

Lunel

Occitanie

PRIXING

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

CORPORATE SHOPPING
Agriconomie

Coole

Grand Est

AllSplann

Limoges

Nouvelle-Aquitaine

Béton Direct

Lyon

Auvergne-Rhône-Alpes

Broadpeak

Cesson-Sévigné

Bretagne

Haxoneo

Wambrechies

Hauts-de-France

Hindbag

Carpentras

Provence-Alpes-Côte
d'Azur

LUMICORPS

Échirolles

Auvergne-Rhône-Alpes

RubyLight

Châlonsen-Champagne

Grand Est

DIGITALISATION OF THE SALE POINT
Ookoodoo

Pérols

Occitanie

Qopius

Saint-Germain-enLaye

Île-de-France

Sentinelo

Paris

Île-de-France

Simplifield

Lille

Hauts-de-France

SoCloz

Paris

Île-de-France

Storetail

Levallois-Perret

Île-de-France

COMPUTING AND VIDEO GAMES
Back Market

Paris

Île-de-France

CC Partners

Marseille

Provence-Alpes-Côte
d'Azur

Dreamtronic

Angoulême

Nouvelle-Aquitaine

Expo-Dispo

Marcoussis

Île-de-France

Hyperjuice by trax

Lyon

Auvergne-Rhône-Alpes

Magic Recycle

Le Chesnay

Île-de-France
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HOME, DIY AND DECORATION
Bergamotte

Paris

Île-de-France

Concilio.info

Nomexy

Grand Est

Design Market

Boulogne-Billancourt

Île-de-France

ILEA

Guérande

Pays-de-la-Loire

Luckyfind

Courbevoie

Île-de-France

ManoMano

Paris

Île-de-France

Mon Eden

Génicourt

Île-de-France

Selency

Paris

Île-de-France

Tediber

Tourcoing

Hauts-de-France

MARKETPLACE
Orangemarine

La Ciotat

Provence-Alpes-Côte
d'Azur

Pack N Board

Bordeaux

Nouvelle-Aquitaine

Wizacha

Lyon

Auvergne-Rhône-Alpes

Dresswing

Saint-Ouen

Île-de-France

Gemmyo

Paris

Île-de-France

Hairlicious

Cergy

Île-de-France

Jacques & Déméter

Paris

Île-de-France

Le Slip Français

Paris

Île-de-France

Lemon Curve

Paris

Île-de-France

Les Partisanes

Urrugne

Nouvelle-Aquitaine

MissCoquines

Beaucouze

Pays-de-la-Loire

Panafrica

Paris

Île-de-France

Patatam

Bayonne

Nouvelle-Aquitaine

Prose Hair

Paris

Île-de-France

Rad

Paris

Île-de-France

RESERVOIR Watch

Paris

Île-de-France

Wheretoget

Paris

Île-de-France

FASHION
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MARKETING TOOLS
Allure Systems

Clichy

Île-de-France

Deepomatic

Paris

Île-de-France

Emersya

Montpellier

Occitanie

Heuritech

Paris

Île-de-France

Le Bon Côté
des Choses

Le Bourget-du-Lac

Auvergne-Rhône-Alpes

Stimshop

Paris

Île-de-France

BABIES AND CHILDREN PRODUCTS
Little Cigogne

Claye-Souilly

Île-de-France

Love & Green

Lyon

Auvergne-Rhône-Alpes

Ludilabel

Toulouse

Occitanie

PROXIMITY AND DIRECT DISTRIBUTION
CforGood

Bordeaux

Nouvelle-Aquitaine

Dream Act

Paris

Île-de-France

AutoVisual

Paris

Île-de-France

Beboats

Marseille

Provence-Alpes-Côte
d'Azur

Carizy

Paris

Île-de-France

Shogunmoto

Montignyle-Bretonneux

Île-de-France

VariaPower

Besançon

BourgogneFranche-Comté

VEHICLE
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DISTRIBUTION BY YEAR OF CREATION
2016-2017

2010-2012
7%

RETAIL
AND E-COMMERCE

45%

2013-2015

48%

DISTRIBUTION B2B, B2C

32,5%

B2C

67,5%

TOP 3 REGIONS
AuvergneRhônes-Alpes
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Île-de-France
Occitanie

B2B
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DISTRIBUTION BY FUNRAISING GROUPS

< 5 millions €

N/D
38%

56%

1%
5%
> 20 millions €

5-20 millions €

INTERNATIONAL PRESENCE

57,3 %

FILED PATENTS

5
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FRENCH STARTUPS
ON THEIR WAY
TO CONQUERING
THE HEALTHCARE
SECTOR
Thanks to its significant scientific and technological advances,
the French healthcare sector is now in a position to meet
current and future challenges. It has serious assets to help
it become established in several fields: artificial intelligence,
telemedicine, connected devices, blockchain, and even big
data.
In the Healthtech world, artificial intelligence (AI) plays a decisive role and is finding applications in variety of areas. Through
behavioral analysis and by aiding in the development of new
treatments, AI can help, with better prevention and care of diseases, thanks to multidimensional data harvested over the long
term in large populations. Their many applications now offer a
huge potential in guiding the healthcare field through its digital
transition.
Calmedica (which was awarded “Jeune Entreprise Innovante”
[“innovative young company”] status) is developing medical
care and monitoring solutions through its Memoquest platform,
for better patient observation and better efficiency in the health
care system. BOTdesign, by Nextstep-Santé, offers an innovative line of secure, encrypted instant messaging dedicated to
the exchange of health information.
Ranked among worldwide leaders in artificial intelligence research, France has no fewer than 200 laboratories and 5,300
researchers in the healthcare AI sector, and has to offer incredible prospects for investors and entrepreneurs. Nevertheless,
competition with China and the United States remains fierce.
By 2024, artificial intelligence could spread through the medical
sector to the point of representing an $11 billion global market
with annual growth of 7%, making for a considerable challenge1.

1. http://www.bpifrance.fr/A-la-une/Actualites/Infographie-comprendre-lemarche-de-l-intelligence-artificielle-28379
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However, AI is not the only technology coming
into force in the Healthtech world. Indeed, virtual
reality applications are growing and are having
an effect on several fields, such as therapy, dental
care, rehabilitation, neurodegenerative diseases,
cardiac resuscitation, etc. It is also finding its
proper role in the training of physicians and in
medical diagnostics. It is noteworthy that the first
surgical operation assisted by virtual reality took
place in France in December 2017, sending a
positive signal about the application of this technology in the most critical situations.

BY 2024, AI IN HEALTH CARE COULD
REPRESENT $11 BILLION WORLDWIDE.

Among the companies in this field, SimforHealth
is producing digital simulation solutions to train
health care professionals. HRV Simulation is creating applied training simulators for healthcare
professions (dental, surgical, obstetric) in which
putting a student or a practitioner in training into
a real-life situation could be dangerous, overly
expensive, or technically impossible.
Through numerous events such as Hospitalar
in Brazil, Medica-Compamed in Germany, and
Arab Health in Dubai, Business France works
alongside the French health care sector to make
use of its know-how and its innovation at an international level. The Agency is also organizing
business meetings on priority markets regarding
the creation of “Health Clubs,” recently launched
in Vietnam and in Morocco. Finally, thanks to its
exchanges with Bpifrance, French HealthCare,
Pôles de Compétitivité (“Competitiveness Centers”), and the Clusters, Business France is taking
concrete action on behalf of the French health
care sector and encourages its development.

JULIEN COMPIÈGNE
Health Care Project Manager at Business France
@julienHealth

ABOUT
Business France, as a funding member of
La French Tech, is entirely engaged in startups
international development. It promotes
the whole ecosystem at an international
scale during events and fairs, and develops
personalized programs and trainings
for startups’ immersion and acceleration
at a global scale.

153

HEALTH CARE

THE 1,000
REMARKABLE
STARTUPS

AI AND ROBOTICS
IN HEALTH CARE:
AN ETHICAL AND
POSITIVE VISION
OF THE SPREAD
OF INNOVATION
Within the French Tech ecosystem, the health care sector is
evolving at a blistering pace. Indeed, the technological breakthrough is already taking place in our country at many levels,
as witnessed by the growing number of startups aiming to
revolutionize medical practices through technology.
In this context, a few initial observations can be made about
this major innovative movement. At a global level, advanced
industrial solutions are being applied to artificial intelligence (AI)
in healthcare. For instance, the Watson cognitive computing system, produced by IBM and specializing in oncology, reaches a
diagnosis by comparing the patient’s records with an extensive
body of data, in order to guide the doctor’s decision. Moreover,
other examples from abroad show that the ethical issues are real
and immediate. This reflection on the ethical and legal management of AI in healthcare is, however, still in the embryonic stage
at the European level.
France is, for its part, among the world leaders when it comes
to fundamental research into algorithms. Stakeholders in our
healthcare system and in French Tech are deploying their innovative strength in many health-care robotics and AI projects
that could be very promising for the future. France possesses
top-notch healthcare databases that make it possible to move
our healthcare system forward significantly in terms of efficiency
and the quality of patient care. The university hospital Imagine
Institute is already engaged in very promising projects using AI
applied to genetic research.
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This is evidenced by the Ethik IA initiative, which
has already brought together a team of researchers
and professionals from the health and medico-social
sectors, working in the areas of AI and robotics management in healthcare. The operational objective
is to place France and the European Union at the
highest level globally in the development of AI
acclimatization measures in the healthcare field,
in accordance with the demands of an advanced
democratic society.

FRANCE POSSESSES TOP-NOTCH HEALTH
CARE DATABASES THAT MAKE IT
POSSIBLE TO MOVE OUR HEALTHCARE
SYSTEM FORWARD SIGNIFICANTLY.

With this in mind, work will be intensifying over the
course of the coming months with a multi-pronged
approach. The first element concerns the need to
broaden awareness of the need and the investment opportunities in the coordination of AI and
robotics rollout in health care. In the context of
involvement in the revision process of bioethics
laws, some principles of positive regulation for the
rollout of innovations will be identified.
It will soon become urgent to evaluate the effects
of robotics and AI rollout in the health and medicosocial sector on HR. Indeed, the lack of a methodology for assessing the elimination and creation
of jobs is acutely felt in the health and medicosocial sector. A new way of exercising corporate
social responsibility could help address these
challenges: investment in the management of AI
and robotics rollout.
Some practical tools for the positive regulation
of AI rollout will then be proposed, and these
are sources of value creation for France. “Human
guarantee” methods could thus allow the patient
and the attending physician to call for a human
“second look” in the event of doubts about the
solutions proposed by the algorithm. That’s the
meaning behind the concept of AI “human guarantee telemedicine”, proposed in conjunction
with the Société française de télémédecine (French
Telemedicine Society). These measures are in competition with the management of AI rollout and
are also part of a development rationale for the
exportation of French medical expertise.
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DAVID GRUSON
Health Care Chair at Sciences Po Paris
and Professor at Université Paris-Descartes
@GrusonDavid

ABOUT
David Gruson is Health Care Chair at Sciences
Po Paris and Professor at Université ParisDescartes. Specializing in the field of digital
technology in healthcare, he started the Ethik
IA initiative, which aims to develop positive
regulatory levers for the spread of AI
and robotics in health care.
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MEDICAL ANALYSIS
Avalun

Grenoble

Auvergne-Rhône-Alpes

MilliDrop

Saint-Mandé

Île-de-France

Neolys Diagnostics

Lyon

Auvergne-Rhône-Alpes

VitaDX

Rennes

Bretagne

WELL-BEING AND BEAUTY
Bioseptyl

La Ferté-Bernard

Pays-de-la-Loire

Bloomup

Cassis

Provence-Alpes-Côte
d'Azur

Feeligreen

Valbonne

Provence-Alpes-Côte
d'Azur

Kolibree

Neuilly-sur-Seine

Île-de-France

Oleos

Mauguio

Occitanie

Onatera

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

Rue des Plantes

Nantes

Pays-de-la-Loire

Abivax

Paris

Île-de-France

Alderys

Orsay

Île-de-France

Alms Therapeutics

Illkirch-Graffenstaden

Grand Est

Calixar

Lyon

Auvergne-Rhône-Alpes

ElsaLys Biotech

Lyon

Auvergne-Rhône-Alpes

ENYO Pharma

Lyon

Auvergne-Rhône-Alpes

GamaMabs Pharma

Toulouse

Occitanie

Gecko Biomedical

Paris

Île-de-France

HiFiBiO

Paris

Île-de-France

BIOTECH

ImCheck Therapeutics Marseille

Provence-Alpes-Côte
d'Azur

Inotrem

Vandœuvre-lès-Nancy

Grand Est

Inventiva

Daix

BourgogneFranche-Comté

MaaT Pharma

Lyon

Auvergne-Rhône-Alpes

MedDay

Paris

Île-de-France
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Poietis

Pessac

Nouvelle-Aquitaine

G
 em Génération
French Tech 2018

Therachon

Biot

Provence-Alpes-Côte
d'Azur

S
 tartup rated
by EarlyMetrics

Vivet Therapeutics

Paris

Île-de-France

COMESTIC AND DERMATOLOGY
Biolie

Vandœuvre-Lès-Nancy Grand Est

Evonik Advanced
Botanicals

Parcay-Meslay

Centre-Val de Loire

Genoskin

Toulouse

Occitanie

StanSea

Saint-Étienne

Auvergne-Rhône-Alpes

EffiNov Nutrition

Lorient

Bretagne

TargEDys

Rouen

Normandie

1001Pharmacies

Montpellier

Occitanie

Ad Scientiam

Paris

Île-de-France

Ignilife

Biot

Provence-Alpes-Côte
d'Azur

infoVeto

Paris

Île-de-France

Klepios

La Calmette

Occitanie

Pharmarket

Levallois-Perret

Île-de-France

Unooc

Toulouse

Occitanie

NUTRITION

E-HEALTH

HANDICAP AND ACCESSIBILITY
evoM

Saint-Clémentde-Rivière

Occitanie

Fingertips

Nice

Provence-Alpes-Côte
d'Azur

Lili smart

Tassin-la-Demi-Lune

Auvergne-Rhône-Alpes

Vocalyx

Évreux

Normandie
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IMAGERY AND MONITORING
Argolight

Pessac

Nouvelle-Aquitaine

BodyCap

Caen

Normandie

Diafir

Rennes

Bretagne

Keen Eye
Technologies

Paris

Île-de-France

Kinestesia

Verton

Hauts-de-France

HEALTHCARE INNOVATIONS
Tesalys

Lyon

Auvergne-Rhône-Alpes

Aqualeg

Thouaré-sur-Loire

Pays-de-la-Loire

Axilum Robotics

Strasbourg

Grand Est

Axonic

Vallauris

Provence-Alpes-Côte
d'Azur

Biomodex

Paris

Île-de-France

Cardiawave

Paris

Île-de-France

CarThera

Paris

Île-de-France

CorWave

Clichy

Île-de-France

i-SEP

Nantes

Pays-de-la-Loire

Physio-Assist

Aix-en-Provence

Provence-Alpes-Côte
d'Azur

TexiSense

Torcy

Île-de-France

MEDTECH

OPHTALMOLOGY
GenSight Biologics

Paris

Île-de-France

Pixium Vision

Paris

Île-de-France

SparingVision

Paris

Île-de-France

VISUfarma

Valbonne

Provence-Alpes-Côte
d'Azur

APPOINTMENTS
Doctolib

Paris

Île-de-France

Planity

Saint-Mandé

Île-de-France

Popmyday

Paris

Île-de-France
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SOFTWARE SOLUTIONS
A3 Surgical

La Tronche

Auvergne-Rhône-Alpes

Anatoscope

Montpellier

Occitanie

Deeplink Medical

Lyon

Auvergne-Rhône-Alpes

ethilog

Loos

Hauts-de-France

GenePred

Marseille

Provence-Alpes-Côte
d'Azur

Inato

Pugnac

Nouvelle-Aquitaine

InSimo

Strasbourg

Grand Est

Lixoft

Antony

Île-de-France

MDoloris Medical
Systems

Loos

Hauts-de-France

SOPHiA GENETICS

Montpellier

Occitanie

Synovo

Strasbourg

Grand Est

SLEEP AND RELAXATION
Rythm

Paris

Île-de-France

Sensorwake

Nantes

Pays-de-la-Loire

TELEMEDECINE
Cellnovo

Paris

Île-de-France

Hellocare

La Ciotat

Provence-Alpes-Côte
d'Azur

Nomadeec

Latresne

Nouvelle-Aquitaine

Telegrafik

Toulouse

Occitanie

Tilak Healthcare

Paris

Île-de-France

CONNECTED CLOTHES AND OBJECTS
BioSerenity

Paris

Île-de-France

Enovap

Rosières-près-Troyes

Grand Est

FeetMe

Versailles

Île-de-France

Sublimed

Moirans

Auvergne-Rhône-Alpes

159

THE 1,000
REMARKABLE
STARTUPS

DISTRIBUTION BY YEAR OF CREATION
2016-2017

2010-2012
10%

HEALTH CARE

43%

2013-2015

47%

DISTRIBUTION B2B, B2C
B2C

24,7%

B2B

75,3%

TOP 3 REGIONS

AuvergneRhônes-Alpes
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Île-de-France
Provence-AlpesCôte d’Azur
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DISTRIBUTION BY FUNRAISING GROUPS

N/D

< 5 millions €
31%

42%

15%

12%

> 20 millions €
5-20 millions €

INTERNATIONAL PRESENCE

71,1 %

FILED PATENTS
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THE RISE OF
THE FRENCH
LEGALTECH
ECOSYSTEM
Following an initial phase of anxiety, legal professionals now
see the emergence of innovative new cloud-based solutions
more favorably. As reminded by Christiane Féral-Schuhl, president of the French national bar association CNB1, “Let us
no longer be resistant, but assist in the necessary change2.”
With the rise of its visibility and financing, Legaltech is reaching
a period of maturity. After a period marked by the emergence of
new players and the positive word-of-mouth through the market
(the sector included six startups in 2015!), it was time to make
way for value creation: today, there are about 100 Legaltech startups. They offer solutions tailored to the three major issues in the
market: client relations, digitalization and agility, both internally
and for real-time adaptation to the evolution of the ecosystem.
The sector’s growth will depend on Legaltech companies’ ability
to propose user-oriented solutions (whether the user is an individual involved in a case or a legal professional). On that question,
client feedback is clear: the key elements are user-friendliness,
functionality, and communication among the various solutions.
To that end, it is more necessary than ever to work on interface
within the ecosystem and to guide users through the process of
change.
In broad outline, the Legaltech market can be divided into
three categories. First, there are the players who are partially in
competition with attorneys and legal professionals, through entry-level services that can be automated. These companies offer
to users an opportunity to access to an initial level of autonomy
in their legal obligations (starting a business, divorcing, etc.),
with guidance from specialized attorneys if needed. Legalstart,
Captain Contrat, and demanderjustice.com are a few of these
cutting-edge solutions.
The second and largest category includes B2B solutions, offering value-added services to legal professionals themselves,
allowing them to improve their productivity and to expand their
business: client referral systems (mon-avocat), legal content publishing (OpenDalloz, Doctrine), arbitration platforms (eJust,
Fast Arbitre), and 100% cloud/mobile management solutions
(Jarvis Legal).
1. Conseil National des Barreaux
2. Interview Village de la Justice, 8 janvier 2017
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The third and final category is based on cutting-edge technologies still in an experimental
phase. For instance, smart contracts will soon revolutionize legal professions. Imagine being able
to create a model contract, filled in automatically
through a form entered by the client on your website. Paragraphs or sentences will appear only if
appropriate, based on the information provided
by the client. Several people will be able to modify or comment the document simultaneously. It
is then digitally signed by all parties, shared with a
click, stored and time-stamped in the blockchain,
including amendments and future modifications.
The clauses can also be triggered automatically.
This smart contract offers all parties (attorney,
client, legal professional) an efficient, collaborative and fully secure contract creation process. It’s
a considerable market with very few players for
now, but how long will that last?

LEGALTECH SOLUTIONS ARE NOW
TECHNOLOGICALLY MATURE
AND ARE BEING LAUNCHED
IN A MARKET-PENETRATION PHASE.

Legaltech solutions are now technologically mature
and are being launched in a market-penetration
phase. This is the hour of truth: are users ready to
change their habits? Is technical promises really
delivered to the client? User-friendliness is a key
condition of success. It allows everyone to grasp the
technology easily, without any particular baggage.
The functionality wealth is also important, in order to deliver the expected added value from
the earliest use. In particular, this involves the
integration of different sources of client information (Legaltech, Fintech, Assurtech, etc.).
Accessing the entire ecosystem in an integrated
manner from a single point of entry, from a
single interface: that is a decisive added value
for the legal professional. That is why it is useful for information to circulate easily across solid,
high-performing APIs. That way, each Legaltech
company will be able to concentrate on its true
added value, where it offers the best experience
for the end user.

MARTIN BUSSY
President of Jarvis Legal
@politica_XXI

ABOUT
Active in 27 countries for over 6,000
users, Jarvis Legal is the most intuitive
management solution on the market. It
allows legal practices to gain productivity,
improve their client relations, and access
all of their useful software thanks
to the API platform.
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THE EMERGENCE
OF A DIGITAL
CONFIDENCE
MARKET
With the birth of new technologies designed for large-scale
data processing, the rise of programming interfaces (APIs),
and the improvement of the user experience, it has become
easier and less expensive to collect personal data.
When using an online application, the individual generates personal data: search and purchase histories, geographic localization,
etc. These data are not only those explicitly shared by the individual; they are also those related to their activity.
Moreover, the intensive exploitation of personal data allows
businesses in the information economy to achieve exponential
returns to scale. The Collin and Colin report on the taxation of
the digital economy1, explains that individuals, thanks to the data
they generate, “contribute to the production of value for other
users.” If the use of the application is often free of charge for
individual users, they are not compensated for the value they
create, which allows the company that processes their data to
enjoy high profit margins.
Thus, we have attended a proliferation of business models based
on a systematic and regular monitoring of individuals. This “new
black gold” rush has inevitably engendered many abusive
practices, with some businesses having – intentionally or not –
neglected their responsibility from the moment they exploited
personal data. However, the protection of these data is a matter
of fundamental rights, just like freedom of expression. While three
out of four French people express concern about the security of
their personal data, this awareness remains more theoretical than
practical: half of all Internet users claim they have never read the
terms and conditions of the services they usee2.

1. COLLIN, Pierre, and Nicolas COLIN, “Mission d’expertise sur la fiscalité de
l’économie numérique,” January 2013.
2. MAIF and Reputation Squad, “Mes Datas et Moi,” January 2018.
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THE THREE OBJECTIVES OF THE GDPR:
STRENGTHENING THE RIGHTS
OF INDIVIDUALS, ASSIGNING
RESPONSIBILITY TO ENTITIES
THAT PROCESS DATA, AND LENDING
CREDIBILITY TO REGULATIONS.

The European legislature has taken measures to
deal with this situation with the adoption of the
General Data Protection Regulation (GDPR). The
GDPR pursues three objectives, according to the
French regulatory body CNIL: strengthening the
rights of individuals, assigning responsibility to entities that process data, and lending credibility to
regulations. In this context, a number of stakeholders have chosen to adopt a different position
by putting the protection of personal data at the
center of their business model, making it a real
competitive advantage.
Tools like Onecub and Cozy Cloud allows individuals to gather all of their personal data and to
authorize, or decline to authorize, access of that
data to each of the services they use. Each individual can control from a dashboard, the access
approval settings, and this, at any time.
Another illustration of this trend is Qwant, the
search engine “that respects your privacy.” This
young company seeks to offer pertinent search
results without the collect of its users’ personal
data. By default, only connection data will be
processed, for reasons of computer security (the
IP address, for example). The economic model is
based on non-targeted advertising since searches
are anonymous.
The awareness of the importance to protect
our personal data, the reinforcement of the legal framework and the early initiatives working
on turning the paradigm, seem to gather all the
conditions for the emergence of a digital confidence market. That’s the bet the actors in the
Privacy Tech sphere took.
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OLIVIER DION AND BASSEL MALAKANI
Founder of Onecub
@Onecub
Legal Business Developer at Onecub
@bassel_malakani

ABOUT
With the GDPR, the EU introduced
the right of personal data portability .
Onecub is a data portability solution that
allows individuals to recover the data they
generate on one service to transmit
it to another.
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LEGAL SERVICES
AND SECURITY

ADMINISTRATION AND MANAGEMENT
Agipaie

Paris

Île-de-France

Aston iTF

Nancy

Grand Est

Domos Kit

Mont-Saint-Aignan

Normandie

Dougs

Lyon

Auvergne-Rhône-Alpes

Expensya

Paris

Île-de-France

Fred de la compta.

La HapelleSaint-Mesmin

Centre-Val de Loire

ILoveTax

Lyon

Auvergne-Rhône-Alpes

Movinmotion

Arcueil

Île-de-France

Opencell

Dijon

BourgogneFranche-Comté

Papernest

Paris

Île-de-France

Permettez-moi
de construire

Lille

Hauts-de-France

SeDomicilier

Paris

Île-de-France

statutentreprise.com

Floirac

Nouvelle-Aquitaine

Wity

Neuilly-sur-Seine

Île-de-France

Wonder Legal

Paris

Île-de-France

AUTHENTIFICATION
AriadNEXT

Cesson-Sévigné

Bretagne

Athéor

Montpellier

Occitanie

ContentArmor

Cesson-Sévigné

Bretagne

CopSonic

Montauban

Occitanie

Cypheme

Paris

Île-de-France

KeeeX

Marseille

Provence-Alpes-Côte
d'Azur

TrustInSoft

Paris

Île-de-France

United Biometrics

Orsay

Île-de-France

Yousign

Caen

Normandie

Gem Génération French Tech 2018
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CIVICTECH
Cap Collectif

Paris

Île-de-France

CityLity

Lyon

Auvergne-Rhône-Alpes

Digital Box

Neuilly-sur-Seine

Île-de-France

Gogowego

Pompertuzat

Occitanie

Multivote

Paris

Île-de-France

Qucit

Bègles

Nouvelle-Aquitaine

We Are Ants

Bordeaux

Nouvelle-Aquitaine

Agence Juridique

Paris

Île-de-France

Algodone

Montpellier

Occitanie

Assurup

Paris

Île-de-France

Avostart

Paris

Île-de-France

Captain Contrat

Paris

Île-de-France

Doctrine

Paris

Île-de-France

eJust

Paris

Île-de-France

Flash Avocat

Paris

Île-de-France

Jarvis Legal

Paris

Île-de-France

Legalstart

Paris

Île-de-France

MaPreuve

Villeneuve d'Ascq

Hauts-de-France

Meet-Pro

Béziers

Occitanie

Mon-avocat.fr

Paris

Île-de-France

MyNotary

Paris

Île-de-France

RefundMyTicket

Pantin

Île-de-France

TacoTax

Vincennes

Île-de-France

LEGALTECH
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PRIVACYTECH
Cozy Cloud

Puteaux

Île-de-France

ICARE Technologies

Ajaccio

Corse

Lima Technology

Ville-d'Avray

Île-de-France

Newmanity

Paris

Île-de-France

Novathings

Saint-Cannat

Provence-Alpes-Côte
d'Azur

Onecub

Paris

Île-de-France

Qwant

Paris

Île-de-France

Wooxo

La Ciotat

Provence-Alpes-Côte
d'Azur

SECURETECH
3dTrust

Colomiers

Occitanie

Alsid

Paris

Île-de-France

Brainwave GRC

Asnières-sur-Seine

Île-de-France

CybelAngel

Paris

Île-de-France

DataDome

Paris

Île-de-France

Difenso

Nantes

Pays-de-la-Loire

HTTPCS by Ziwit

Montpellier

Occitanie

Krono-Safe

Orsay

Île-de-France

Mysafedeal

Paris

Île-de-France

Pradeo

Montpellier

Occitanie

Scaled Risk

Paris

Île-de-France

SecludIT

Valbonne

Provence-Alpes-Côte
d'Azur

Sentryo

Villeurbanne

Auvergne-Rhône-Alpes

Stratumn

Paris

Île-de-France

Yogosha

Boulogne-Billancourt

Île-de-France
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MONITORING AND PROTECTION
3D Counting

Nantes

Pays-de-la-Loire

Aquilae

Paris

Île-de-France

Geoïde
Crypto&Com

Besançon

BourgogneFranche-Comté

Kiwatch

Orvault

Pays-de-la-Loire

TRAD112

Grosseto Prugna

Corse

Urban Circus

Paris

Île-de-France
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DISTRIBUTION BY YEAR OF CREATION
2016-2017

2010-2012
19%

LEGAL SERVICES
AND SECURITY

29%

2013-2015

52%

DISTRIBUTION B2B, B2C
B2C

25,4%

B2B

74,6%

TOP 3 REGIONS
Île-de-France
Occitanie
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DISTRIBUTION BY FUNRAISING GROUPS

< 5 millions €

N/D
48%

47%

5%

5-20 millions €

INTERNATIONAL PRESENCE

48 %

FILED PATENTS
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WHAT WILL
TRANSPORTATION
LOOK LIKE
TOMORROW?
Clean transportation and electric cars, shared transportation,
digitization, micromobility… Various trends exist when it
comes to transportation and urban mobility. Among these
initiatives, three main roadmaps prevail: the self-driving car,
the mobility chain, and the use of blockchain.
Driver assistance systems are leading human beings to delegate a
growing portion of their driving tasks to the vehicle’s intelligence.
This collaboration between men and machines happens under
the driver’s supervision or, in the event of immediate danger,
with his direct action. These elements of automation foreshadow
the deployment of fully automated vehicles, without any driver
supervision. They will become available in various forms in the
years to come, much like the public transportation shuttles that
already exist and are currently in operation. BCG’s Mobility Nation
report estimates that 100% self-driving vehicles will be marketed
around the year 2025. Everything is speeding up: during the 2018
edition of the Las Vegas CES, a self-driving vehicle development
partnership was announced between Nvidia, a company that
specializes in the development of graphics cards, and Uber. As
for shuttles, the Lyon-based startup Navya has introduced its
Autonom Cab, a shuttle without a steering wheel or pedals. Finally,
some auto manufacturers have made ambitious announcements;
Honda, for example, foresees marketing vehicles with Level 4
autonomy – automated driving in defined situations, without
driver control or recovery – as of 2025. In any case, this makes
it all the more important to rethink the concept of vehicles as a
whole: use, parking, ownership, etc.
Rethinking the concept of vehicles as a whole implies to rethink
their place in the mobility chain. It is worth noting that 30% of
adult residents in the Paris region own both a motor vehicle and
a public transportation subscription, using both frequently1. The
exclusive use of cars is no longer the default, and it seems to be
less and less of a reflex. Therefore, what we need to reimagine is
transportation in its entirety: More and more mobility “packages”
are developing to offer clustered services, such as Free2Move
(from Groupe PSA), which looks to sell a trip from Point A to Point
B, regardless of the mode of transportation.

1. BCG Mobility Nation Report
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In a different vein, the French startup Tictactrip
presents itself as a tool for combining and
especially for comparing multi-mode trips, and
it is working on the option to pay directly on its
platform. The strength of these solutions is to
make a variety of trip and transportation options
available, all on a single platform, but also to
suggest trips that break down the barriers between
modes of transportation and to stop treating them
as separate silos, as has traditionally been the case.

AT A TIME WHEN EXCLUSIVE USE
OF CARS IS NO LONGER THE DEFAULT,
WHAT WE NEED TO REIMAGINE
IS TRANSPORTATION IN ITS ENTIRETY.

In order to support the evolutions and revolutions
of people’s habits in the transportation sector,
blockchain is coming onto the scene. The French
startup has been a pioneer in this sector with
its solution Chainly, which aims to automate the
insurance claims process through blockchain, while
reducing and simplifying insurance processing
times. The aim here is to make the claims process
smoother and more transparent, thus offering a
better experience to the client. Going a bit further,
one might for example imagine the future creation
of blockchains to independently manage a fleet
of vehicles. The challenge for blockchain in the
transportation sector will be to move past the
buzz and not to let the “bubble” burst without
having explored all of the opportunities that this
technology has to offer.
MARIE ELDIN
Director of Intelligent Mobility Solutions
and Road User Safety Projects
at Pôle de compétitivité Mov’eo
@MarieEldin

ABOUT
Based in the Paris region and in Normandy,
the transportation and automotive
competitiveness center Mov’eo works with
companies to promote innovative projects,
R&D project financing, and business
collaborations among its members.
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MORE
PERSONALIZED
AND PEOPLEORIENTED TRAVEL
FOR THE FUTURE
The tech ecosystem in the travel industry is experiencing a
real acceleration that goes hand in hand with more profound
changes in the way we travel. Technology has long made it
possible to buy a trip online, but the customer experience
was almost exclusively confined to the price shock argument,
with the added bonus of last-minute specials. Travel 1.0 made
travelling more accessible, but no different from the already
popularized mass tourism mold. For a few years, however, we
have moved from a transactional era to travelling as a way of
life. Today, technology undoubtedly feeds the ecosystem and
automates some tasks, but the travel sector has (once more)
become a deeply human experience.
With the rise of French Tech, many platforms allow individuals to
also become stakeholders in tourism, from the most recognized
such as Blablacar, to start-ups like Tinkuy (offering meetings with
locals around the world for free) or Tripnco (to find out about
good sports and trips organized by individuals). By supporting the
«online» payment and logistics, the platforms allow the traveler
to appreciate the true «offline» travel experience even more.
In a country like France where tourism accounts for around 7% of
GDP1, allowing people to host travelers, to offer activities or even
to carpool, opens up a whole new dimension that contributes
to the country’s objective to provide a welcome for 100 million
travelers by 2020. The latest figures published by INSEE2 in early
April thus show a record year with an increase in visits of over 5%.
The newest trend to emerge particularly in the travel sector is the
need for more meaning, to move from the role of tourist to that of
traveler. Alternative and local destinations have become popular.
In its Travel trends report 2018, Pinterest noted a 146% increase
in registrations for the term “local travel”, illustrating the quest
for a style of tourism more rooted in the culture of the territory.

1. https://www.entreprises.gouv.fr/etudes-et-statistiques/chiffres-cles-tourisme
2. https://www.insee.fr/fr/statistiques/3526154

174

TRAVEL, HOTELS AND MOBILITY

In France, short stays in the countryside are booming, boosted by a growing need to get closer
to nature. Nearly 8 in 10 French people would
like a short stay in the countryside in the next 12
months3. Through networks such as Bienvenue à
la Ferme (Welcome to the Farm), or the platform
Mon Beau Terroir (My Beautiful Land), travelers
can easily contact farmers all over France to visit
or stay on a farm, and (re)discover the richness of
the land. The French are even willing to participate
financially in agritourism projects, as shown by the
success of the Miimosa platform, which specializes
in crowdfunding projects in this sector.

THE TRAVEL SECTOR HAS (ONCE MORE)
BECOME A DEEPLY HUMAN EXPERIENCE.

Far from disembodying the travel industry, technology is supporting the industry changes towards
greater personalization, a more important place
for people in the travel experience, and ultimately,
more meaning. While we have never traveled so
much, and the World Tourism Organization foresees a continuous growth of the sector for the
coming years, we see the emergence of a new
typology of more intelligent and less artificial trips.

SARAH ROY
Airbnb PR Manager in France
@shoukoujo

ABOUT
Founded in 2008, Airbnb is a global
community of travelers and hosts that makes
it possible to plan incomparable trips: from
the place where your stay to the activities you
do and the people you meet. In France, more
than 500,000 ads are available in over 22,000
towns, in Paris, in major cities, on the coast,
in the mountains and in the countryside.
3. Kantar TNS survey for Airbnb and ADRT (Agence de Développement et de Réservation Touristiques) of Eure-etLoir published in April 2018
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TRAVEL ASSISTANT
Cleanfox

Paris

Île-de-France

Conztanz

Valbonne

Provence-Alpes-Côte
d'Azur

Destygo

Paris

Île-de-France

JOUL

Paris

Île-de-France

Liberty Rider

Toulouse

Occitanie

Wemap

Montpellier

Occitanie

CAR SHARING AND CARPOOL
Drivy

Paris

Île-de-France

GoMore

Paris

Île-de-France

Karos

La-Celle-Saint-Cloud

Île-de-France

Koolicar

Versailles

Île-de-France

OuiCar

Paris

Île-de-France

TravelCar

Pantin

Île-de-France

RELOCATION
Simply Move

Nantes

Pays-de-la-Loire

Trusk

Paris

Île-de-France

HANDBOOKS AND RESERVATIONS
Ceetiz

Paris

Île-de-France

Départ Demain

Paris

Île-de-France

Libertrip

Lille

Hauts-de-France

Rue des Vignerons

Montreuil

Île-de-France

Staycation

Paris

Île-de-France

Sun Trade Travel

Versailles

Île-de-France

Trip Adékua

Loperhet

Bretagne

Voy'Agir

Montpellier

Occitanie

Gem Génération French Tech 2018
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ACCOMODATION
Bnbsitter

Paris

Île-de-France

Chez Nestor

Lyon

Auvergne-Rhône-Alpes

Dayuse

Paris

Île-de-France

GuestToGuest

Paris

Île-de-France

Homerez

Paris

Île-de-France

Km127

Les Bottereaux

Normandie

NightSwapping

Lyon

Auvergne-Rhône-Alpes

Poplidays

Urrugne

Nouvelle-Aquitaine

DELIVERY AND LOGISTICS
Chronotruck

Paris

Île-de-France

Colisweb

Lille

Hauts-de-France

Cubyn

Paris

Île-de-France

EverRoad

Paris

Île-de-France

ffly4u

Toulouse

Occitanie

FretLink

Boulogne-Billancourt

Île-de-France

Innlog

Olonne-sur-Mer

Pays-de-la-Loire

Myflyingbox

Cagnes-sur-Mer

Provence-Alpes-Côte
d'Azur

PackLink

Saint-Cloud

Île-de-France

Shippeo

Paris

Île-de-France

Stuart

Paris

Île-de-France

Wing

Saint-Denis

Île-de-France
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VEHICLE RENTAL
Cityscoot

Paris

Île-de-France

Fast Lease

Levallois-Perret

Île-de-France

LuckyLoc

Paris

Île-de-France

Toosla

Reims

Grand Est

TOTEM mobi

Marseille

Provence-Alpes-Côte
d'Azur

Virtuo

Paris

Île-de-France

Wheeliz

Chennevieressur-Marne

Île-de-France

Yescapa

Bordeaux

Nouvelle-Aquitaine

INCLUSIVE MOBILITY
AutoNomad Mobility

Valenciennes

Hauts-de-France

CityZen Mobility

Paris

Île-de-France

Cosmo Connected

Paris

Île-de-France

Géonomie

Orléans

Centre-Val de Loire

MobiJump

Le Tampon

La Réunion

MANAGEMENT TOOLS
Innov'ATM

Cugnaux

Occitanie

Milanamos

Saint-Laurent-du-Var

Provence-Alpes-Côte
d'Azur

Sequoiasoft

Biot

Provence-Alpes-Côte
d'Azur

SORTIES ET VISITES
Rendezvouscheznous Marseille

Provence-Alpes-Côte
d'Azur

VizEat

Île-de-France

Paris
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PARKING
Blue Valet

Mérignac

Nouvelle-Aquitaine

Hikob

Villeurbanne

Auvergne-Rhône-Alpes

OnePark

Paris

Île-de-France

ParkingMap

Paris

Île-de-France

TravelCar

Paris

Île-de-France

Zenpark

Nantes

Pays-de-la-Loire

TAXI AND VTC
Marcel

Paris

Île-de-France

Parkopoly

Courbevoie

Île-de-France

SeaBubbles

Paris

Île-de-France

Voitures Noires

Paris

Île-de-France

AIR AND MARITIME TRANSPORT
La Compagnie,
Boutique Airline

Le Bourget

Île-de-France

Marin d'Eau Douce

Paris

Île-de-France

MisterFly

Paris

Île-de-France

Option Way

Valbonne

Provence-Alpes-Côte
d'Azur

SamBoat

Artigues-prèsBordeaux

Nouvelle-Aquitaine

SMART VEHICLE
Chargemap

Schiltigheim

Grand Est

Human Concept

Nantes

Pays-de-la-Loire

Mobility Tech Green

Rennes

Bretagne

Navya

Villeurbanne

Auvergne-Rhône-Alpes

Nino Robotics

Clermont-L'Herault

Occitanie

Saabre

Schiltigheim

Grand Est

Stanley Robotics

Versailles

Île-de-France

WayKonect

Lille

Hauts-de-France

Xee

Marquette Lez Lille

Hauts-de-France

Ze-Watt

Toulouse

Occitanie
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2016-2017

2010-2012
15%
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31%

2013-2015

54%

DISTRIBUTION B2B, B2C

59,5%
B2C

40,5%

B2B

TOP 3 REGIONS
Île-de-France
Occitanie
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DISTRIBUTION BY FUNRAISING GROUPS
N/D
< 5 millions €
25%

45%
> 20 millions €

8%
22%

5-20 millions €

INTERNATIONAL PRESENCE

67,1 %

FILED PATENTS
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BUSINESS FRANCE

THE PARTNERS

Business France, the national agency supporting the internationalization of the French economy, is fully committed to
the international development of startups and is one of the
founding members of la French Tech.
Today, Business France is positioned as a startup accelerator
through a three-level program:
1. I gnition: aiming to the rapid launch of young startups by
supporting them in major Tech events (competitive selection)
after having trained them, in order to help then gain visibility
and attract the attention of investors and potential clients.
2. Immersion: encouraging mature startups’ development,
confirming their priority markets and assisting them in “going
to market” with individual or collective support (for example
the French Tech Tour/Days or Ubimobility programs).
3. I mpact: a demanding program including 5/10 weeks,
intended for mature startups that want to succeed and sustainably establish themselves in an advanced market (USA and
China) in the field of new technologies, within the framework
of selective and intense programs.

WWW.BUSINESSFRANCE.FR
@businessfrance

Our global network, made up of 85 offices in 64 countries, is a
strength that Business France uses to connect young French businesses to investors, clients, and foreign partners. The Business
France teams also work to promote the attractiveness and economic image of France, particularly via the French Tech brand,
in order to attract foreign investors who are fond of innovative
projects.
Finally, more and more startups are calling on V.I.E. (Volunteer
for International Experience), a program managed by Business
France, which offers time savings and increased responsiveness
in the management of international human resources. The flexibility of this one-of-a-kind program allows startups and innovative
businesses to strengthen their international position.
Frédéric Rossi
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HELLO OPEN WORLD
INSPIRED BY KPMG
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For the past five years, KPMG, a leader in the domain of auditing and advisory services, has been investing strongly in the
fields of innovation and technology to promote the growth
and transformation of its clients and partners.
In June of 2017, as part of Vivatech, an international innovation
event, KPMG decided to increase its involvement by launching
the Hello Open World initiative, an international phygital OPEN
INNOVATION movement.
Our daily lives are buffeted by waves of technological and usage
innovations, ever faster, denser and more numerous. They transform the ways in which we work, learn, care for ourselves, consume
resources, travel, etc. The arrival of new disruptive elements revolutionizes our economic, social and societal territory every single
day.
“Companies owe it to themselves to take a chance on open
innovation, and accept coopetition as an alternative to individual operation.”
Based on this, HOW has taken on the mission of clarifying and solidifying flexible solutions for growth and transformation. Members
of this ecosystem share with each other “in good company,” commingling their initiatives and tech solutions and working together
to invent or reinvent new economic models, envision the professions of tomorrow, and formulate new methods of cooperation.

WWW.HELLOOPENWORLD.COM
@HelloOpenWorld

Open innovation invites us in real terms to work together, learning
from one another and becoming more flexible. Every member
of the HOW initiative both contributes to and benefits from the
movement.
HOW, a business accelerator, is:
• A collaborative media outlet

• A social network based on sharing

• Events for various sectors, trades and technologies
With its international, multi-sectorial, and multi-professional expertise, KPMG is a reliable partner that respects the identity and
independence of each of its members.
Hello Open World is a collaborative solution, both for the growth
and transformation of our clients and partners and for our own
cultural transformation in the face of the challenges that await.
Michel Paolucci
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The mission of the SNCF Réseau Innovation Department’s with
the Programme AIR1 is to provide support for every SNCF
Réseau employee who wishes to work with a startup. This
mission is accomplished through a project accelerator that has
supported 35 projects in the last three years.
The project accelerator connects startups with SNCF Réseau
Project Leaders who are encountering business-related problems.
These startups can offer a solution to the problem because of the
technologies they are developing. Programme AIR supports this
partnership in the contractualization, development, testing and
validation of a POC (Proof of Concept) in order to accelerate the
implementation of innovative collaborations and to encourage
their industrialization. This support is based on the principles
of the design thinking approach: developing projects using
mature technologies, responding to business uses, measuring
the industrial value/performance brought to the company and
defining governance.
The combination of this coaching and the establishment of
an extremely diversified internal network of partners (SNCF
Development, the Information Systems Department, Purchasing
and Legal) adds robustness to these projects and encourages
their industrialization.

WWW.SNCF-RESEAU.FR
@ProgrammeAIR

The project accelerator also supports the development of startup
businesses. One of the principles on which Programme AIR is
based on is considering the startup as a partner. This way, startup
development is beneficial for both parties. Programme AIR
contributes to the development of startups through workshops,
ratings and meetings with investor panels.
In addition to the accelerator, another one of Programme AIR’s
missions is to centralize and redistribute information associated with
startups and SNCF Réseau. This involves monitoring the ecosystem,
a presence at media events and internal communication in order
to contribute to the company’s culture of innovation.
Sami Yacoubi

1. AIR stands for Accélération Innovation Rupture in French.
In English: Acceleration Innovation Breakthrough.
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The approach was disruptive, audacious and full of hope: in
1934, 156 teachers were gathered at the Café des Marroniers in
Fontenay le Comte to found MAAIF, the first mutual insurance
company. From the beginning, it was a place that fostered
dialogue, sharing, and the exchange of ideas, and brought many
individual ambitions together into a single collective will.
In 2017, when we were all struggling towards digital transformation, fearful of being left behind in a world that seemed to be
moving faster and faster, the story of that meeting place rang
out once more with the opening of the MAIF START UP CLUB
(https://www.maifstartupclub.com). It was a unique space that
showed the public everything that MAIF had come to mean since
its founding: involvement, open-mindedness, reflection, curiosity,
audacity and confidence.
Now, one year later, we’re hoping to go even further with this
incarnation of the MAIF spirit. In 2018, that spirit also became
an ecosystem of other ecosystems, where startups, associations,
hacktivists, investment funds, manufacturers and freelancers can
meet. As a go-between for the old and new economies, between
the need for implementation and impact significance, we strive
to be open to all our partners and to spread the news that the
mixing of cultures and the hybridization of talents is a source of
perpetual energy that can help us all move forward. It is in this
spirit that we created the MAIF STARTUP CLUB (https://www.
maifstartupclub.com).

WWW.MAIFSTARTUPCLUB.COM
@MAIF

The MAIF STARTUP CLUB is a continuation of the movement that
we began, at first discreetly and then, starting in 2015, very openly
through our support of the collaborative economy and emerging
practices. ENSURING new usages by revisiting the heart of our
profession and deploying a “STARTUP” experiment to help us
evolve; SUPPORTING and FINANCING related STARTUPS with
funds from Maif Avenir and MISS (Maif Social and Solidarity Investment) to transform ourselves; EXPLORING new usages and models
by creating our own platforms, like www.travailleurs-independants.fr
and www.souse.fr; ENERGIZING our ecosystem to promote encounters, empower every single one of us, and make new projects
possible. These are our goals, and now they’re being reinforced
by the MAIF STARTUP CLUB.
@Ollitom72
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WWW.MOUSQUETAIRES.COM
@mousquetairesfr

The DNA innovation of the Mousquetaires Group
As an ardent defender of the “Made in France” movement, Les
Mousquetaires Group has employed a dynamic innovation policy
over the last 40 years. This bias allows it to answer it’s market’s
many challenges by committing itself to the fight to “produce
better” and “eat better”.
Beginning in the mid 70’s, Les Mousquetaires was the first distributor to acquire an agribusiness division to ensure its independence in supply, a unique strategy in the world of large-scale
distribution. Named Agromousquetaires, this hub contains 62
factories and develops the proprietary brands of the group, using
a very specific approach: rather than imitate the national brands,
Les Mousquetaires production units choose innovative products
(a detox line, a vegan line, for example), and develop numerous
partnerships with small and medium companies and startups. Les
Mousquetaires very quickly diversified its brands by offering their
lines in home goods stores, catering and auto centers.
This innovative approach is driven today by Le Roch-Les Mousquetaires Fondation, which leads initiatives to boost entrepreneurial
ambition, along with a sense of engagement and a deep desire
to excel. Over its two decades of existence, Le Roch-Les Mousquetaires Fondation has supported more than 300 projects, and
contributed 10 million Euros towards the achievement of their
goals: concrete support for projects in the regions, synonymous
with economic and social developments. It also bears witness to
Les Mousquetaires’ to encourage the spirit, community and
performance of entrepreneurship. “Our support takes place
at a key moment in their development and allows them to
cross a decisive juncture in their entrepreneurial adventure”
Marie-Thérèse Le Roch explains, as President of the Fondation
Le Roch-Les Mousquetaires.
Les Mousquetaires also develops its innovation dynamic through
internal and external challenges, testing new concepts all over its
3 600 sales points in Europe.
Patricia Chatelain
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The “open” innovation, according to Nextdoor.
What would make us really proud at Nextdoor would be to win
a prize for the new workspace that promotes business development between our customers nextworkers! From the outset, we
were given the resources to cultivate this mix of companies in our
coworking network.
One of our challenges, of course, was to bring large companies
and startups to mingle. But, as we came to realize, open innovation is not only a matter of complementary or reciprocal interests
at a given time. It is also the fruit of a common vision, a culture
that promotes serendipity and the emergence of new business.
Thus, we are delighted to welcome young (and even less young)
entrepreneurs, foreign startups (such as Yoobic, which is growing
fast in the French market, thanks to its mobile solution allowing
retailers to manage the implementation of points of sale, and to
optimize operational excellence), numerous creative and technical
profiles, who find themselves at an innovation level in their sector
(this is especially the case for TalkSpirit, a collaborative platform
that facilitates the sharing of information and communication), etc.

WWW.NEXTDOOR.FR
@Nextdoor_fr

To help everyone understand and grow their businesses together,
we have a team that is dedicated to facilitating our network, organizing all of the events that will promote interaction, from shared
meals (themed, or purely fun and gourmet) to Leaders MeetUP,
including several training workshops. In 2017, there were more
than 100 events planned in our ecosystem (for residents and non
residents), making Nextdoor a very active platform in the entrepreneurial environment.
Nextdoor is both a business facilitator and accelerator, making the
most of our ecosystem’s creativity, innovation and collaboration!
Yoann Jaffré
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As the main natural gas distribution system operator in
France, GRDF distributes natural gas to more than 11 million
customers every day. This allows them an access to gas for
heating, cooking, traveling. They can thus enjoy practical,
economical, comfortable and modern energy whenever they
need it, regardless of their supplier.
GRDF’s goal is to:
• distribute 30% green gas in the networks by 2030
• make the network a connected, efficient industrial tool adapted
new uses for gas
• promote sustainable mobility with NGV and BioNGV
• attract, retain and satisfy new customers
GRDF has implemented the Ki-oZ approach to innovation. This
approach is based on two pillars:

WWW.GRDF.FR
@GRDF

1.	Participatory and collaborative innovation
	The goal is to strengthen employee commitment, to promote
initiative and experimentation as early as possible and to
facilitate the implementation of innovative solutions for as
many people as possible.
This is accomplished through:
• the acculturation of employees to digital and start-up culture
• the creation of prototyped products internally in GRDF’s
Gaslabs or externally in Fablabs
• the development of applications via start-ups, in GRDF’s
Digital Factory or with its partner, Simplon
2.	Open Innovation
	GRDF wishes to co-develop innovative solutions with partners
(start-ups, SMEs, the educational ecosystem, associations,
etc.) in order to:
• create shared value with its customers and stakeholders
• anticipate and adapt to changes in its role as a distributor
	To meet these operational and strategic challenges, GRDF
undertakes initiatives such as:
• participating in events such as BigUp For Startup
• strengthening its relationships with competitiveness clusters
and incubators
• collaborating with partners on national or European calls
for projects to produce demonstrators, on subjects such
as smart gas grids and the injection of hydrogen into the
networks.
Pascal N’Diaye, @GRDF #KioZ
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WWW.SNCF-DEVELOPPEMENT.FR
@SNCFDev

SNCF Développement is SNCF’s subsidiary for economic
development and entrepreneurship. Its team gathers all the
expertise needed for territories revitalization, including support and financing of startups and small and medium-sized
companies. Its ambition is to to inject value creation within
French territories, through innovation and entrepreneurial
spirit.
Since 2011, SNCF Développement boosted its activities thanks
to four different support programs. All of them come with a set
of tools according to the companies’ maturity level:
1. Jeune Pousse
	More than 200 startups joined this support program,
consisting of mentoring, networking, fundraising coaching,
cross-fertilization, and creation of business opportunities with
SNCF Group. The Jeune Pousse community notably gathers
actors with social and environmental impacts.
2. Belle Plante
	This program is dedicated to the territories revitalization missions. It comes with financing of the companies, along with
personalized support to maximize the projects successes.
More than 180 Belles Plantes have benefited from a loan or
a subvention.
3. Serre
	This program gathers companies that nurture other companies – accelerators, incubators, coworking spaces… These
places are key partners for SNCF Développement, for they
notably help our Jeunes Pousses to grow.
4. Swarming
	
This program is dedicated to the SNCF employees willing to
become entrepreneurs. 120 former collaborators have beneficiated from this program, which has been realized hands in
hands with SNCF’s HR teams.
As an avant-garde subsidiary, SNCF Développement reconciles
its territories revitalization skills with its capacity to foresee the
coming evolutions, all of this with one goal in mind: to build the
economy of tomorrow.
Cyril Garnier
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